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10-Minute Web Search, 15- Minute PC Fix, and More 


Tools That Protect You When the Power Goes Down 
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*Connect-time charges may apply. 
©1998 Microsoft Corporation. All rights reserved. Microsoft and Where do you want to go today? are either registered trademarks or trademarks of Microsoft 


Corporation in the United States and/or other countries. 
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How to make 
the company you are 


ike the ‘compan 
you’re going to be. 


From: New Microsoft Publisher 98 
Sent: Wednesday, 5:12 p.m. 

To: Small businesses 

Subject: First impressions. 


If you don’t have the skills or deep pockets to produce professional-looking marketing materials, 
Microsoft" Publisher 98 does. You start with more than 1,600 professionally designed publication 
templates, such as newsletters, brochures, business cards—even Web sites. Then built-in Wizards 
walk you through the process of creating the unique look that’s right for your business. Use the 
Wizards to change your Color Scheme or design at any time; Publisher will apply the changes 
across the board. Publisher even lets you turn one type of publication into another—like changing 
that great newsletter into a great Web site, or that great Web site into a brochure. And with 

all this professional help, your marketing materials are bound to leave a lasting impression. 
Publisher 98 is available as part of Microsoft Office 97 Small Business Edition, or you can get 

it separately. For a 30-day free* trial, visit www.microsoft.com/publisher/now/. 


Hy} ® 
Microsoft Where do you want to go today?® www.microsoft.com/publisher/now/ 
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AT 360 DPI 
YOU SEE THE 
DUCK. 








FAT 720 OP 
YOU SEE THE 
FEATHERS. 









AT 1440 DPI 
YOU SEE THE 
DECOY. 





YOU’VE GOT TO SEE IT IN 


This decoy could fool a real duck. It may even have fooled you. But it didn’t 


fool our printer. See the brush strokes on the chest? The way the water drop 


beads on the neck? The amazing EPSON Stylus® Color printers picked up 


every telling detail. Because they're designed with our exclusive PerfectPicture™ 


Imaging System. You get 1440 x 720 dpi for incredible detail. Micro Piezo™ 


Technology for a clean, consistent dot. And Photo Quality color with laser-sharp 


black text—for print quality that's already won 62 major awards, including 





PC Magazine's Editor's Choice. With PC/Mac compatibility. Up to 8 ppm 





blk/7 ppm color on the Stylus Color 800. Plus a two-year warranty. 


For more information, call 1-800-GO-EPSON (ask for Operator 3064) 


or visit us at www.epson.com. Just tell them a little bird told you. 


PRESENTING THE WORLD’S FIRST 1440 DPI 
COLOR INK JET PRINTERS. 


$349 


EPSON Stylus’ Color 800. High-performance printing for home and office. 


EPSON Stylus’ Color 600. Brilliant Photo Quality for home and office. 
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New Eupora Pro CommMCeEnNTER 4.0 
COMBINE EMAIL, VOICEMAIL, AND FAX SO YOU DON’T 
HAVE TO SEARCH FOR IMPORTANT MESSAGES. 
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With 18 million users worldwide, Eudora® has always been a 
leader in communications technology. So the innovation of Eudora 
Pro CommCenter 4.0 should come as no surprise. It stands alone 


_in offering a software package that brings all your communications 


together right on your computer. All in an easy-to-install, user- 


friendly interface that maximizes flexibility. 
Of course, Eudora Pro CommCenter incorporates Eudora Pro Email 
4.0. It offers the most advanced mail tools on the market, such as 


HTML viewing and composing. Enhanced window management. 
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Security and virus protection. IMAP and LDAP support. And 


powerful filters like auto-sorting and reply. You'll also have the 
ability to manage mailing lists and multiple email accounts. All 
for an estimated street price of $59, with a ate, 
$20 mail-in rebate for Eudora Pro Email a ‘cee ag 

users. You'll find details inside the box. So = , & 
log on to our Web site for more information 4 
about Eudora Pro CommCenter and a free é 
30-day trial of Eudora Pro Email 4.0. 


~ QUALCOMM 





Communication@Work™ 
www.eudora.com/pubs/hocl 
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58 PC Confidential Cut-rate parts. Stolen 
software. Damaged drives. Here’s what 
computer repair and salespeople don’t 
want you to know—and how you can 
protect yourself. 


64 Beat the Clock Ticked off with your 
time-crunch problem? Streamline 
your day with these expert strategies 
for conducting a 10-minute Web 
search, 15-minute computer fix, 
90-second e-mail check, and more. 


73 Are You Cost Cutting Yourself Into a 
Corner? Smart shoppers squeeze every 
nickel till it squeaks; the smartest 
know when to let go. Beware the four 
fatal sins of home-office spendthrifts. 


78 Shelf Life Sure, you can knock on your 
neighbor’s door for a cup of sugar, 
but what do you do when you run 
out of Zip disks? Take stock of these 
supplies every home office should | can get it for 

have on hand. you-cheap! 


PAGE 58 


Expand your print palette 
PAGE 83 


23 Up Front Reversed cell phone charges? * Office ser- 
vices to go * Record data on your VCR « and more 


33 Sneak Peeks Our up-to-the-minute report on new 
hardware and software 

35 New & Noteworthy Millennia Xi 400 Pentium II PC « 
OmniForm form creator * HP ScanJet 5100Cxi 
flatbed scanner * Responsive Time Logger time 
and billing software * Barcode Anything * Home- 
Page and FrontPage 98 Web authoring tools ¢ 
Toshiba Satellite 305CDS notebook * Remote 
DeskLink ¢ Plantronics CT-901-HS cordless 
headset phone * MailJail e-mail add-on 

83 Hardware Buyer's Guide: Color Ink-jets You'll be seeing 
red—and yellow, black, and blue—with one of 
these 10 printers from Epson, HP, and others. 











i : 95 Software Buyer's Guide: Desktop Publishers At less 
Drag, drop, and design PAGE 95 than $100 each, these five page-layout packages 
are feature-rich and affordable. 


48 Communications 10 must- 
ask questions for your 
long distance carrier * 
Tech essentials for over- 
seas business trips ¢ 
Cutting pay-phone costs 

54 Office Design Don’t get 
caught with your power 
down—¢get an an uninter- 
ruptible power supply 

56 Personal Business When 
to-do lists threaten to take 
over yourhome | 
office, follow 





these steps 

101 Your Web Site 
Relocating y 
your site to a Home-office handful 
new server? PAGE 56 


_ Tips for a smooth move 
104 Money 10 great ways to 
spend your refund from 
Uncle Sam 
106 Sales & Marketing From 
_ yCards to phone cards, 
high-tech handouts will 
land you new clients 


108 Legal Is your online 


contest aboveboard? Take 
our quiz to find out 


410 Design Doctor For letter- 
perfect documents, get 
to know these special 

_ characters 

414 Jump Start A business to 
die for * Hot opportunity: 
insect farming * Online 

entrepreneurial education 


13 The Front Page Note from 
our editor and editorial 
- director 
15 Letters 


116 Ask Paul & Sarah Edwards 
_ Expand your market * Get 
competitors’ prices ° 
‘Turn your passion into a 
profession 
144 Workstyles Go ahead, gloat 


about working from 
home—it’ll be our secret 


plus: 8 HOC ONLINE 122 ADVERTISER INDEX/MARKET SURVEY 127 PRODUCT SHOWCASE/BUSINESS VENTURES 
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JOIN HOME OFFICE COMPUTING ONLINE 





On the Web 


Surf over to Smalloffice.com, the Web site for successful work-at-homers, for 


engalics 


www.smalloffice.com 


EDITORIAL 


New York 

Vice President, Editorial 
Editor 

Executive Editor 

Senior Editor 

Managing Editor 
Features Editors 


Senior Reviews Editor 
Assistant Reviews Editor 
Editorial Assistant 
Contributing Editors 


212-547-6300 

John Dickinson 
Arthur H. Germain Ill 
Susan Rich Brooke 
Gail Gabriel 

Suzanne Valetutti 
John Godfrey 
Catherine Greenman 
Philip Albinus 
Darren Gladstone 
John DeVore 

Rick Broida, Paul and 


your daily dose of home-office bonhomie. Featured this month: 


@ Message Boards: Advice and support on hardware, software, marketing, 


legal matters, and new business from those who know best—your peers. 
(www.smalloffice.com/cooler/wcmess.htm) 


@ Mailing Lists: Looking for online mailing lists targeted specifically to your 
market? Contact the direct-mail leader, American Business Information 
Inc. (www.smalloffice.com/services/abii.htm) 


@ Follow-Up Template: Working to close the deal? Follow up your sales calls 
more efficiently using a template from Jay Conrad Levinson’s Guerilla Mar- 
keting CD-ROM. (www.smalloffice.com/guru) 


@ Buyer’s Zone: Undecided on what type of equipment to buy? Check out a 
Buyer’s Guide from Buyer’s Zone. (www.smalloffice.com/expert) 


On America Online 


Join us for “Your Business Dinner” every Wednesday night at 8 p.m. ET, where 
we serve up a heaping helping of food for thought. Check out the site (keyword: 
soho) for an updated schedule of events. This month: 


Wednesday, May 6: Al Bredenberg, Internet marketing consultant and author 
of Direct E-mail Promotion—Without Raising Hackles, explains how to market 
your business via e-mail without annoying potential customers. 


Wednesday, May 13: Charles Pappas, Home Office Computing’s Web guru, 
shares tried-and-true strategies for spreading the word about your Web site. 


Wednesday, May 20: Telecommunications writer Doug Gantenbein chats about 


choosing a long distance carrier. 


ON TELEVISION 


@ Tune in to CNN’s financial net- 
work, CNNfn, and watch Jake It Per- 
sonally. Our editors appear the second 
Tuesday of every month between 5:30 
and 6 p.m. ET to discuss current 





small-office issues, demonstrate tech- 
nology, and answer your questions. 


@ Watch our contributing editors on 
their weekly, half-hour series Working 
From Home With Paul and Sarah 
Edwards (Home & Garden Television, 
423-694-2700). 
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ON THE RADIO 


@ Set your dial to your local CBS affil- 
iate (log on to www.cbsradio.com to 
find a station in your area). Every day, 
in HOME OFFICE COMPUTING’S Smail- 
Business Minute, features editor John 
Godfrey gives you practical and timely 
news and ideas for growing your busi- 
ness with technology. 


@ Listen in on Paul and Sarah Edwards 
as they discuss business and technol- 
ogy on the Working From Home show 
(Business News Network, 719-528- 
7040), Sundays, 10 to 11 p.m. ET. 


Sarah Edwards, Bonny Georgia, Chuck Green, 
Steve Morgenstern, Linda Stern 


Design Director Ken deBie 
Art Director Mary Franz 


NEW MEDIA GROUP 
Manager, Online Development Risa Cohen 
Online Editor Mollie Neal 

Senior Forum Leader Charles Pappas 


ADVERTISING SALES OFFICES 
New York 212-547-6300 
Group Publisher Scott J. Seltz 
Assistant to the Group Publisher Vivian Aquino 
Associate Publisher/Marketing Jill Montaigne 
Advertising Director-East Michele Lipstein Robinson 
Advertising Manager 
New England/Midwest Blaire Rzempoluch 
Market Research Manager Leslie Wolfberg 
Direct-Response 
Sales Director Judy Kelly 
Account Executives Jennifer DiMatteo, Heath Eiden 


Detroit 248-646-7989 
Advertising Manager Barbara Dickinson 


Chicago 312-245-1278 
Sales Assistant Laura Pawlowski 


Austin 512-480-2236 
Advertising Manager-Southeast Joan Carroll 


San Francisco 415-732-5976 
Advertising Director-West Meredith Browning 
Advertising Managers-Northwest Yvonne Labat, Carin Young 


Southern California 714-760-1030 
Advertising Manager Debra Huisken 


SOHO CUSTOM PUBLISHING 
California 310-579-3410 
Managing Director Brett Anderson 


New York 212-547-6300 
New Business 
Development Director Stacey Staaterman 
Project Director Lori M. Traub 


BUSINESS & PRODUCTION 
Vice President Manufacturing Randall Ishimine 
Business Manager Seth Rosenfield 
Production Manager John P. Walsh Jr. 
Director of 
Advertising Services Dale Stone 
Advertising Services Coordinator Lauren Siegel 


CIRCULATION 
Group Circulation Director Lauren Herr 
Circulation Director Carla Blanco 
Newsstand Director Mark Gateley 
Newsstand Analyst Mary Ann Robb 
Circulation Assistant Kelly M. Gordon 
Circulation Consultant Bruce Miller 


CURTCO FREEDOM GROUP 
29160 HEATHERCLIFF RD. MALIBU, CA 90265 
President/CEO William J. Curtis 
Executive VP/Group Publisher William D. Holiber 
Assistant to the President Melody Larsen 
Vice President, Creative Robert Ross 


FREEDOM MAGAZINES INC. 
President Sam Wolgemuth 
Executive Assistant Heidi Grouya 
Chief Financial Officer Evelyn Carlson 


SUBSCRIPTIONS (U.S.) 800-288-7812 
SUBSCRIPTIONS (Canada/Foreign) 303-678-0439 
REPRINTS 612-582-3800 
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four more desks: $625 
second laser printer: $999 
larger conference table: $755 


becoming a bigger fish in the pond: 


a 
the new Executive BusinessCard has a higher credit limit and 


a range of payment options designed to help manage your cash flow. 


to learn how to apply, call 1-800-727-8825. 


there are some things money ¢an’t buy. 


for everything else there’s MasterCard. 


www.mastercard.com 


© 1998 MasterCard International Incorporated 
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You Can have it all. 


We make the computers 


for working. 





For playing. 


For living. 


You've got work. You've got school. You've got a family. And 
with Micron™ computers, you've got it made. 


Our seasoned sales representatives help you custom build a 
Micron Millennia® multimedia system or TransPort® portable to fit 
your needs — and your budget. We give you the latest and 
greatest in components and capabilities. So you'll get the 
computer perfect for managing a home office or telecommuting. 
Perfect for tracking your finances or surfing the Web. Perfect for 
educating your kids and entertaining your family. In other words, 
LIMITED TIME OFFER perfect for your life. 


ap . 
DUY a Millennia You can count on Micron after the 


system and 


sale, too. In fact, readers of Home PC 
ban magazine voted Micron the best in 

Microsoft overall reliability and technical support 

palin ijcn GaSe el in 1997! Our support team is available 


Micron Millennia system and receive a 
coupon book worth over $200 in 


savings on leading Microsoft products! anytime day or night, toll-free. Plus 
Call for details. i ers 

probit we've got some of the best limited 
warranties you'll find. And terrific prices. 





Get a computer for life. Call us or visit our Web site today. 


*Maximum transmission speed of up to 56Kbps when downloading data and 33.6Kbps when uploading. However, actual performance is dependent 
upon numerous factors and observed transfer rates may be less than the maximum potentials. 


Micron Sales Hours: Mon-Fri 6am-10pm, Sat 7am-5pm, Sun 10am-5pm (MT) Designed for 








Technical Support Available 24 Hours A Day, 7 Days A Week. Toll-free from Mexico: 
95-800-708-1755 ® Toll-free from Canada: 800-708-1758 ® Toll-free from Puerto Micr 


t° 
Windows'95 
Rico: 800-708-1756 ® International Sales: 208-893-8970 * International Fax: 208-893-7393 


©1998 Micron Electronics, Inc. All Rights reserved. Micron Electronics is not responsible for omissions or errors in typography or photography. All purchases are subject to availability. Prices and 
specifications may be changed without notice; prices do not include shipping and handling and any applicable taxes. 30-day money-back policy does not include return freight and original shipping/handling 
charges, applies only to Micron brand products and begins from date of shipment. All sales are subject to Micron Electronics’ current terms and conditions of sale. Business lease prices based on 36- 
month lease, and consumer lease prices are based on 30-month lease. The Intel inside Logo and Pentium are registered trademarks and MMX is a trademark of Intel Corporation. Microsoft, Windows, 
Windows NT and the Windows logo are registered trademarks of Microsoft Corporation. Product names of Micron products are trademarks or registered trademarks of Micron Electronics, Inc., or NetFRAME 
Systems Incorporated. Other product names used in this publication are for identification purposes only and may be trademarks of their respective companies. 








MILLENNIA 300 PERSONAL EDITION 


Intel 300MHz Pentium® II processor 
(features MMX™ technology) 

32MB SDRAM 

4,0GB Ultra ATA hard drive 

15" Micron 500FGx, .28dp monitor (13.7" display) 


3.5" floppy 
32X EIDE variable speed CD-ROM drive 
128-bit AGP 3D video with 4MB SGRAM 
32 voice Wavetable stereo sound, stereo speakers 
56Kbps data/fax modem* 
Microsoft Windows® 95 and MS® Plus! 
Microsoft Home Essentials _ 
5-year/3-year Micron Power™ y 
limited warranty i $ 2 099 
of Consumer lease 
$84/mo. 


















MILLENNIA 333 PERSONAL WITH DVD 






Intel 333MHz Pentium II processor 
(features MMX technology) 

64MB SDRAM 

8.4GB Ultra ATA hard drive 

19" Hitachi Superscan CM751 monitor (18.0" display) 


Integrated 100MB Iomega Zip drive, 3.5" floppy 
DVD-ROM drive and PCI decoder card 
128-bit AGP 3D video with 4MB SGRAM 
AWE 64 ISA sound card 
56Kbps data/fax modem* 
Stereo speakers with subwoofer 
Microsoft Windows 95 and MS Plus! ccm 
Microsoft Home Essentials cc 
5-year/3-year Micron Power $ 
limited warranty : 2 9 9 
7 
Consumer lease 
$119/mo. 





















TRANSPORT Vix 


Intel 166MHz Pentium processor 
with MMX technology 

16MB EDO RAM (40MB max.) 

2.1GB removable hard drive 

12.1" TFT SVGA,800x600 display 












256KB L2 pipeline burst cache 

PCI bus with 128-bit graphics accelerator 

MPEG compatible 

Zoomed Video ready 

Microphone and 16-bit stereo sound 

20X modular CD-ROM drive 

2-way infrared port 

Modular floppy drive 

Li-Ion battery 

Microsoft Windows 95 and 
MS Plus! 

Choice of a Micron Portable 
Software Solutions Pak 

5-year/1-year Micron 

limited warranty 

























399 


Consumer lease 





Call now to order 


S8G-20) 21413 


www.micronpc.com 





CRON 


ELECTRONICS 


Configured For Your Life: 











Things we've noticed about the American workplace: 


The price sure as 
heck better be right. 


Bulk anything. Chevy Malibu. 


You get a lot CASE IN POINT: You get a lot for 
for a better price. a better price. (Really) 





-Up to 100,000 miles before its first tune-up: -More room for five 
than Camry, Stratus or Contour. -A bigger trunk than Taurus. 
¢ Lubed-for-life chassis. * The bottom line? Trust us, youll love it. 


¢1-800-FLEET-OPerations * www.chevrolet.com/malibu 


Malibu. 
The Car You Knew America Could Build. ss Genuine Chevrolet’ 


*Maintenance needs vary with use and driving conditions. See your owner's manual for details. Malibu is a registered trademark and Chevy is a trademark of the GM Corp. © 1997 GM Corp. Buckle up, Americal {all 








ARTHUR H. GERMAIN III 
Editor 


Want to know what’s worse 
than getting spammed? 
Getting blamed for some- 
one else’s spam. Believe me, 
I know. 

Recently, our Web site, 
www.smalloffice.com, was 
the fall guy for a pretty nasty 
hoax. I won’t go into all the 
details—I don’t think it’s 








ethical to give you the 
recipe for creating nuclear 
weapons, either—but I'll 
sketch you a basic picture. 

Someone created e-mail 
containing links to our Web 
site and spammed several 
thousand Net users. Those 
folks were not happy. Nei- 
ther were we. If you’re a 
regular reader, you know 
that we have a simple 
stance about spam: Just 
Say No. If you’ve just 
picked up the magazine, let 
me elaborate. 

Spamming is the vile 
practice of sending unso- 
licited e-mail to thousands 
of people on a mailing list in 
the hopes that you'll get 
some measure of positive 
response to your query. 
Unlike its analog cousin, 
junk mail, spam costs the 


Quit Bugging Me 


My wife’s coffeepot crashed 
yesterday. No, it didn’t fall 
on the floor, but the built-in 
software that runs its timers 
and even its on/off switch 
went awry, so it might as 
well have. Coffee pots don’t 
have Ctrl, Alt, and Delete 
keys, so rebooting the pot 
required powering the thing 
down and doing a cold boot. 
Besides my wife not 
having coffee at her desk in 
our home office for a few 
hours, what does this have 
to do with home-office tech- 
nology? Quite a bit, because 
it’s just one example of the 
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growing problem of software 
reliability and performance. 
It doesn’t matter whether 
you’re using Windows 95 or 
a coffeepot—software bugs 
are all around, and as soft- 
ware becomes more perva- 
sive and complex, you’re 
sure to get bitten. 

My personal experi- 
ence with Windows 95 is a 
series of reliability and 
design problems that cause 
me to reboot my computer 
anywhere from 2 to 10 
times a day. Some problems 
can be traced to the applica- 
tions software and others to 
device drivers developed by 
accessory makers, but oper- 


A Can o' Spam 


receiver time and money to 
download and often ties up 
many Internet servers in the 
process. In our particular 
case, some very large and 
very small businesses had 
their e-mail servers used as 
“relays” for the con. In the 
most unfortunate case, a 
not-for-profit Web site, Chil- 
dren with Diabetes (www. 
childrenwithdiabetes.com), 
was actually shut down for a 
day while the spammer sent 
the e-mail. While we sup- 
port responsible direct mail 
and requested e-mail, often 
called “opt-in” e-mail, we 
do not support spam. 
Eventually we received 
hundreds of e-mail messages 
asking that we stop spam- 
ming. Some notes were 
polite, but most were decid- 
edly rude or offensive. A few 
were even threatening. 
Among these were notes 


ating systems are supposed 
to give developers tools and 
an environment to make 
their products bulletproof. 
Windows 95 does not. 

It’s often been said that 
if cars were like computers, 
the highways would be 
clogged with wrecks. In fact 
today’s cars are powered by 
computers as much as by 
high octane gasoline, but 
the software engineering in 
those computers gets the 
sort of quality assurance 
testing that goes into steer- 
ing systems and transmis- 
sions—not the kind that 


from .edu and .mil domains. 
In English, that’s educa- 
tional and military institu- 
tions. We tried to politely 
explain what had happened, 
but many e-mail recipients 
found it hard to believe we 
hadn’t intentionally 
spammed their universe. 

Which leads me to the 
point of this note. It’s hard to 
trust anyone’s motives. The 
anti-spammers don’t trust 
us—they think we perpe- 
trated a hoax. I don’t trust 
the anti-spammers—I think 
they'll use hoaxes like this as 
an excuse to request Net leg- 
islation from Congress. 

Now, if you’ll excuse me, I 
have to get in on this pyra- 
mid scheme that just came to 
my inbox... 





JOHN DICKINSON 

Editorial Director 

goes into the PC products 

that run your home office. 
Maybe it’s time for Sili- 

con Valley to swap engi- 

neers with Detroit. 


eee 
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What's it going to take for your office of five Every customer likes to be treated as if 
to serve your Clients like an office of fifty? theyre the best customer you have. That's 
why you need a Lucent small business phone system. We specifically design our phone systems to 
meet the needs of businesses like yours. With features like built-in caller ID and voicemail youll be 
more accessible, more efficient and therefore better able to take care of your customers needs. Plus 
our systems are designed to grow easily as your company 

grows, and are backed by a wide choice of service programs. 


We're with you for the long haul. So even with a handful 
Lucent Technologies 


of employees, to your customers youll be big-time all the Bell Labs innovations 
time. To set up an appointment, just give us a call today at ieee 

12 x: + Alry Road 

1 800 325-7466 ext. 328 or contact your local Lucent Authorized 1 800 Seitge NI 07920 

i) ext. 328 


Dealer. We make the things that make communications work.” 














Wear and Tear 

lam a self-employed roofer. In regard to 
the moniker on Bob Long’s shirt in March’s 
“I'd Like to Thank My CPA” (page 64), | 
would like to know what constitutes a busi- 
ness uniform. My partner and I ruin an ex- 
cessive amount of pants, shoes, shirts, and 
jackets. We often wear holes through a pair 
of $80 shoes in a month. Pants can go in as 


quickly as two weeks, not to mention getting glue and roof tar on 
our clothes. It’s hard to look good as a business owner without 
spending excessive amounts of money on new clothes all the time. 


Larry Clark 
via the Internet 


EDITOR’s NOTE: As long as the uniform has your company’s 
name or logo, it’s eligible for the business-uniform deduction. 


And Don't Forget... 
When was the last time you 
backed up your data? The 
fact that this was not men- 
tioned in your article “Got 
an Hour” (March, page 68) 
shows how easily this vital 
process is overlooked. 
Daniel L. Williams 
via the Internet 


Here's to Your Health 

In the March article “Key- 
bank Locks on to Insurance 
Market” (Up Front, page 22), 
you discussed a bank in 
Cleveland that is going to 
cater to the health insurance 
needs of its self-employed 
customers. You might be 
interested to know that the 
National Association for the 
Self Employed is celebrating 
its seventeenth year of serv- 
ing the self-employed. Per- 
haps number one among its 
100 benefits is health insur- 
ance designed for small busi- 
nesses and self-employed 
people. There are currently 
between 1.5 and 2 million 
people nationwide covered 
by the plans offered to mem- 
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bers. Unlike 99 percent of 
insurance companies today, 
NASE members are pro- 
tected from being singled 
out for cancellation or rate 
increases. Look up NASE 
on the Web (www.nase.org) 
or call 800-232-NASE. 
James L. Benson 
Benson Insurance 
Richmond, VA 


The Paper Chase 
Rather than create eight 
frames on a page (Design 
Doctor, March, page 110), it’s 
a lot simpler and easier to 
produce booklets, pam- 
phlets, and other small mul- 
tipage documents with a 
software product called 
ClickBook. And it saves a lot 
of paper (it handles two- 
sided printing automati- 
cally). Check it out! 

Mort Bernstien 

via the Internet 


Dead-End 

The Web address you 
printed for the download 
location of Corel’s Word 
and Excel conversion tools 


(Sneak Peeks, March, page 
25) took me to a dead-end, 
and more active searching 
didn’t help. I have an early 
version of WordPerfect 7.0 
and could really use the fix. 
Ill upgrade to 8.0 as soon 
as the long-promised legal 
edition is available, and 
hopefully these fixes will be 
included. 

Ruth E. Ratzlaff 

via the Internet 


EDITOR’S NOTE: At press 
time, the correct address for 
downloading the Microsoft 
Word and Excel 97 converters 
1s www. corel.com/support/ 
Stpsite/pub/wordperfect/ 
wpwin/8/cwps8. him. But 
because this address can 
change, we still recommend 
you go to www.corel.com, 
click the Search button, and 
type “Word 97 conversion.” 
This will find the Word and 
Excel 97 conversion macros 
for WordPerfect Suite 8. 


Tick, Tock, Tick, Tock 
Iam writing to add to your 
answer to a letter by J. Reed 
in your March issue (page 
13). He asks, “How can we 
see what the government 
and banking institutions are 
doing to make sure that our 
money stays intact?” The 
www.year2000.com site is 
good for general informa- 
tion on year 2000, but a 
better site is www.ffiec. 
gov/y2k/. This is a central 
site for the Federal Reserve 
System, OCC, OTS, 
FDIC, and NCUA. 

via the Internet 


Full Disclosure 

I am an avid reader of your 
magazine, so I hope you 
will take this suggestion in 


the spirit it is intended. I 
went to your recommended 
site at www.saleslogix.com 
(Sneak Peeks, March, page 
25) to download the 
SalesLogix 2.0 contact 
manager. After I jumped 
through a few hoops, a 
company rep was kind 
enough to tell me before I 
downloaded the product 
that it was Windows 95 
compatible only. If you had 
told me that, I would not 
have even bothered. In the 
future, where possible, 
please tell us what platform 
these products need. 
Kelly Rodgers 
via the Internet 


Correction 

In our April 1998 feature 
on ergonomic chairs (“Sit 
On It,” page 84) we listed 
the wrong phone number 
for the maker of the Neu- 
tral Posture Model 8600. 
The correct phone number 
for Neutral Posture is 
409-778-0502. 


We’d love to hear from you. 


Write: Letters to the Editor 
Home Office Computing 
156 West 56th Street 

New York, NY 10019 


E-mail: lettershoc@aol.com 
Fax: 212-547-6427 
Phone: 212-547-6300 


Letters must include the 
writer’s name, business 
name, address, and phone 
number. We cannot respond 
to every letter and phone 
call received. Letters 
included here may be edited 
for length and clarity. 
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Whether printed, faxed, copied or scanned, even these 
abuses of the English language deserve to look their best. 





MEMO 


To: All Personnel 


From: Bob 


This is an FYI per request of the CEO (ie. me) 
re: routing of all memos. To recap: all memos 
must be OK'd by this office 


This policy is to be implemented ASAP. Please 


call me w/any questions. :-) 


cc: dist 


encl 
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MEMO 





To: All Personnel 


From: Bob 
This is an FYI per request of the CEO (ie. me) 
re: routing of all memos. To recap: all memos 


must be OK'd by this office. 


This policy is to be implemented ASAP, Please 


call me w/any questions. ‘*) 


ce: dist. 


encl 





Laser print 
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Laser fax 
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“Estimated U.S. retail price. Actual price may vary. 


The sharpness, clarity and precision of HP LaserJet technology is now available in an all-in-one unit. 
The HP LaserJet 3100 gives you professional, 600 dpi black and white documents at impressive 
laser speed. It even performs multiple tasks simultaneously. All with the dependability you'd 


expect from Hewlett-Packard. Priced around $699*. For more information visit www.lj3100.com 
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To: All Personnel 
From: Bob 


This is an FYI per request of the CEO (ie. me) 
re: routing of all memos. To recap: all memos 


must be OK'd by this office. 


This policy is to be implemented ASAP. Please 


call me w/any questions, *) 


ce: dist. 
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Nothing Lasts Longe 


Back-UPS Pro Power User Features 

: ray ’ PowerChute' Pro power management software lets 

you configure ten or more UPS parameters, use 
WorkSafe™ to automatically save data, close programs, 
and automatically shut down your computer. 



































Automatic Voltage Regulation (AVR) and CellGuard™ intelligent battery 
management extend battery life, speed recharging and let you work through 
| prolonged brownouts without wasting battery power. 


APC's critical Safety, Readiness and Reliability Features 
APC's microprocessor-controlled automatic battery self-test 
regularly checks status of the unit and ensures battery readiness. 


The QuickSwap™ user-replaceable battery system lets you renew , 
the UPS system and avoid factory service delays. 


“RICAN POWER CONVERSION 








nly UPS 
that accommodates 
power transformers.” 






















A push-button circuit breaker provides 
user-resettable overload protection, prevents © 
damage from accidental overloads and eliminaté 
the need to replace a traditional fuse or even the 
entire “disposable” UPS. 


APC units are Internet and network ready. 


| The Site Wiring Fault Indicator lets you know when APC 
} UPS units automatically identify building wiring problems. 


i BlockSafe" outlets give you room to plug in transformer blocks. 


User Group Power 


WV Advantage 


"PC 
You may be eligable for special 
discounts through APC’s User Group 
PowerAdvantage program. To learn more, 
go to http://poweradvantage.apcc.com 


“Editors’ Pick”: 

“We wouldn't be 
caught dead withou 
an uninterruptible 
power supply — ant 
neither should you. 


‘Best Uninterruptible Power 
“With its wealth of features..., 
f ) APC Back-UPS Pro makes it easy 
to protect your equipment and data 
against electrical surges, 
brownouts, and blackouts.” 






APE tus wou more awards for cel 
foun dtl other UPS vendor 








... Guaranteed! 


The world's best selling UPSs now start at only $99! 


Now the world’s best-selling 
desktop UPS units offer you 
even more value for your power 





protection dollar! With over 
45% of all data loss and downtime caused 
-by bad power, your APC investment pays 
for itself the first time you use it. 


New: More power and guaranteed "Best 
in Class" Longest Runtime. 
Our runtime will meet or 
exceed that of any same 
VA UPS for desktop appli- 
cations, or your money 
back! When the power’s 

ut and the clock is ticking, 







a 
, external modem, 
laser printer, fax machine, 





zip drive ... you name it, gets full protec- 
tion. And since phone and network lines 
carry dangerous surges, your CPU and 
modem benefit from Back-UPS Pro” and 


Back-UPS Office” telephone/network 


Which APC UPS is right for your system? eee 
Get Your FREE Catalog and UPS Selection Guide 





mailing list. 


Name: 


“Best in Class" 
Runtime Guarantee 
APC Back-UPS Pro’, Back-UPS” 
and Back-UPS Office” will pro- 
vide runtime which meets or 
exceeds that of any same VA 
UPS for desktop PC applications 
or your money back. 
For details visit www.apcc.com 





O YES! 1 want to know how to choose the right UPS for my PC. 
Please send me my FREE catalog and APC UPS Selection Guide. 


[_] NO, I'm not interested at this time but please add me to your 


User-renewable UPS system 

APC QuickSwap’ battery packs are the 
quickest and easiest way to safely renew 
a UPS, unlike “disposable” UPSs, which 
don’t allow safe user replacement and 
mean the end of your investment. 


Safe, even from lightning 
Lightning strikes represent the most 
powerful threat to your computer equip- 
ment. APC multi-stage 
surge sup- 






LIFETIME 
EQUIPMENT 
PROTECTION 






pression | 
clamps down | 
on lightning | 
and offersa_ | 
$25,000 

guarantee against damage 
to your equipment. 


Readiness and Reliability 
mean everything 

No matter what, you know 
you can count on Back-UPS’, Back-UPS 
Pro” and Back-UPS Office? We build in 
readiness and reliability features so you 
never have to worry about whether your 
UPS will work when you need it. 








Title: 


Company: 





Address: 











City/Town: 





State: _ Zip: 





Become an Expert! 
FREE from APC: 16 pages 
of detailed information 
about the hazards of bad 
power and how to choose 
a UPS to prevent them. 


desktop users want, plus the peace of 
mind and legendary reliability reflected 
by over 8,000,000 field-tested and 
proven units. 


Back-UPS; APC’s best value 
uninterruptible power sup- 
ply with high performance 
surge suppression, protects 
your entire system starting 
at just $99 





APC products are available at: 


OfficeMax 
Coe te 
Ba a Gaemen ee oer 


800-845-6225 800-859-5614 







FREE! J Catalog and UPS 
Selection Guide 

i ' Just mail or fax this completed coupon 

; for your FREE catalog and UPS selection | 

| Guide, Better yet, order them today at: a 


http://promo.apcc.com KEY cope C776Z 


I 
i [] YES! I'd like more information. Please send my i 
i FREE catalog and UPS selection Guide. i 


‘LJ No, 








I'm not interested at this time, but please 
add me to your quarterly newsletter mailing list. 





' Name: i 
$ 











apcinfo@apcc.com 
‘on, RI 02892 USA i 
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Brand of UPS used? 








Brand of PCs used? 





Brand of Servers used? 
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# AMERICAN POWER CONVERSION 

# KEY CODE 
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Back-UPS Pro Power User Features 

; : 1 PowerChute’ Pro power management software lets 

you configure ten or more UPS parameters, use 
WorkSafe™ to automatically save data, close programs, 
and automatically shut down your computer. 


Automatic Voltage Regulation (AVR) and CellGuard™ intelligent battery 
management extend battery life, speed recharging and let you work through 


prolonged brownouts without wasting battery power. 


APC's critical Safety, Readiness and Reliability Features 
APC’s microprocessor-controlled automatic battery self-test 
regularly checks status of the unit and ensures battery readiness. 


The QuickSwap™ user-replaceable battery system lets you renew , 
the UPS system and avoid factory service delays. 
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... Guaranteed! 


The world's best selling UPSs now start at only $99! 


Now the world’s best-selling 
desktop UPS units offer you 
even more value for your power 





protection dollar! With over 
45% of all data loss and downtime caused 

, by bad power, your APC investment pays 
for itself the first time you use it. 


New: More power and guaranteed "Best 
in Class" Longest Runtime. 
Our runtime will meet or 
exceed that of any same 
VA UPS for desktop appli- 
cations, or your money 






laser printer, fax machine, 
zip drive ... you name it, gets full protec- 
tion. And since phone and network lines 
carry dangerous surges, your CPU and 
modem benefit from Back-UPS Pro® and 
Back-UPS Office” telephone/network 
surge suppression. 


: 


Over 8 million people say ProtectME! with APC. 


Severence MacLauglin 
Student, Cornell University 
Ithaca, NY 


If you spend three or four 
thousand dollars on a 
computer, you should 
definitely spend a couple 
Of hundred more to protect both the data and the hard- 
ware. I consider the APC Back-UPS Office to be an 
indispensible tool to get through school successfully,” 





Antonio Pasin 
Radio Flyer, Inc 
Chicago, IL 


I don't have the extra 
$12,000 to buy a new sys- 
tem, An APC UPS was 

4 more cost-effective. I have 
lots of time invested in my data and Back-UPS Pro 
protects that as well. 








"Best in Class" 





User-renewable UPS system 

APC QuickSwap” battery packs are the 
quickest and easiest way to safely renew 
a UPS, unlike “disposable” UPSs, which 
don’t allow safe user replacement and 
mean the end of your investment. 


Safe, even from lightning 
Lightning strikes represent the most 
powerful threat to your computer equip- 
ment. APC multi-stage 
surge sup- 
pression 
clamps down 
on lightning 





and offes a aaa 
$25,000 
guarantee against damage 
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Runtime Guarantee 
APC Back-UPS Pro’, Back-UPS’ 
and Back-UPS Office® will pro- 
vide runtime which meets or 
exceeds that of any same VA 
UPS for desktop PC applications 
or your money back. 
For details visit www.apcc.com 


to your equipment. 


Readiness and Reliability 
mean everything 

No matter what, you know 
you can count on Back-UPS", Back-UPS 
Pro* and Back-UPS Office’ We build in 
readiness and reliability features so you 
never have to worry about whether your 
UPS will work when you need it. 

APC packs the power and features 
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desktop users want, plus the peace of 
mind and legendary reliability reflected 
by over 8,000,000 field-tested and 
proven units. 


Back-UPS} APC’s best value 
uninterruptible power sup- 
ply with high performance 
surge suppression, protects 
your entire system starting 
at just $99 





APC products are available at: 





OfficeMax: STAPLES 
ee —d 
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800-334-4239 
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800-859-5614 
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Fedex delivers 
another. day 
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ILLUSTRATION BY KENT CHRISTENSEN/SIS 


Views on the news 
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It's Your Dime...Right? 


[* EUROPE AND ASIA, IT 
seems like every other 
person you bump into is 
yapping on a wireless 
phone—a luxury few 
Americans allow them- 
selves. That’s because in 
most other countries, wire- 
less phone users only pay 
for outgoing calls. But 
because Americans must 


also pay for incoming calls, 
many turn off their phones 
and are reluctant to give 
out cell-phone numbers— 
even to business clients. 


“Those numbers are 
more guarded than weights, 
ages, and Social Security 
numbers,” says David 
Berndt, an industry analyst 
with the Yankee Group in 
Boston. As a result of this 
self-imposed one-way usage, 
just 17 percent of Americans 
use wireless phones com- 
pared with 30 percent of 
people living abroad. 


HOME OFFICE COMPUTING 


That may change by the 
end of the year with the 
inauguration of “calling 
party pays” (CPP), an 
option that will allow 
callers to pay the cost of 
dialing a cell phone. The 
industry is understandably 
eager to offer CPP and has 
petitioned the Federal 
Communications Commis- 





sion to address the techni- 
cal and regulatory issues 
involved. GTE Wireless 
recently ran a successful 
CPP test in Hawaii, and 
Bell Atlantic Mobile 
already offers CPP ona 
limited basis. 

Still, the lack of national 
standards for billing calls 
through local exchange 
carriers is among the stum- 
bling blocks preventing 
both companies from offer- 
ing CPP on a national 
scale. Another obstacle is 
the way in which callers 





































will be alerted to the per- 
minute charge for dialing a 
cell phone. A canned 
announcement could do 
the trick, some say. 

AT&T Wireless, the 
country’s largest provider, 
isn’t waiting around for the 
FCC to make a decision. 
The company is testing a 
CPP plan this summer and 
promises to roll it out to its 
eight million-plus cus- 
tomers by the end of the 
year. Part of the plan 
involves providing cus- 
tomers with new digital 
phones offering 200 hours 
of standby time—a huge 
improvement over the 4 to 
12 hours currently avail- 
able with most phones. 

“Combined with calling 
party pays, this will change 
the way wireless phones are 
used,” says spokesperson 
Ken Woo. Almost 98 per- 
cent of calls in AT&T’s sys- 
tem are outgoing, but the 
company believes its new 
plan will stimulate phone 
use by encouraging more 
incoming calls. 

Meanwhile, Berndt pre- 
dicts most regulatory and 
technical kinks will be 
ironed out by the end of 
the year, allowing other 
providers to offer CPP. 

“The carriers are going 
to win and, really, sub- 
scribers will too, because 
they can use their wireless 
phones in the way they 
were intended.” 

—ALISON ASHTON 
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OU’RE ON THE ROAD, IT’S 

3 a.m., and you need to 
correct a mistake in that 50- 
page presentation for a 9 a.m. 
client meeting. After you fix 
the error, you have to make 
20 copies. Of course, the staff 
at the hotel business center 
went home hours ago. 

A hopeless scenario? Not 
necessarily. A new super- 
kiosk dispensing business 
services is coming to the res- 
cue. Mail Boxes Etc. and 
USA Technologies have 
developed MBE Business 
Express. It features 24-hour, 
credit-card-activated access 
to a PC, laser printer, fax, 
photocopier, laptop hookup, 
and high-speed Internet 
connection. 

Also, MBE will debut 
eMBE this month, an online 
service allowing you to set 
up free e-mail accounts and 


Office Services To Go 


save your work to a virtual 
desktop. Also, for high-vol- 
ume copying and other 
needs, the dial-through ser- 
vice connects you to the 
nearest MBE center. 
Named Best New Prod- 
uct at last year’s Interna- 
tional Hotel & Motel 
Restaurant Show in New 
York, MBE Business 
Express is squarely aimed at 
you via the hospitality indus- 
try. “A lot of hotels can’t 
afford a fully manned busi- 
ness center,” says Tom Her- 
skowitz, executive vice 
president of Mail Boxes 
Etc., yet guests are demand- 
ing round-the-clock service. 
By May, more than 200 
kiosks will be deployed in 
hotels, including the Mar- 
riott and Best Western 
chains. Road warriors will 
also find the units in conve- 















Mail Boxes Etc. provides office technology on the road. 


nience stores, convention 
centers, and supermarkets. 
Costs will vary by location, 
but prices are expected to be 
20 cents per minute for 
computer rental, 25 cents a 
page for printouts, and $1 to 
$2 per page for faxes. 

Not to be outdone, 
home-office pioneer Kinko’s 
is always updating its ser- 
vices. Business travelers can 
step into one of 840 
branches in North America 
for computer rentals, Inter- 
net access, and even last- 
minute color transparencies. 


Later this year, Kinko’s will 
relaunch Kinkonet, an elec- 
tronic document distribu- 
tion program first instituted 
in 1995, as an Internet- 
based program. You'll be 
able to e-mail an order for, 
say, 100 collated and spiral- 
bound color copies of a pre- 
sentation and have it 
shipped to any location. 
Now, if only somebody 
could dispense a cappuc- 
cino with those copies, 
time-pressed travelers 
would really be in business. 
—ALISON ASHTON 





The Rise and the Fall-Off 


The number of U.S. adults using the Internet continues to grow, but 
not everyone is enamored with the Net. According to Cyber 


Dialogue’s most 
recent American 
Internet User 
Survey, one in five 
American adults 
have gone on- 
line—an increase 
of one third from 


31.5 
the second quarter Million 
of 1997. More in- Total 
teresting, howev- Adults 

Online 





er, are the nearly 
16 million people 
who visited cyber- 
space in the last 
year and decided 
not to return. 








Q2 1997 
@ Tried Internet in past year, but not a current user 
Use other online services 
@ Use at least one Internet application besides e-mail 


57.4 


40.8 


41.5 
Million 
Total 
Adults 
Online 





Year-end 1997 








WE SALUTE 


... The National Waste 
Prevention Coalition (NWPC) 
for spearheading a campaign 

to turn promotional floppy 
disks into valuable education- 
al commodities. Recognizing 
that most of us let old 3.5- 
inch disks stack up in the bot- 
tom of a drawer somewhere, 
the NWPC’s Floppies for 
Kiddies program collects old 
diskettes—formatted or un- 
formatted—erases them, and 
distributes the media to 
needy schools around the 
country. If you want to 
contribute your old disks, 
send them to USA CityLink 
Project, Floppies for Kiddies, 
20349 Highway 36, 
Covington, La. 70433. 
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WE DISPUTE 


...CyberWorks USA for hawk- 
ing its Anonymous E-mailer 
Program by using scare 
tactics and conspiracy-theory 
rhetoric. Though this $15 ap- 
plication is little more than a 
spam-enabling program, 
CyberWorks USA wants you to 
believe that sending anony- 
mous e-mail—e-mail with a 
fake return address on it—is a 
legitimate business practice. 
“Our antiprivacy society can 
serve criminals and snoops 
computer data about YOU ona 
silver platter,” the e-mail 
pitch blares. Playing it safe 
online is always advisable; 
being deceitful and duplic- 
itous in your electronic corre- 
spondences is not. 
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FRESH CLIENTS 
DON’T ARRIVE DAILY. 


Ey 


When you land the big ones, don’t let ‘em go. Get to know more about them than just their names’and addresses. Make sute 
your entire company knows, too. If you treat them well, they'll be back for more. o ee 

Sound easy? It can be if you use Maximizer.® Our complete customer and contact management software gives you the 
tools to know your customers. And keep track of all the details on their businesses. It’s intuitive and easy to use, too. 

Need to communicate by mail, fax, phone or e-mail? No problem. Maximizer even keeps track of the correspondence. 
When they call back, you and your team will have the information at your fingertips. Your customers will be impressed. 

You can also grow your business by analyzing your customers’ profiles. Then connect to our online database of over 
100 million consumer and business listings. You can search and download qualified prospects based on criteria you select. 
But only with Maximizer as your partner. 


Order your Maximizer for only $449, with a one-year money-back guarantee. 
One taste, and you'll be hooked. Call 1-888-577-7803 today. Manage Customers: Maxine Growin. 


www.maximizer.com/homeoffice 


Designed for 






Available at: CompUSA, Computer City, Best Buy, Fry's, Future Shop, London Drugs, Business Depot, Micro Center, Elec-Tek, Micro Warehouse. 1t4 


©1998 Maximizer Technologies, Inc., 1090 West Pender Street, 9th floor, Vancouver, BC, Canada V6E 2N7, tel 604 601-8000, fax 604 601-8001. All trademarks mentioned herein are the intetner At 
property of their respective owners. This offer is subject to change and is not valid with other offers. Price is in U.S. dollars. Shipping and handling charge is extra and is non-refundable. SaVVY NetWare. Mioroaed 
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JERRY SEINFELD PHOTOGRAPH © NBC/EC 


OU’VE GOT A COMPUTER 
nS your home office. 
You’ve got data to back up. 
And you’ve got a VCR 
hooked up to your TV, 
possibly within reach of 
your workstation. Is there a 
way to tie all three 
together? According to 
Danmere, a British maker 
of computer peripherals, 
the answer is yes. 

Danmere recently intro- 
duced its Backer 32, a 
device that translates digi- 
tal information from a PC 
into visual data that a VCR 
can record. The idea cer- 
tainly is appealing. The 
Backer unit itself is a rea- 
sonably priced $89 for the 
external unit ($69 inter- 
nal), and it allows storage 
of up to 4GB of data ona 
videocassette tape costing 
as little as a buck or two. 
Compared to the price of 
other backup systems, it 
seems like a bargain, par- 
ticularly considering that 
VCRs now are about as 


VCRs Record Seinfeld 
and Your Digital Data 





ubiquitous as 
TVs and 
toasters. 
Still, the 
Backer really isn’t 
taking the PC world 
by storm. Convenience 
is one issue. “To me the 
idea seems cumbersome,” 
says Bob Martell, who 
helped develop the 3.5- 
inch floppy disk and is now 
president and CEO of 
Breece Hill, a Colorado 
maker of data libraries. 
“Tt’s best to have some- 
thing that holds (less data) 
and that fits in your shirt 
pocket, like a 200MB 
floppy or a Zip. And while 
most people may have 
VCRs, how many have 
their VCR set up so they 
don’t have to get behind 
the thing and unhook all 
the wires to use this?” 
Although Danmere says 
its proprietary software has 
excellent error protection, 
questions have come up 
about its reliability. Says 

















Jim 
Porter, president 
of Disk/Trend Inc., a Cali- 
fornia company that tracks 
the data-storage industry: 
“T wouldn’t feel very secure 
if I had my own important 
data backed up that way, 
because VHS VCR is not 
intended to have the same 
standards of reliability as a 
computer. And if you lose 
one bit of your record, 
things get pretty confused.” 
The system does indeed 
record and restore data, 
but it’s probably possible 
to rig a device that would 
stare data on granite slabs, 
too. The fact that the 
Backer requires you to 
perch a large piece of hard- 
ware on or around your 
desk is a good indication 
that this isn’t the solution. 
—DOUGLAS GANTENBEIN 





Safe, Secure, and Cyber 


0" PARENTS TAUGHT MOST OF US HOW TO USE SILVERWARE AND 
operate a motor vehicle, but how are we supposed to receive guid- 
ance on Internet-related matters? For anyone who spends time online, 


PROTECTING YOURSELF 


ONLINE 


privacy, security, and etiquette issues are a constant concern—or at 
least they should be. If you need to ramp up on Web mores, pick up a 
copy of Protecting Yourself Online: The Definitive Resource on Safety, 


Freedom, and Privacy in Cyberspace (Harper Collins; $15). Written by 
Bob Gelman and Stanton McCandlish (with members of the Elec- 
tronic Frontier Foundation), this comprehensive volume appeals to 


FOREWORD OY ESTHER DYSON 


novices and Netizens alike, covering everything from censorship 


issues to trademarks and patents. It also provides an adroit, concise history of the Internet. 
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—JOHN GODFREY 











HOME OFFICE COMPUTING 








SYMANTEC SMALL BUSINESS SOFTWARE. 





As a small business owner, you know 
that keeping your customer in focus is critical to your success. That's why you need Symantec 
Small Business Software. Symantec has a line of products for small businesses like yours that 
will help you be more productive and stay well protected. And that means more time in front of 

your customer and less time in front of your computer. Which is exactly the way it should be. 
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SYMANTEC 


CD available in PC format only. Symantec and the Symantec logo, ACT!, WinFax, Norton AntiVirus and Norton Utilities are registered trademarks of Symantec Corporation. Norton Uninstall and WinFax PRO are trademarks of Symantec Corporation. 
© 1998 Symantec Corporation. All other brand names and trademarks are the property of their respective owners. All Rights Reserved. 
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SHIPPING COSTS 


Amex, FedEx Deliver Sweeping Discounts 


Letter for coast-to-coast 
delivery will run about $14. 
At that rate you’ll need to 
ship 40 letters just to break 
even with your card’s 
annual fee. 

Jim Weidman of the 


F YOUR SMALL BUSINESS 
fan. on overnight shipping 
for its day-to-day operation, 
you just received a money- 
saving special delivery. 

American Express and 
Federal Express have joined 
forces to provide a 10 to 20 
percent discount on the 
most popular FedEx ser- 
vices to American Express 
Small Business Corporate 
Card customers. 

FedEx is offering 10-per- 
cent savings on all domestic 
FedEx delivery services 
except FedEx SameDay, 
and 20 percent off on 
FedEx International Prior- 
ity shipments. The discount 
is automatically deducted 
when you pay with your 
American Express 
Corporate Card (www. 
americanexpress.com/small 
business). The only catch: 
The card has a $55 annual 
fee and must be issued on 


your company’s account. 

This deal springs from 
American Express research 
showing that a majority of 
small business owners don’t 
know where to find savings 
on business essentials: com- 
puters, copiers, office sup- 
plies, and especially express 
delivery. Over half of those 
surveyed depend on making 
deliveries “absolutely, posi- 
tively overnight,” but don’t 
have the volume to negoti- 
ate a discount. 

“Owners of small firms 
know their lack of buying 
clout hurts their ability to 
compete with larger firms,” 
says Jim Blann, senior vice 
president of American 
Express Small Business 
Services. 

Before you apply for an 
Amex Card just to save 
money on shipping, do a lit- 
tle math. The cost of a 
FedEx Standard Overnight 











National Federation of 
Independent Business, 
likes the cost-cutting focus 
of this arrangement, but he 
does have some reserva- 
tions. “A program like this 


does have built-in con- 
flicts,” he says, particularly 
for companies who com- 
pete with Amex partners. 
Still, if it’s a matter of 
choosing sides, at least you 
have two sides to choose 
between. For a $99 annual 
fee, the AT&T Small Busi- 
ness Service offers its Uni- 
versal MasterCard, 
featuring comparable ship- 
ping discounts with UPS 
and additional savings on 
various services and prod- 
ucts. Indeed, a price war 
could be in the making. 
An American Express 
spokesperson says the 
company is trying to 
assemble a discount pack- 
age to tackle the number- 
one small-business 
headache: health insurance. 
Says Weidman, “If they can 
make health insurance 
accessible and affordable—if 
they can do what not even 
Congress and the President 
could pull off—they’ll 
change the industry.” 
—D.J. HOPKINS 





WATCHDOG 


FCC Fiddles With Your Phone Bill 


S IF YOUR HOME-OFFICE 
a... bill wasn’t al- 
ready high enough, along 
comes the Federal Commu- 
nications Commission to 
hike it up a bit more. 

Starting this year, the 
government upped the fee 
on second phone lines to $5 
a month from $3.50, and 
plans to go as high as $6 
next year and $7 in 2000. 
This increase hits home- 
based workers particularly 
hard, because many rely on 
second lines for Internet 
access and fax capability. 
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The trade-off, according to 
the FCC, will be cheaper 
long distance rates because 
of cuts in the connection 
fees that local phone com- 
panies charge to the long 
distance carriers. But don’t 
hold your breath waiting for 
those rates to fall, say the 
consumer groups that 
fought the price increases. 
“Tn theory this is rev- 
enue neutral, but in prac- 
tice it shifts the burden 
from big business users to 
residential rate payers,” 
says Mark Cooper, direc- 


tor of research for the 
Consumer Federation of 
America in Washington, 
D.C. Politics also played a 
big role, he says. Because 
most residential users— 
about 80 percent—still 
have just one phone line, 
the added fee hits only the 
20 percent with two lines, 
many of whom work from 
home. “It doesn’t create as 
much political pressure,” 
Cooper explains. 

Brian Moir, a Washing- 
ton, D.C., lawyer/lobbyist 
who fought the fee for busi- 


ness users, promises to con- 
tinue the fight in Congress. 
Moir isn’t pursuing legisla- 
tion in this agenda-packed 
election year, but instead 
hopes to get Congress to 
put pressure on the FCC to 
ease up on the rate hikes. 
“When you finish 

crunching all the numbers 
for all these charges, you 
find that the net outflow 
from customers’ pockets 
will be greater than the 
cuts,” Moir continues. 
“Our game plan is to edu- 
cate the FCC that there’s a 
problem here, and Con- 
gress is already hearing 
from people.” 

—CLAUDIA MACLACHLAN 
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useful features let you work smarter — not harder. Reduce your paperwork and save time by 
centralizing all your communications under one, easy-to-use interface. Whether you’re in the office, 
at home or on the road, COMMUNICATE! PRO is the software of choice for busy people. 


Available at most major computer retail stores, COMMUNICATE! PRO runs on Windows® 95 and Windows® NT. 


VISIT-@G@UWUR-WEB 


www.O1com.com <I 


Toll Free: 1-800-668-2185 Telephone: 1-905-795-2888 Facsimile: 1-905-795-0101 E-mail: hoc@0lcom.com 


Features and specifications subject to change without notice. COMMUNICATE! and COMMUNICATE! PRO are registered trademarks of 


SITE 





O7 COMMUNIQUE LABORATORY INC. 





f 01 Communique Laboratory, Inc. All other products ore trademarks or registered trademarks of their respective o 
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* Save with Internet 
phone calls to family 
and friends (supports 1.323) 

« Send, receive and broadcast 
Internet e-mail 

¢ Launch your web browser 


Fax & Data 


¢ Send, receive and 
broadcast faxes 
Fax back and 
Fax-on-Demand 
Customize cover pages 
Mini-BBS capabilities 


ea Telephone 


* CallAnswer Wizard 
Fully featured voice mail 
Retrieve messages 
remotely 


Record phone 
conversations 


Pager Dispatching 
Unlimited Contact 
Manager 


COMMUNICATE! 


Integrates telephone answering, speaker phone, fax, 
Internet e-mail, data communication, contact 
management, OCR, and graphics 

editor under one, 

easy-to-use interface. 

For small business, 

home office and 

mobile users. 


ESTIMATED STREET PRICE 


COMMUNICATE! 


In addition to the standard COMMUNICATE! features, 
PRO also includes: Internet phone, CallAnswer 
Wizard, Pager Dispatching. 

Fax-on-Demand, Contact sean Se 
History and launching a f 

web browser. The 

software of choice 

for busy people 


ESTIMATED STREET PRICE 




















*Connect-time charges may apply. 
©1998 Microsoft Corporation. All rights reserved. Microsoft, Outlook, Expedia and Where do you want to go today? are either registered trademarks or 
trademarks of Microsoft Corporation in the United States and/or other countries. 





















Small Business 
Financial Manager 


Direct Mail 
Manager 





Expedia™ 


Streets 


Publisher 





Chances are 
you didn’t go into business 
to fulfill a lifelong 


of busywork. 


From: Microsoft Office 97 Small Business Edition 
Sent: Monday, 9:00 a.m. 

To: Everyone who has to do everything 

Subject: How to do it. 


Microsott: Office 97 Small Business Edition helps you save time on the work that needs to get done, so 

you can spend more time on the work you actually like to do. So, pound away on letters and documents 
knowing Office 97 Small Business Edition is following along, correcting your spelling, watching your grammar, 
and generally helping out when you need it. Pull up your budget and accounting numbers and analyze 
them in ways that make it easier for you to make informed decisions. Use the Microsoft Outlook” integrated 
e-mail program to keep in touch with customers and vendors and stay on top of your schedule. And because 
Office Small Business Edition includes Microsoft Publisher 98, you can create your own professional-looking 
newsletters, brochures, business cards—even Web sites. In other words, Office 97 Small Business Edition 

is a suite of smart, easy productivity tools, linked together to help you do your best work and circumvent the 
busywork. To learn more about it, and to find out about the free* product enhancements and assistance 

you can get through Microsoft Office Update, visit www.microsoft.com/oftice/sbe/now/ 


Microsoft Where do you want to go today?” www.microsoft.com/office/sbe/now/ 




















Visioneer ProOCR100 





Visioneer ProOCR100 


rwQOCRIO OCR fea 


Visioneer ProOCR100 
handles even the most degraded 


documents up to 200% faster. 


No matter how dog-eared your 
document has gotten from fax 
machines or just plain life itself, you 
can bring it back to life with Visioneer 
ProOCR100. Just scan it and within 
seconds you have a word processing or 
spreadsheet document that's ready to work 
with. Read, edit, drop into a table, print, or just 
save it on your PC. No wait. No work. No 
retyping of documents. 

Turn magazine articles into reports. Drop 


resumes into your database. Copy recipes from 


the newspaper. Customize contracts to your own 

specifications. Keep faxes from fading away. 

ProOCR100 lets you do it all. And do 

it all up to 200% faster than the others. 

ProOCR100 gives you better and 

faster results than any other OCR software, 

for an unbelievable $49.99* (suggested retail 

price). So when it comes to the competition, 
there really is no competition. 
Choose ProOCR100. And 
turn reality into something 


you can really work with. 


cy e e 
Visit our website at www.visioneer.com WY visioneer 


Upgrade to the fastest, most accurate OCR—including degraded documents—at a low ProOCR100 price! 


; From the makers of award-winning 
Product Retail Speed** 99% OCR | HTML Fax WYSIWYG PaperPort® scanners and software. 
Price* | (in seconds) |Accuracyt} Wizard | Output | Support Editor 








* As of March 1, 1998. Xerox TextBridge®Pro | $79.99 52 x x x x x 
** OCR times based on Visioneer's internal testing : ; 
' On laser quality output documents. Caere OmniPage*Pro |$129.99 32 x x x XxX Xx Copyright © 1998 Visioneer, Inc. All rights reserved 
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OUR UP-TO-THE-MINUTE REPORT ON NEW 
COMPILED BY DARREN GLADSTONE 





The Write Stuff Words leap off the page and to your PC with the 
CrossPad, a portable digital notepad from IBM and the makers of Cross pens. 
Slightly larger than a legal-size pad, it's ideal for people who'd rather jot down 
notes quickly on paper than deal with a traditional PDA. Just place a legal-size 
pad on the CrossPad and start scribbling with the special battery-operated pen. 
With it we were able to save up to 50 pages of 
notes, then flawlessly transfer them to a text 
file on our PC. Just be warned: Your chicken 
scratch may not translate well, so you may 
have to hone your hand- 
writing. Although the 
CrossPad's a bit pricey at 
$399, it's a better option 
than lugging around an ex- 
pensive portable computer 
if all you need to do is take 
notes. Cross Pen Comput- 
ing Group; 800-510-9660; 
WWW.Cross-pcg.com 
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Spring-Cleaning While tidying up your home office this season, don’t forget 
about your hard disk. We just tried out Quarterdeck’s newest hard-disk cleaners, 
Remove-It 98 and CleanSweep 4.0, which are designed for beginning and advanced 
users respectively. Both do a thorough job of removing unwanted programs, files, and 
crummy Web cookies and, at only $19.95 for each, we’ll have enough money left over 
to buy a new dust mop. Quarterdeck; 310-309-3700; www.quarterdeck.com 

READER SERVICE 102 


Going Mobile Now you can grab your notebook and hit the road without miss- 


ing e-mails, thanks to the Motorola Personal Messenger 100D PC Card wireless modem. 
Once we configured it, we didn’t even need to plug it into our notebook to receive 
incoming messages. Just look for the blinking orange light, slide it into the PC card 
slot, and sync up the information in a flash. Prices start at $300 but vary by service. 
Motorola; 800-8-WIRELESS; www.mot.com/nowires READER SERVICE 103 


One-Stop Updates We have bad news for all the big-name, high-priced 


online updating products on the market: Manage-Able Software Services is now offer- 


ing Catch-UP 1.2 for free. At the click of a button, it scans your computer in order to 
update drivers and software versions and look for available patches. And, yes, we said 
free. Download your copy at wzwz.manageable.com and keep the change. 
READER SERVICE 104 


No More Red Tape Backing up your computer no longer needs to be a has- 
sle, with Hewlett-Packard’s new Colorado 8GB tape drive. Not only did we back up 
105MB of sample data quickly, but the new Windows Explorer interface makes it a 
snap. A quick-save function turns backing up into a simple, one-step process. $299; 
Hewlett-Packard; 800-845-7905, www.hp.com/go/tape READER SERVICE 105 
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HARDWARE AND SOFTWARE 








UPDATES 


Attention Office 97 users: If 
you haven't recently visited 

_ the Microsoft Web site, www. 
microsoft. com/office/info/ 
updatefree, you’re missing out 
on some great freebies. The 
site is updated weekly with 
“how-to” articles and tips for 
tweaking your own projects. 
Plus it provides plenty of use- 
ful office add-ins for free. 
READER SERVICE 106 













When we reviewed the Cross 
iPen back in December (“New 
& Noteworthy,” page 40), our 
two biggest beefs were the 
price and lack of bundled soft- 
ware. Now Cross has an- 
swered the call by rolling back 
prices and packing in soft- 
ware. The basic iPen now 
costs $119 and the iPen Pro 
comes bundled with an excel- 
lent suite of handwriting 
recognition tools for $149. 
Cross Pen Computing Group; 
800-510-9660; www.cross- 
pCg.COM READER SERVICE 107 









Web-wary surfers can breathe 
a little easier tonight. Get a 
free sampling of CyberMedia’s 
Guard Dog Deluxe to protect 
your PC from cookies, viruses, 
and more. The full version of 
Guard Dog Deluxe is available 
for download from www. cyber 
media.com for a 30-day trial. 
READER SERVICE 108 


NEC’s recently announced 
Versa UltraCare program 
promises full five-year cover- 
age, “no-fault” screen 
replacement, next-business- 
day service, and next-city for- 
warding that guarantees that 
your Versa notebook PC will be 
repaired and routed to you 
even while you’re on the road. 
The prices were still being 
worked out at press time— 
check out www.necnow.com 
for details. READER SERVICE 109 
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How easy is it for a design firm 


to create a (small business network? | 





Introducing Intel 
InBusiness™ Products. 


Networking made simple; 


Finally, somebody 
figured out how to make 
small business networking 
simple. With the new Intel 
InBusiness™ products, you 
get all the productivity 
enhancements and cost- 
savings of a network with 
unbelievable ease. Attractive 
hubs and switches deliver 
four-step installation and 
stack nicely on your desk- 
top. And the Intel InBusiness 
Internet Station brings Web 
access to your entire busi- 
ness from a single accoun 
It’s that eas 

For more informati 
and a free, simple networking 
tutorial, call 1-800-538-3373, 
ext. 672, or visit our Web 

te. You'll see how effort- 
less it is to put together your 
own small business network. 












Hands-on reviews of the latest software, hardware, and communiée 


noteworthy 


Power to Spare 
PENTIUMI1 Pc Millennia Xi400 


400MHz Pentium II, 64MB of RAM, 10GB hard disk, lomega Zip drive, Toshiba 
SD-M1102 DVD-ROM, Diamond DVD Decoder card, 4MB Diamond Viper V330 Nvidia 
video card, 17-inch monitor, Advent speakers and subwoofer 


$3,500 (READER SERVICE 110) 


Micron Electronics, 800-776-4518, www.micronpc.com 


Configuration 





ouw’re working hard and 

fast everyday—shouldn’t 
your computer keep up with 
you? When you’re rushing 
to meet deadlines, nothing’s 
more annoying than waiting 
for your PC to launch an 
application, find a contact’s 
phone number, or redraw a 
screen. The latest Pentium 
Il 400MHz chip accom- 
plishes these tasks in a snap 
with power to spare. 

When Intel released its 
new 400MHz Pentium II 
chip and Seattle XB moth- 
erboard combination last 
month, we took a sneak 
peek at the combo in the 
new Micron Millennia Xi 
400 and we were impressed. 
Not only is the system 
faster than any other PC 
we’ve seen, it can run mul- 
tiple applications at once 
with fewer glitches, hiccups, 
and interruptions. When we 
clicked on our business 
software, the programs 
launched in a flash and 
were ready for work. 

Speaking of software, the 
Millennia Xi we tested was 
naked. When we fired it up 
for the first time, Windows 
95 and Diamond Maxi- 
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mum DVD were the only 
programs to be found. In 
fact, the Windows 95 desk- 
top had only two lonely 
icons for My Computer and 
Recycle. For our tests, we 
installed Microsoft Office 
97 Small Business Edition, 
Ecco Pro 4.0, and a street- 
mapping program. Accord- 
ing to Micron, the new 
Millennia Xi will ship with 
Office 97 SBE. 

We compared the Mil- 
lennia Xi 400 to our older 
Gateway 2000 P5-100 with 
16MB of RAM, and the 
results were astounding. It 
took the 100MHz Pentium 
more than 19 seconds to 
launch Ecco Pro 4.0, while 
the Micron did it in three. 
When we launched Word 
97 and Excel 97 at the same 
time—a true chip-buster 
test—the Micron opened 
both programs in three sec- 
onds while the Gateway 
slogged away for 23. 

It’s a relief to see the Win- 
dows 95 hourglass almost 
disappear for good. But 
unless you’re performing 
large database searches, com- 
plicated number crunching, 
and video editing for your 






























Amazing speed, fun DVD 
drive, a true workhorse 
Not a compelling upgrade 
if you already have a Pentium Il 


Web site, you may not need 
all this speed. If you currently 
use a Pentium classic, such as 
a 133MHz Pentium, the 
Micron is a huge step up. But 
it’s a lot less compelling if you 
already own a Pentium II- 
class machine. Granted, 
DVD is exciting, and all CD- 
ROM drives in desktop and 
notebooks will soon have this 
rich technology, but we have 
yet to see any vital business 
DVD software. At press time, 
DVD remains best for view- 
ing films. (While writing this 
review, we watched The Cable 
Guy in French with Korean 


subtitles—trust us, it a 
made the film almost RAT NGS 
viewable.) Our one- to four-star ratings Excellent 

For more on the kk 

are based on performance, 
new breed of super- Good 
, features, setup, easeof » . 
fast Pentium II PCs, : es ‘ 
learning and use, availability, Fair 

check out our July kk 


warranty, support, 


hardware buyer’s Poor 


guide to 333 and 
400MHz machines. And 
hold on tight—it’s going to 
be a fast ride! 


documentation, and price. 





—PHILIP ALBINUS 
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FORM 
CREATION 
SOFTWARE 








s your desk flooded with 

forms? It’s time to file them 
in your PC where they 
belong. The new Omni- 
Form 3.0 from Caere offers 
a complete solution for 
designing forms, entering 
data, and saving the records. 
With the bundled Caere 
optical character recognition 
(OCR) software, you can 
also convert scanned paper 
forms into digital ones to 
save time and money. 

We pushed OmniForm to 
the limit by designing a 
number of complex, IRS- 
style forms that included 
instructions, columns, and 
graphic objects. The Omni- 
Form design tools helped us 


FLATBED 
SCANNER 


In Fine Form 


OmniForm 3.0 «*«x 
WIN 95, 8MB of RAM, 33MB of hard-disk space, CD-ROM drive, scanner 


$149 (READER SERVICE 111) 
Caere, 408-395-7000, www.caere.com 


work with lines, text, bor- 
ders, graphics, and other 
objects quickly and easily. In 
most cases, we simply 
dragged and dropped the 
form elements we wanted 
from the floating toolbar. 
For data entry, Omni- 
Form let us set data fields, 
create drop-down menus, 
assign calculations that total 
columns, and create “comb 
objects”—the fields that 
house the individual letters 
in a name, or the digits in a 
Zip code. When it comes to 
saving time, OmniForm 
was on our side. It automat- 
ically entered previous 
entries based on the first 
few characters we typed. 


Man vs. Scanner 
HP ScanJet 5100Cxi « 


WIN 95, 16MB of RAM, 30MB of hard-disk space 
$350 (READER SERVICE 112) 
Hewlett-Packard, 800- 333-1917, www.hp.com 


hy can’t our peripherals 

get along? In theory, 
the HP ScanJet 5100Cxi 
flatbed scanner is a great 
idea: Plug it into your PC’s 
parallel port and then plug 
your printer into the scan- 
ner. This daisy-chain idea 
saves you the trouble of 
installing a SCSI card—not 
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to mention that you can 
also use this scanner with 
your notebook, which rarely 
includes a SCSI port. 

We installed the scanner 
software on our NEC 
166MHz Pentium MMX. 
Once we completed the 
setup we discovered a prob- 
lem: Our two SCSI hard 
drives (E: and F:) 
were gone. Upon fur- 
ther inspection we 
found that the Scan- 


PROS Beautiful, vibrant 
scans 

CONS Awful installation 
—be prepared to call 
tech support 
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And to ensure 
that others can 
fill out your 
electronic 
forms, OmniForm lets you 
distribute up to 100 copies 
of its run-time filler pro- 
gram. For example, you can 
e-mail the form and run- 
time filler to people who 
don’t have OmniForm. 
OmniForm works with 
your scanner to recognize a 
paper form’s text, data 
fields, and graphics. We had 
no problems recognizing 
vertical and circular text, 
and the check boxes in 
scanned forms. But Omni- 
Form often mistook bold 
text for bar codes and it had 





Jet had installed some of the 
same settings as the SCSI 
card connected to our hard 
drives. After removing the 
scanner and restarting our 
PC, they were still missing. 
We consulted NEC tech 
support to reset the system 
defaults for Plug and Play, 
and the drives reappeared. 

Things didn’t go much 
better on our 1OOMHz 
CTX notebook without a 
printer. Everything seemed 
fine until we rebooted the 
notebook and found a red 
“X” on the screen covering 
the scanner icon. According 
to HP’s scanner test, our 








CAOn oo 
SAD tae 


PROS Strong form design and 
fill tools, converts paper forms 
CONS OCR results vary depend- 
ing on the quality of the scan and 
the complexity of the form 


trouble with shading. This 
may have been due to the 
beta version we tested. We 
got the best results by scan- 
ning forms at 400 dpi (the 
highest resolution that 
OmniForm accepts) at a 
slightly dark setting. 

If you’re awash in a sea of 
forms, OmniForm will help 
stem the tide. 

-WAYNE KAWAMOTO 


printer wasn’t compatible 
with the scanner and the 
scanner wouldn’t work. 
This was odd because we 
had no printers hooked up 
or set up in Windows 95. 

Once up and running, 
the HP ScanJet 5100Cxi 
was fast and produced 
scans with vibrant colors 
without us having to fuss 
much with scanner settings. 
Limited by an 8/4-by-11- 
inch scanning size and 300 
dpi optical resolution, the 
ScanJet 5100Cxi is better 
suited for standard business 
documents than for graph- 
ics-heavy projects. 

Overall, the HP ScanJet 
5100Cxi is a good idea that 
doesn’t live up to its promise. 
Although its scans were 
sharp, you'll have to look 
elsewhere for an easy setup. 

-JOEY LATIMER 
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Jurn Your favorite Room 
nto A Classroom 


Earn A Bachelor’s or Master’s Degree Online. 


For over 25 years, UMUC has been setting —_ your studies with an active and busy lifestyle. 
the standard in distance education for work- And you can choose from specially designed 
ing adults and busy professionals worldwide. curricula to match your career needs. 


Today, UMUC provides educational 


In fact, even if you can’t attend classes, you 
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about the degree program(s) checked below. 

University Boulevard at Adelphi Road 7 

College Park, MD 20742-1672 L) Undergraduate Programs LL) Graduate Programs 
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Address 

City State val 

Phone 
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Bachelor's Degree 
Specializations 


* Accounting 

* Behavioral and Social 
Sciences 

* Business and 
Management 

* Communication Studies 

* Computer and 
Information Science 

* Computer Studies 

* English 

¢ Fire Science 

* Humanities 

* Management 

* Management Studies 

* Paralegal Studies 

* Technology and 
Management 


Master's Degrees 
and Tracks 


Master of General 
Administration 

* Applied Management 
* Financial Management 
* Health Care 
Administration 

* Human Resource 
Management 

* Management 
Information Systems 
Marketing 
ot-for-Profit 
Management 
Procurement and 
Contract Management 





Master of Science in 

Computer Systems 

Management 

« Information Resources 
Management 


Master of International 
Management 

* International Commerce 
* International Finance 

* International Marketing 


Master of Science in 
Technology Management 
* Non-Track Option 




















FORM 
CREATION 
SOFTWARE 





In Fine Form 


OmniForm 3.0 «*«x* 
WIN 95, 8MB of RAM, 33MB of hard-disk space, CD-ROM drive, scanner 


$149 (READER SERVICE 111) 
Caere, 408-395-7000, www.caere.com 


s your desk flooded with 

forms? It’s time to file them 
in your PC where they 
belong. The new Omni- 
Form 3.0 from Caere offers 
a complete solution for 
designing forms, entering 
data, and saving the records. 
With the bundled Caere 
optical character recognition 
(OCR) software, you can 
also convert scanned paper 
forms into digital ones to 
save time and money. 

We pushed OmniForm to 
the limit by designing a 
number of complex, IRS- 
style forms that included 
instructions, columns, and 
graphic objects. The Omni- 
Form design tools helped us 


FLATBED 
SCANNER 


work with lines, text, bor- 
ders, graphics, and other 
objects quickly and easily. In 
most cases, we simply 
dragged and dropped the 
form elements we wanted 
from the floating toolbar. 
For data entry, Omni- 
Form let us set data fields, 
create drop-down menus, 
assign calculations that total 
columns, and create “comb 
objects”—the fields that 
house the individual letters 
in a name, or the digits in a 
Zip code. When it comes to 
saving time, OmniForm 
was on our side. It automat- 
ically entered previous 
entries based on the first 
few characters we typed. 


Man vs. Scanner 
HP ScanJet 5100Cxi « 


Requirements wiper 14MD af DAM 2NMR nf hard-dick enara 


Est. Street Price [sey 


hy can’t our pe 

get along? In tl 
the HP ScanJet 51( 
flatbed scanner is a 
idea: Plug it into yc 
parallel port and th 
your printer into th 
ner. This daisy-cha 
saves you the troub 
installing a SCSI c: 
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forms, OmniForm lets you 
distribute up to 100 copies 
of its run-time filler pro- 
gram. For example, you can 
e-mail the form and run- 
time filler to people who 
don’t have OmniForm. 
OmniForm works with 
your scanner to recognize a 
paper form’s text, data 
fields, and graphics. We had 
no problems recognizing 
vertical and circular text, 
and the check boxes in 
scanned forms. But Omni- 
Form often mistook bold 
text for bar codes and it had 


PROS Strong form design and 
fill tools, converts paper forms 
CONS OCR results vary depend- 
ing on the quality of the scan and 
the complexity of the form 


trouble with shading. This 
may have been due to the 
beta version we tested. We 
got the best results by scan- 
ning forms at 400 dpi (the 
highest resolution that 
OmniForm accepts) at a 
slightly dark setting. 

If you’re awash in a sea of 
forms, OmniForm will help 
stem the tide. 

-WAYNE KAWAMOTO 


printer wasn’t compatible 
with the scanner and the 
scanner wouldn’t work. 
This was odd because we 
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urn Your favorite Room 
nto A Cassroom 


Earn A Bachelor’s or Master’s Degree Online. 


For over 25 years, UMUC has been setting 
the standard in distance education for work- 


ing adults and busy professionals worldwide. 


In fact, even if you can’t attend classes, you 
can earn a bachelor’s or master’s degree from 


University of Maryland University College. 


UMUC’ distance learning programs connect 
you directly to faculty, coursemates, and 
advisors through innovative technology, 
including online courses, e-mail, and 
voice-mail conferencing. Since you 

don't have to attend classes, 

youre able to balance 


your studies with an active and busy lifestyle. 
And you can choose from specially designed 
curricula to match your career needs. 


Today, UMUC provides educational 
opportunities to over 35,000 men and women 
worldwide. So you can experience UMUC, no 
matter where you happen to be. 


For more information: 

Phone: 1-800-581-UMUC 
E-mail: online6@info.umuc.edu 
Web Site: www.umuc.edu/online 
Or mail in reply card 
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Bachelor's Degree 
Specializations 


* Accounting 

* Behavioral and Social 
Sciences 

* Business and 
Management 

¢ Communication Studies 

* Computer and 
Information Science 

* Computer Studies 

* English 

* Fire Science 

¢ Humanities 

* Management 

* Management Studies 

* Paralegal Studies 

* Technology and 
Management 


Master's Degrees 
and Tracks 


Master of General 

Administration 

* Applied Management 

* Financial Management 

* Health Care 
Administration 

* Human Resource 
Management 

* Management 
Information Systems 

* Marketing 

* Not-for-Profit 
Management 

¢ Procurement and 
Contract Management 


Master of Science in 

Computer Systems 

Management 

¢ Information Resources 
Management 


Master of International 
Management 

* International Commerce 
* International Finance 

* International Marketing 


Master of Science in 
Technology Management 
* Non-Track Option 























TIME AND 
BILLING 
SOFTWARE 








FY second counts when 
you’re working by the 
hour. With the Responsive 
Time Logger (RTL), we 
worked on multiple projects 
from different clients and 
for accurate billing used the 
built-in stopwatch to track 
time spent on projects. 
When we started working 
for one client, we activated 
our time billing before get- 
ting down to work. For 
lunch breaks we simply hit 
the Pause button and, when 
a client from a different 
project called, we stopped 
the first project and 
launched the new client’s 


BAR-CODE 
SYSTEM 







hat’s black and white 

and scanned all over? 
The ubiquitous bar code. 
These little lines offer a quick 
and accurate way to enter 
data and track inventory. 
With Barcode Anything, you 
can scan bar codes into a 
database for easy tracking—a 
handy capability whether 
you’re pushing products or 
just want to inventory your 
office equipment. 

The hardware/software 
combo consists of three ele- 
ments for creating, reading, 
and managing bar codes. 
The heart of the product is 
a rugged scanning wand 
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By the Hour 


Responsive Time Logger 3.0 «x x 


WIN 3.1 OR HIGHER, 16MB of RAM, 10MB of hard-disk space 
$130, $89 for electronic download (READER SERVICE 113) 


Publisher Westing Software, 800-325-1862, 800-669-4611, 
www.responsivesoftware.com 


info to time the call. 

When we were done with 
our virtual projects, RTL 
let us analyze our billing or 
project data, compile and 
print detailed reports and 
invoices, and export time 
and billing information to a 
database file or directly into 
QuickBooks. 

This new version provides 
spinner controls for time, 
date, and amounts, so you 
can modify these items by 
clicking arrows rather than 
typing text. To simplify data 
entry, RTL offers a Quick- 
Fill-In option for client 
names and activities. Enter 





that connects to your note- 
book or desktop PC’s serial 
port. The pen-shaped wand 
is a quick reader but a little 
tricky to use—you need to 
hold it at just the right angle 
for accurate scans. We 
couldn’t resist scanning 
everything in sight, and 


the first few 
characters of a 
client’s name in 
a Client box 
and RTL completes the rest 
of the entry. 

Although we liked the 
Guided Tour’s introduction 
of features and dialog 
boxes, we would’ve pre- 
ferred a Getting Started 
wizard for jumping into the 
program. Creating a new 
database is as simple as 
selecting New, choosing 
Stopwatch, then filling in a 
form about the client, pro- 
ject, and time record. 
RTWL’s stopwatch will auto- 


With a Wave of the Wand 


Barcode Anything * x x 


WIN 3.1 OR HIGHER, 16MB of RAM, 25MB of hard-disk space, available 9- or 25-pin 
serial port 


$270 (READER SERVICE 114) 


Zebra Technologies, 847-634-6700, 888-3BARCODE, www.zebravti.com 


PROS Lets you 
keep track of 
anything with a 
bar code 

CONS Potentially 
bumpy wand 
installation 


Barcode Any- 
thing worked 
on every bar code we found 
in our home office. 

If your equipment 
doesn’t already have bar 
codes, the Barcode Any- 
thing Label prints out bar 
codes in quantity or on 
demand. It supports all 
popular bar-code types, 
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PROS Inexpensive time-and- 
billing solution, easy import 
into QuickBooks 

CONS No Getting Started wizard 


matically time an activity 
and add it to your time- 
record list. RTL also sup- 
ports a variety of word 
processors so you can cus- 
tom design your invoices. 

To ensure accurate time 
billing for all your accounts, 
let RTL watch the clock 
while you work. 

-CAROL S. HOLZBERG 


including automatic serial 
numbering and other man- 
agement functions. 

We were impressed with 
Barcode Anything Track, 
the simple database that 
managed our scanned 
stripes. Track is based on 
Microsoft Access and cov- 
ers three vital functions: 
Asset Tracking, Inventory 
Control, and Check- 
in/Check-out. 

With the multimedia CD- 
ROM, we easily set up the 
software but we had a tough 
time installing the scanning 
wand itself. The setup pro- 
gram is unforgiving during 
hardware detection, and if 
you choose incorrectly you 
may have to reinstall to get 
your wand working. 

With Barcode Anything, 
you'll never lose track of 
your stash. 

-JEFFREY SLOMAN 
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Who Knows What 
the Future Holds? 
Well, Actually, We Do. 
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And the good news is — with a Vivanté SE from 
Transmonde you'll be ready. The Vivanté SE is 


one of the few notebooks that’s 


_~ 


designed to take advantage of the 


modular, upgradeable Intel Mobile 





Module. When tomorrow's faster 
processors are introduced, we can 


easily upgrade your notebook. 


Sign on the dotted line. 
Transmonde notebooks use the Synaptics* 
TouchWriter™ pointing device, a unique, patented 


+ 


mini-graphics tablet that lets you use a pen or 


any type of stylus to place your signature on 





documents. It also allows you to edit documents 
by hand, draw sketches, make diagrams or jot 


notes in margins. 


With Transmonede, the future is bright indeed. 
























































pentiunY’ 
| 
t 
Vivante SE Standard Features Vivante SE 2266 Vivante SE 200 | 
© Intel Mobile Module © 3D Audio Accelerator with © 13.3" XGA TFT Display © 12.1" SVGA TFT Display 
© Upgradeable to future Intel Processors 64 beats a nea © Intel 266 MHz Mobile © Intel 200 MHz Pentium® Processor 
: speakers, microphone and hardware Pentium’ I Processor ith MMX" Technol 
e ae ees ns Cache Coline canta! bacon : ae les nology 
0S | 
Pontngiting ho * CardBus and Zoomed Video support © Hardware MPEG-2 decoder © Modular 3.5" Diskette Drive, | 
ne © Fast Infrared, USB, TV-out ports © Modular 3.5" Diskette Drive, 24X CD-ROM! Drive & Zip” Drive 
© Modular Bay supporting : Sa al 
Diskette Drive, [$-120, CD-ROM * Smart 12-cell Lithium lon battery, 2X DVD-ROM Drive & Zip” Drive * Removable 21GB _ | 
Zip” DVD-ROM ; worldwide AC adapter * Removable 41GB _ Ultra DMA Hard Drive echnologies, Inc. | 
« Simultanenie ueduemienette Pre-installed Windows 95, . oh a oe a : © S6Kbps PC Card Modem? 
Drive and Modular Bay CD & manual included Pe ae Neen Call for custom configurations. | 
© Chips & Technologies HiQVPro” PCI © Electronic and printed user guides I 
Graphics Accelerator with 2MB RAM ® PC'97 and AC'97 compliant $3699 00 $9 | fete) 00 (888) 988-2883 | 
ji 7 "hi ° ° i 
© Up to 256MB of SDRAM Memory © 7 pounds, 1.8" high Bucnace besce Bieineeo Pesce www.transmonde.com 
* Custom configurations encouraged. 137/mo., 36 Mos. °83/mo., 36 Mos. | 















es, Inc. Vivanté are trademarks of Transmonde Technologies Inc. The Intel Inside Logo and Pentium are registered trademarks and MMX is a trademark of Intel Corporation in the United States and other countries. All other names or trademarks are | 
e owners, Prices and specifications subject to change without notice. 'Memory expansion beyond 128MB dependent upon availability of third-party memory options larger then 64MB. *Maximum data transfer rate dependent on various factors, 
m speed achievable. Business Leasing Program administered by PFO Capital Leasing Inc. 
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AUTHORING 








Microsoft FrontPage 98 «xx 


Requirements WIN 95, 16MB of RAM, 36MB hard-disk space for basic program and included tools, 45MB for optional Microsoft Image 
Composer, CD-ROM drive 


ASM acctimd(acy 9150; $110 for Microsoft Office users after $40 rebate; $55 for upgrade; (READER SERVICE 116) 


Microsoft, 800-426-9400, www.microsoft.com 


here’s no time like the 

present to design your 
own Web site. Formerly the 
exclusive territory of code- 
speaking geeks, Web author- 
ing is quickly migrating to 
the rest of us with easy yet 
sophisticated programs like 
FileMaker (formerly Claris) 
HomePage 3.0 and Micro- 
soft FrontPage 98. Although 
neither program will help a 
novice create a Web page in 
minutes as the boxes claim, 
with patience and a free day, 
you'll produce an impressive, 
colorful Web site. 

The tutorial and tem- 
plate training wheels in 
both programs walked us 


MICROSOFT FRONTPAGE 98 
PROS Comes with tons of Web- 
building goodies 

CONS Some Web elements ap- 
pear static unless viewed with 
Internet Explorer 4.0 
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through the whole process, 
from selecting content for 
each page to testing our 
files and links. Adding ele- 
ments like graphics, radio 
buttons, tables, and feed- 
back forms was surprisingly 
simple, although we found 
HomePage to be a bit more 
intuitive than FrontPage. 
The HTML encoding that 
makes all the elements work 
together is automatically 
generated, and both pro- 
grams let you view the 
code—and even edit it— 
with the click of a tab or 
icon. Both programs also 
pop up your browser to let 
you preview your progress, 
and in HomePage, you can 
check it out right on your 
desktop with the handy Pre- 
view button. 

The real differences 
between HomePage and 
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Home Page Builders for the Rest of Us 


FileMaker HomePage 3.0 «x x‘, 
WIN 95, MAC, 16MB of RAM, 30 to 80MB of hard-disk space, CD-ROM drive 


Nmsaccia aati $99, $49 upgrade (READER SERVICE 115) 
Publisher FileMaker (formerly Claris), 800-544-8554, www.filemaker.com 







Please enter your answers to the questions 
click the Submit button at the bottom of thi 
If you want to delete your comments in all 















“||your comments directly to us. 
=| lin again, click Reset. 
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1. How did you hear about the Espresso Cafe company? 














2. What attracted you to our company and its product line?~ 
















oO Yese 
oO No 


4. If so, what did you order? ~ 


3. Have you ordered from us before? + 
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FrontPage are in the 
included tools. HomePage 
has been redesigned to work 
seamlessly with FileMaker 
Pro, FileMaker’s powerful 
but user-friendly database 
application. An Assistant 
walks you through the 
process of connecting the 
database to your Web site, 
and the required CGI script- 
ing that allows visitor infor- 
mation to flow back to you is 
generated automatically. A 
Shopping Cart system, 
Guest Book, and Employee 
database are some of the 
included templates. 

When it comes to addi- 
tional tools, though, Front- 
Page comes with everything 
and the kitchen sink. Inter- 
net Explorer 3.0, the 
Microsoft Personal Web 
Server, and a Web Publish- 
ing wizard are just some of 
the offerings that simplify 





FILEMAKER HOMEPAGE 3.0 
PROS Excellent tutorial and 
snazzy templates 

CONS Can’t test CGI scripts until 
uploaded to a server 


creating a dynamic Web 
site. The Web Publishing 
wizard eliminates most of 
the confusion and misery 
usually associated with pub- 
lishing a finished page. 
FrontPage’s other included 
tools, such as Microsoft 
Peer Web Services for NT 
Workstations and the 
Microsoft Image Com- 
poser, are geared toward 
the advanced user. 

For creating either sim- 
ple or complex Web sites, 
both of these programs fit 
the bill. But if you need 
some hand-holding, we 
found Microsoft FrontPage 
98’s wizards to be more 
intuitive and helpful. 

-VICTORIA HALL SMITH 
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You probably spend more time choosing paper for get brighter colors from an inkjet printer. And 
your bathroom than your office. But the fact is, paper © Hammermill Laser Print is specially made to give you 
makes a big difference in the quality of what you print. _ sharper results from a laser printer. 


So it’s worth taking a moment to consider the You'll get the best out of your printer with 






mMMERM, 
WP OAPERSA 


paper you choose. Yaq Hammermill paper. And you don’t even have 


Hammermill Jet Print is engineered to 
For free samples and information, call 1-800-242-2148. Or visit our Web site at www.hammermillpaper.com INTERNATIONAL ((p) PAPER 
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to squeeze it to choose. Choose Hammermill. 
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VALUE 
NOTEBOOK 


Configuration 


f your only reason for not 

buying a notebook has 
been the high price, it might 
be time to reconsider. Toshi- 
ba’s new Satellite 305CDS 
breaks the $1,700 sweet spot 
while providing the basics 
for your notebook needs. 
Unfortunately, basic is the 
operative word for this unit. 

Although it’s slightly 

larger than an average note- 
book, the Satellite weighs 
only 6.5 pounds. Powered by 
a 166MHz Pentium MMX 
chip, it comes with a 2.1GB 
hard disk, a Xircom 56Kflex 
modem card, and a built-in 
16x CD-ROM drive. By 
today’s standards, the 
included 16MB of RAM 


REMOTE 
ACCESS 
SOFTWARE 






eading the files on your 

PC back at the office is a 
top-of-the-list task for busi- 
ness travelers and telecom- 
muters. So we were anxious 
to test Remote DeskLink 
from Traveling Software, 
the makers of LapLink 
remote access software. 

Like LapLink, Remote 
DeskLink lets you dial into 
your office computer from a 
remote location. But unlike 
LapLink, the $50 Remote 
DeskLink allows you only 
to view the files on that 
PC’s hard disk, not to 
transfer them to the com- 


44 MAY 1998 


Get the Portable You Pay For 


Toshiba Satellite 305CDS x x', 


PENTIUM 166MMX, 16MB of RAM, 2.1GB hard disk, 12.1-inch dual-scan display, 16-bit 
sound, 16x CD-ROM, two Type II PC Card slots, Xircom 56Kflex PC Card modem, PS/2, 
USB, infrared, serial, parallel, and VGA ports, and Lithium-lon battery 


$1,700 (READER SERVICE 117) 


Toshiba America Information Systems, 800-334-3445, computers.toshiba.com 


(expandable up to 144MB) 
is barely adequate for run- 
ning Windows 95, so we 
deducted half a star. But, 
Toshiba doesn’t skimp on 
the keyboard: This notebook 
has the same ample typing 
area as the Toshiba Tecra 
750CDT we reviewed in our 
January issue. 

So far, so good—but how 
well does the Satellite 
305CDS perform? The 
notebook mysteriously froze 
twice, but after we ran the 
Recovery CD, we reset the 
unit to its original configu- 
ration with minimal effort. 
Aside from that early stum- 
ble, we were up and run- 
ning without a hitch. 


Look—Don’t Touch 


Remote DeskLink * « 
WIN 95, 8MB of RAM, 7MB of hard-disk space, modem or network access 


$49 (READER SERVICE 118) 


Publisher Traveling Software, 800-343-8080, www.travsoft.com 


puter you’re working on. 
After an easy installation, 
Remote DeskLink’s online 
help quickly showed us how 
to get up and running. 
Within minutes, we were 
able to access from afar any 
program or file that was 
available on the “host” 
machine. We sent e-mails, 
typed documents, filled 
numbers in a spreadsheet, 
and even had a remote 
online chat with a coworker 
who was near the PC we 
were accessing. We loved 
that we could dial into our 
office PC to use the applica- 


On the multimedia side, 
the 16-bit sound and the 
12.1-inch screen size are 
excellent, but the quality of 
the screen image leaves a lot 
to be desired. The dual- 
scan screen deflects plenty 
of glare and, depending on 
the light source, it’s a strug- 
gle to get a good view. We 
also noticed faint lines 
(known as “ghosting”) on 
the screen. 

As a business notebook, 
the Satellite 305CDS falls 
short with its software bun- 
dle. It ships with Quicken 
SE, a limited edition of 
Norton AntiVirus, and 
plenty of Microsoft pro- 
grams—including Money 















PROS A solid 
notebook at a reasonable price 
CONS Eye-straining screen, no 
business software, meager RAM 


97, Golf 3.0, and Works— 
but we need Office 97 
Small Business Edition. For 
this omission, we deducted 
another half a star. 

Overall, the Satellite 
305CDS is a good, solid 
machine for the low price. 
But in order to make it a 
true business notebook, 
you'll need to expand the 
memory to 24MB and opt 
for the active-matrix dis- 
play, which hikes up the 
unit’s price to $2,100. 

-DARREN GLADSTONE 





tions that 
aren’t loaded 
on the host 
notebook. We 











joni ora 





admired Remote 
DeskLink’s design, which 
allows a Windows 95 PC to 
connect with another PC 
running either Windows 3.1 
or Windows NT. If you 
need to access a Macintosh, 
though, you’re out of luck. 
Overall, Remote 
DeskLink delivered on its 
promise but it still felt lack- 
ing—we wanted to transfer 
files from one PC to 
another. Although we 


PROS Smooth interface and 
simple setup 
CONS What, no file transfers? 


could seamlessly cut and 
paste text and graphics and 
transfer them between our 
computers, we couldn’t 
move entire files. If you 
want to look but not touch, 
Remote DeskLink is per- 
fect, but for file transfer 
capability, LapLink’s a bet- 
ter buy at $89. 

—DARREN GLADSTONE 
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Don’t you 
have more 
important 
things to do 
than wait 
on line 

at the 

Post Office? 


You need a Personal Post Office’ 


In a business world where time is money and image is 
everything, the new Personal Post Office” gives you 
everything you need. You'll never go out for stamps 
again because postage refills by phone in under 30 










90 day seconds with total security. And you'll never use 
° too much postage again because the electronic 
FREE i 1 ial scale eliminates wasted postage. You can even 


Special Offer for new 


ifs Eawee clictonon add your own promotional message to ensure 


your customers and prospects open your mail 
immediately. And despite its big features, the new 
Personal Post Office’ fits on a corner of your desk! 


Look At All You Get For 90 Days Free! 
* Pitney Bowes Personal Post Offi 
* Electronic Scale 
* Business-building direct mail CD-ROM 


1. Weigh envelope on 
electronic scale for 
exact postage 
2. Insert envelope and 
admire instantly 
metered mail 
3. Print a sales 
message or logo 


rm 4. Meter envelopes, flats 
4 [ast and packages! 


Limited time offer, so call now! 


1-800-5-PITNEY .... PBHO + 7 sang made simple” 
Ee Pitney Bowes 
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CORDLESS 
HEADSET 
PHONE 


Manufacturer 


Roam Where You Want To 


Plantronics CT-901-HS «*«x* 
PLANTRONICS, 800-544-4660, www.plantronics.com 


$200 (READER SERVICE 119) 


ease phone calls are a 
pain in the neck—literally. 
Cradling the phone between 
your shoulder and ear bene- 
fits only your chiropractor 
and leaves you tethered to 
your desk when the UPS 
delivery person shows up at 
the door. Speakerphones let 
you talk hands-free, but you 
can’t wander far and you 
sound like you’re talking in 
an echo chamber. 
Plantronics comes to the 
rescue with its 900OMHz 
CT-901-HS cordless head- 
set phone. It consists of 
three pieces: a base unit, 
remote, and headset. The 
remote, which supports 40 


E-MAIL 
ADD-ON 







Nowe gets on our nerves 
quite like spam, the unso- 
licited e-mail for get-rich- 
quick schemes, bogus medical 
cures, and illicit come-ons. 


Now you can banish the 


annoying junk e-mail with 
MailJail, a spamicide plug-in 
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frequency channels, redial, 
and a 10-number speed 
dial, is about a third smaller 
than many popular cordless 
phones and has a handy 
built-in belt clip. We 
couldn’t decide where we 
liked to clip it the best—on 
our pants pocket beeper- 
style or slipped in our shirt 
pocket for easy dialing. 

Do you prefer the secure 
feeling of a headband-style 
headset or the lighter, over- 
the-ear variety? Good news: 
The CT-901-HS provides 
both. Although it took some 
getting used to, we found 
the ear-hook setup to be 
more comfortable than the 


Out, Out Damn Spam 


MailJail 2.0 xxx 


Requirements WIN 95, 16MB of RAM, Eudora Pro 4.0, Eudora Light 3.05 (32-bit version only), or 
Microsoft Outlook 97 


$25, free 30-day trial from the company Web site (READER SERVICE 120) 


Omron Advanced Systems, 408-727-6644, www.mailjail.com 


designed to work with Qual- 
comm Eudora Pro, Eudora 
Lite, and Microsoft Outlook 
97. We only wish it worked 
with America Online e-mail. 

MailJail monitors an 
incoming e-mail’s header, 
address, and content, look- 
ing for par- 
ticular 
words or 
phrases in 
the To, 


PROS Kills 
junk e-mail 
on the spot 
CONS Why 
can’t it work 
with America 
Online? 


headband. On the 
downside, the vol- 
ume control has 
only two positions, 
loud and soft. We 
definitely prefer 
more flexibility in deter- 
mining the volume. And we 
missed the Mute button, 
which we loved on the older 
CT-460 model. 

The 900MHz technology 
effectively doubles the 
range from the prior model 
to 100 feet. Realistically, 
you may experience an even 
longer range, especially at 
night. We tested the CT- 
901 in our apartment build- 
ing and held crystal clear 


From, Subject, Reply-to, 
Body, Any Recipient, and 
Any Header lines. This 
intelligent agent has a 
knowledge base of more 
than 400 rules. If you’ve 
received a new strain of 
spam that MailJail didn’t 
recognize at first, choose 
Send to MailJail in order to 
train the program to recog- 
nize the new junk-mail type. 
Don’t look for MailJail in 
the Windows Start Menu as 
a standalone program—it’s 
installed directly into your 
e-mail program. In Outlook, 
MailJail options appear as 
buttons on the toolbar or as 
commands in the Tools 








PROS Lightweight, good range, : 
clean sound, and perfect for | 
wandering phoners ) 
CONS Only two measly levels : 
for volume controls, and 
where’s the Mute button? 


conversations in an apart- 
ment one floor down on the 
other side of the building 
and even in the garage 
underneath the building. 
Our tests were static-free. 
Now, that’s truly cordless. 
-GORDON MEYER 


Menu. For Eudora Pro, we 
accessed the MailJail 
options in the Edit menu 
under Message Plug-ins or 
by choosing Message Plug- 
in Settings from Eudora’s 
Special menu. 

The tough MailJail 
smartly recognizes entries 
in your Personal Address 
Book to avoid filtering mes- 
sages from clients, contacts, 
and friends. Thanks to its 
built-in Active Filtering sys- ‘ 
tem, you can visit the 
Omrom Advanced Systems’ 
Web site to download new 
spam filters and filtering 
rules. We would’ve liked the 
option to examine its built- 
in filters, but MailJail 
doesn’t offer permission to 
do so. 

Download a free 30-day 
evaluation copy from the 
MailJail Web site and see 
for yourself. 

-CAROL S. HOLZBERG 
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small business into whatever you want IY 


h more 





accomp lis 


it to be. We can help you in ways you 







never thought of. From accounting 


services to lines of credit to corporate 


cards, American Express is here for you. d eo 
iO more 


13) 








Services 


Call 1-800-SUCCESS or visit www.ameri 
iS a publicly owned company ands, not a licensed CPA firm. 


American Express employs licensed Ci 
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Hook Up With the Right Plan 


10 questions to ask before 
you choose a long distance provider 


NTHONY J.W. BENSON IS ONE OF THOSE PEOPLE 
long distance companies should love. The Min- 
neapolis publicist spends as much as $500 a 
month on out-of-state calls. But like a lot of 
home-based workers, he’s jumped between several carri- 
ers in search of the best combination of service and price. 
“JT want a system that’s simple and cost-effective,” he says. 

Easier said than done. Burgeoning competition 
among long distance carriers means you’re subjected to 
a kaleidoscope of ever-changing and always- 
confusing deals from AT&T, Sprint, 
MCI, and others. Some sound good, 
but the fine print reveals sur- 
charges or discounts that apply 
only during nonbusiness hours. 

“Most people don’t have time 
to go through and analyze this 
stuff,” says Aric March, a commu- 
nications consultant in Chicago. Tele- 
phone companies, in fact, rely on that. 
Here’s a list of queries you should make when 
phone companies come calling—and a few 
questions you should ask yourself. 

How much do you charge? Sounds simple, 
right? But it isn’t. “Many phone companies 
persistently offer discounts” of 30 or 40 per- 
cent off. “Off of what?” asks March. “They 
don’t guarantee to hold their rates.” Or else they 
promise a big discount off an inflated rate. Don’t fall 
for these pitches. Demand a fixed per-minute rate. 

What are the terms of the contract? Don’t sign a 
long-term deal of a year or more unless you get some- 
thing for it, such as a low fixed rate or extra services. 
Committing your long distance business to a single 
carrier may mean you have to pass up a better deal 
when it comes along in six months. 

What are your billing increments? Some long dis- 
tance carriers round up calls to the nearest minute. 
Two-minute, five-second call? Tough, you pay for 
three minutes. LCI International (www.lci.com) has 
set the pace with one-second billing increments. But 
at the very least, angle for billing in six-second incre- 
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ments. That’s particularly important if you fax a lot of 
documents, which often are short calls. 

Are there any surcharges? If you travel frequently 
and use a calling card, you may be shocked at your 
bills. Some companies charge as much as a dollar per 
call for the service. Don’t put up with it—ask for a 
nonfee calling card, or switch companies. 

What are your billing methods? You’re 
probably accustomed to paper bills, but 
today you have a number of options. 

Some offer real-time 

billing information via the Internet, 

or on CD-ROM. If you can take 

advantage of that sort of billing 

information, then make sure you 

have it. Also, some carriers now 
offer you the ability to identify calls 
made for a particular client by keying 
in a short code. That may greatly sim- 
plify expense billing, so ask for it. 

Are you a member of the Telecommu- 
nications Resellers Association? If you’re 
considering buying long distance from a third- 


companies 


party reseller, make certain it’s a member of the 

TRA (www.tra-dc.org). Members are required to 
adhere to high-quality business practices, and are sure 
to give you good service and fair prices. 

Remember: You don’t earn any points for phone 
company monogamy, so always keep an eye out for a 
better deal. That said, changing back and forth 
between carriers every few months can become a con- 
fusing hassle. Here are a few questions you should ask 
yourself before making any changes. 

What are my calling patterns? Chris Landes, a 
telecommunications consultant near Washington, 
D.C., says that home-based workers should go 
through three to six months’ worth of bills before 
shopping for a better deal. Are most long distance 
calls intrastate? Interstate? International? Rates can 
vary for the different types of calls, with carriers offer- 
ing various special offers. The same applies if you 
make many fax or data calls versus voice calls. Know- 
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Choose your company’s 
Web site na 
or it could 
your busi 






Whether you run an accounting firm 
or an art gallery, if you don’t protect 
your good name on the Internet (by 
putting a “.com” on the end of it), 
you could end up a nobody. 


Because whether you're currently online 
or planning to be in the future, the 
only way to prevent others (including 
your competition!) from getting your 
name is to reserve or register it first! 
Network Solutions WorldNIC™ Services 
can help. Our unique suite of services 
includes RegistrationPlus™ which lets 
you reserve your Web name quickly, 
easily and inexpensively - even if you're 
not yet on the Internet. 


So don’t wait until it’s too late. Visit our 
Web site or call us today. And defend 
your good name. 





NETWORK 
SOLUTIONS’ 





www.wol He dnic.co 


675 ext. 701 


a 


We’re The Dot Com People.” 
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ILLUSTRATION BY CHRISTOPHER BALDWIN/SIS 


ing how you use the phone will help 
you ask the right questions. 

When should | switch? If your call- 
ing patterns change dramatically— 
let’s say you take on an international 
client—you should seriously consider 
a new calling plan. This doesn’t nec- 
essarily mean you have to change car- 
riers: Call your current provider, 
describe your needs and habits, and 
ask the rep to find the best plan for 
you. Similarly, if you hear of a better 
deal from another telco, see if your 
current provider can match it. 

Do Icrave convenience or price? 
Landes and others point out that some 
companies will offer one-stop shopping 





with wire-based telephony, wireless 
telephony, pagers, and videoconferenc- 
ing—the whole shooting match. But 
you may do better by shopping around 
for each service and contracting with 
specialized carriers. 

Who's the boss? Never forget— 
you’re the customer and you call the 
shots. Most telephone companies 
haven’t awakened to the potential of 
the home-based market, but that’s 
beginning to change. Behave like 
you’re valuable to a telephone com- 
pany. Do your homework, ask ques- 
tions, and don’t be shy about taking 
your business elsewhere. 

—Douglas Gantenbein 


COOL GEAR 


For the Record 


Woodward? Bernstein? Telecommuter? 
Political reporters aren’t the only peo- 
ple who stand to gain from keeping a 
phone log. Home-based workers look- 
ing to keep precise records of conver- 
sations with long distance clients or 
coworkers should consider Record-A- 





Overseas Tech Essentials 


Stay connected by making a list, checking it twice 


OU NEED TO BE IN PARIS TWO DAYS 
View now, and then move on to 

Hong Kong and Jakarta. The rest 
of your business won’t hold still for an 
overseas jaunt; you’ve got to stay in 
touch. What should you pack? 

eStart with e-mail stored on a mail 
server that’s POP3 or IMAP4 compli- 
ant, so you can access that mail from 
anywhere over the Internet. (To find out 
if your e-mail is travel friendly, call your 
provider’s tech-support line or check 
the frequently asked questions 
section of its Web site.) If 
your office computer 
automatically down- 
loads POP3 mail, 
change the mail soft- 
ware setting to leave 
the mail on the server 
rather than delete it. 

@ Bring along a portable 
PC loaded with a modem, 
your office suite, key business 
files, e-mail and fax software, a Web 
browser, remote-access software if 
you'll need to access your office 
machine, and sync software if you use a 
personal information manager. Also, it’s 
always a good idea to bring a spare con- 
nector for your PC card modem. 

e@ These tools will go to waste if you 
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don’t have contact numbers stored 
somewhere, so pack a list of Internet 
access numbers for all the locations 
from which you’re likely to want to con- 
nect, plus the telephone number and 
URL of your Internet service provider. 
Remember: U.S. toll-free phone num- 
bers don’t connect from overseas. 
And because your U.S. cell phone 
won’t work at all, bring a European-fre- 
quency portable phone. Call your 
portable-phone provider and ask 
about a short-term rental. 
If you use aGSM PCS dig- 
ital phone, you’re one step 
ahead: You need only move 
the SIMM card into a 
; Py European phone and it 
f just like your 
domestic phone. 
@ Gather information from 
your long distance carrier on 
how to place voice and modem or 
fax calls back to the States. Also, bring 
a standard phone connector cord, plus 
one with the RJ-11 connector at one 
end and bare wires at the other, so you 
can make a connection if you run into 
a nonstandard connector. 
e@Pack an electrical transformer and 
adapters as needed. First check the 
country listing at www.teleadapt.com to 


will act 


Call. The battery-operated phone hand- 
set contains a built-in microcassette 
recorder designed to fit into any stan- 
dard business phone. Use it to remind 
yourself of a project’s parameters or to 
protect yourself against fickle 
customers. Just don’t pull a Linda 
Tripp: Most states require you to inform 
the person on the other end of the line 
before you press “record.” And 
business etiquette demands it. Record- 
_ A-Phone, $79.95, 212-674-5436. 


—WDarren Gladstone 


see what voltage electricity is available 
and what the power and phone plug 
configurations are. Then: 
®Check the power supply of every 
device you’re planning to use to ensure 
it will operate on the wall current avail- 
able where you’re going. (The specifi- 
cations are listed on the AC adapter.) If 
any of them won’t handle the voltage, 
get a travel transformer. 
eBring power and phone plug 
adapters as needed. Check TeleAdapt 
(www.teleadapt.com), the Road War- 
rior Outpost (warrior.com), or Magel- 
lan’s (199.183.146.30/magellan/). Or 
try Radio Shack (www.radioshack.com). 
@ Finally, don’t forget spare batteries 
for everything on your list, including 
your laptop. Start with 800-Batteries 
(www.80Obatteries.com). 
—Alan S. Kay 
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Se ann 


Where you 


work doesnt . 
matter ... —F ... how you 
| ball work does 





Introducing Sprint Sense Home Office™ 


Sprint long-distance service Your own toll-free 800 number Sprint FONCARD calling card 


You simply choose the low-cost package of minutes that best meets your domestic calling needs: 


15 cents a minute — select a package of 300 minutes per month for a low, flat rate of $45* 
14 cents a minute — select a package of 500 minutes per month for a low, flat rate of $70* 
10 cents a minute — select a package of 1,000 minutes per month for a low, flat rate of $100* 
You can use these minutes however you choose — long-distance calls, incoming toll-free calls, calling card calls ... 


even for your cellular long-distance calls, fax and modem usage and local toll calling. Plus, you have only one bill 
to deal with each month** and one Customer Service number to call. So you can save time as well as money. 


Sprint Sense Home Office — ° 
how home-based business works. Spr mnt. 
Call today to sign up. It all makes sense™ 


LT ne VW. Sprint.com/homeottice 


* Rates apply to domestic long-distance calls only and are subject to change. Certain restrictions apply. Connection fees apply for international and Operator-assisted calls. Toll-free 


and FONCARD calling card calls from a payphone will be assessed an additional surcharge to cover FCC-mandated payments from long-distance carriers to payphone providers. 
** Sprint PCS™ billed separately. 
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Calling All Cards 


Do prepaid phone cards make sense for you? 


OUR LONG DISTANCE PROVIDER 

probably offered you a basic call- 

ing card when you first signed up 
for service. This card functions as an 
extension of your home office line, al- 
lowing you to make calls from the 
road at your standard calling card 
rate—usually 28 to 38 cents per 
minute—rather than the sometimes 
rates charged at pay 
phones. These are handy little tools, 
especially because billing information 


exorbitant 


automatically shows up on your regu- 
lar monthly statement. 

But what about prepaid calling 
cards? We see them for sale every- 
where, from the local gas station to 
the nearby Wal-Mart. Do they make 
sense in a small business context? 

Perhaps. If you make a lot of long 
from outside your 


distance calls 


office, using these cards 
could save you _ big 
money. By paying up- 
front for a set amount of 
time—usually 10, 30, 
60, or 100 minutes—you 
receive discounted rates 
sometimes as low as nine 
cents per minute. 

A quick Web search will reveal 
dozens of little-known companies 
offering per-minute rates that beat the 
pants off the major providers. But 
don’t lose sight of the fact that 
cheaper isn’t always better. 

“Be careful about brand,” says 
Fred Voit, consumer communications 
analyst for the Yankee Group, “Some 
cards don’t work, or the provider has 
oversold its capacity and the toll-free 
number is always busy.” And watch 








With our Laser/Ink Jet and Continuous Checks, you get... 


out for fly-by-night operations: Some 
providers have gone out of business 
before their customers received full 
value of their cards. 

Making matters more confusing, 
pricing plans don’t always make 
sense. MCI (www.mci.com) offers a 
19.8-cents-per-minute prepaid card 
adorned by a rather staid bouquet of 
flowers, but if you want the Batman 
and Robin-decorated MCI card, 
you'll pay 27 cents per minute. Most 
prepaid cards are geared toward a 
consumer audience—college students 
and the like—so don’t pay more for a 
hip or pretty card when all you’re try- 
ing to do is cut costs. 

Also, always check the expiration 
date on a card before you buy it— 
unused minutes aren’t refundable, so 
you could get stuck paying for calls you 
never make. AT&T’s (www.att.com) 
21-cents-per-minute prepaid cards 
never expire—an attractive feature if 
you’re not sure how often you’ll use 
the card—but the long distance giant 
rounds up calls to the nearest full 
minute. That means if you make a call 
that lasts two minutes and three sec- 
onds, you'll be charged for a three- 








Savings—up to 35% * 100% SATISFACTION GUARANTEED minute call. Some companies, such as 
ValuPhone (www.valuphone.com), 


*Easy Ordering by Fax 
‘ round up in six-second increments, 


*Software Compatibility GUARANTEED 


*Your Business Logo on Your Checks = *FREE 2-Day Shipping which can make a big difference over 
the long haul. 

Finally, since you pay up-front for 
these cards, make sure to hang on to the 
receipt and log the expense immedi- 
ately. You may be in the habit of seeing 
phone bills arrive on your desk after you 
make calls, but prepaid card users have 
to adjust their accounting routine. 


—Victoria Hall Smith 


For a FREE Brochure call 1-800-654-5178. 


Current® Business Checks 

Our business is helping your business. 
P.O. Box 18500 © Colorado Springs, CO 80935-8500 
Visit our Web site: www.currentbusinesschecks.com 
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The GA771: 
The perfect multi-media 





(909) 869-7976 Fax: (909) 869-7958 « Internet: www.viewsonic.com # Specifications subject 
to change without notice. ¢ Copyright © 1998, ViewSonic Corporation « All rights reserved. 


Best of 
1997 





ViewSonic PTR13 
January 1998 


300 awards worldwide. 








G 
Seprember 199 


See The Difference® that earned ove 
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monitor 
for home work. 


Important news for homebodies. 

The ViewSonic GA771 17" (16.0" viewable) 
multi-media monitor brings big-time performance 
home with eye-popping video images that have 
even the most demanding users staring in awe. 








Whether it’s word processing, spread- 
sheets, graphics, 3D gaming or surfing 
the Internet, the GA771’s SuperClear™ 
screen brings it to life. Yet, even with 
its spectacular specs and a power 
management system that minimizes 
consumption, the price is so reasonable 
you won’t have to take out a second 
mortgage to bring one home. 


The features just keep coming. 


The GA771 is the successor to the award 
winning 17GA and features OnView’ 
menu controls, a 0.27mm true dot pitch 
and 1,280 x 1,024 maximum resolution. 
Two space-saving 3 watt stereo speakers 
and a microphone are built in. It’s in 
full compliance with TCO ’95, the 
world’s strictest standards for low 
radiation, safety, power management and 
recyclability. And the limited 3 year warranty 
on CRT, parts and labor is the best in the 
industry. A 48 hour Express Exchange 
Service option is also available. See and 
hear the GA771 for yourself and learn 
how you can bring multi-media home 
without spending multi-bucks. 

For the dealer nearest you, call 
ViewSonic’ at (800) 888-8583 and 

ask for agent 81242, or visit our 

website at: www.viewsonic.com. 


oT 
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See The Difference!’ 





























Go With the Flow 


Caught with your power down? Install a UPS 
in your home office to protect all your PC equipment 


BY CATHERINE GREENMAN 


HH, SUMMER’S COMING, A TIME FOR SANDY 

paperbacks, iced tea on the porch, and potentially 

fatal damage to your PC hardware. When you 

least expect it, anything from a lightning storm to 

too much air conditioning makes your office equipment 

especially vulnerable to power sags, surges, and brown- 

outs. But regardless of the season, an uninterruptible 
power supply (UPS) is an important device to invest in. 
The purpose of a UPS is twofold: It regulates the cur- 
rent of electricity to your computer and other hardware, 
and it keeps a supply of DC power in the event of an out- 
age, which will buy you time to save your data and shut 
down your system. We’ve taken a look at six UPS devices, 
ranging from basic units that can manage power for one 

computer, to higher capacity models that can protect two 


4 
What It Protects/For How Long: One Pentium PC or PowerMac with a 15- 
to 17-inch monitor for 5 to 10 minutes. Also protects fax/modem line against 
power surges. 

Features: Automatic shutdown software lets you configure start-up and 
shutdown schedules for beginning and end of the workday. Includes software 
that will send queued e-mail messages before shutting down. 

Where to Put It: The Pulsar’s sleek design means you won't mind seeing it 
on your desk. 

MGE UPS Systems; 800-523-0142; www.mge.com; $99 
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computers plus a number of external peripherals. And 
because many of these models are designed with both 
functionality and aesthetics in mind (as opposed to the 
cement-block variety from a couple of years ago), you may 
actually choose to have one on your desk. 





Features Editor CATHERINE GREENMAN wishes she had an 
internal UPS to protect against her post-lunch brownouts. 














What It Protects/For How Long: One Pentium or PowerMac 
desktop with a 15- to 17-inch monitor and one external device (such 
as a hard disk, modem, or CD drive) for up to 15 minutes. Also 
protects fax/modem line. 

Features: Wiring-fault and check-battery indicators on unit. Extra 
space in between sockets for large AC-adapters. 

Where to Put It: By your feet. It’s shaped like a power strip, with 
an on/off button you can click with your toe. 

APC; 800-800-4272; www.apcc.com; $125 
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SoM ET eee aes en ae 


o What It Protects/For How Long: One Pentium PC or PowerMac with a 15- a 


to 17-inch monitor and a maximum of four external devices for up to 





30 minutes. Two computers for about 15 minutes. Also provides e SR ee 
le _  fax/modem line protection. *) — 
2 iH Features: User-replaceable batteries are hot-swappable (batteries rad 
“ts _ are available through the company). ) ae 
& Where to Put It: This gray cement block is probably better off : ) ws 
S under your desk and out of sight, but keep the power button within : | : a 
arm’s reach. . ae 






BestPower; 800-356-5794; www.bestpower.com; $299 











What It Protects/For How Long: One Pentium PC or 
PowerMac with a 15- to 17-inch monitor for 35 to 40 
minutes. Two computers for 15 to 20 minutes. Also provides 
fax/modem surge protection. 

Features: The two-inch-thick box has a detachable 
remote control with a master switch for powering down your 
components and viewing load/battery levels. 

Where to Put It: Lay it flat under your monitor, or pull 
out its built-in feet and sit it vertically on your desk. To save 
space, keep the detachable remote control on your desk and 
put the rest of the unit on the floor. 

XS Technologies; 407-895-0070; www.xstech.com; $399 
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What It Protects/For How Long: One Pentium PC or PowerMac with a 15- 
to 17-inch monitor for 20 to 30 minutes. Two computers for about 10 minutes. 

Features: Four sockets; replaceable batteries (not hot-swappable) can be 
ordered via Web site only; optional shutdown software available. 

Where to put it: Under your desk, where you can easily reach the 


power button. 
Liebert Corporation; 800-877-9222; www.liebert.com; $431 


GET PLUGGED IN. 


The top three things you should know before you use an 
Uninterruptible Power Supply: 

El Don’t plug your laser printer (or scanner, for that matter) into 
your UPS. In the event of an outage, your printer will be the first 
to drain the UPS’s power supply down to zero. 


A Older 486-class desktop computers are not as energy efficient 
as the newer Pentiums, so bear in mind that the protection time What It Protects/For How Long: One Pentium PC or 


guaranteed by the manufacturer is not as long for these systems. PowerMac with a 15- to 17-inch monitor for 20 to 25 minutes. 
: : Two computers for 10 minutes. Fax/modem protection. 


Features: Software will automatically turn off the big 





E] Tempting as these battery rundown times seem, the point of a 


UPS is to provide power long enough for you to finish your cur- energy-draining equipment, keeping your other components | 
rent project, save it to a backup device, and gracefully shut down on longer. Load level/charge indicators. 
your computer. To avoid unpleasant Surprises, don’t try to launch Where to Put It: Put it under your desk without fear: The 


more applications and start new projects during this time. sturdy metal casing will let it stand an accidental kick or two. 
_ IPT; 800-944-0356; www. iptinc.com; $395 
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Where'd | Put That Number? 


If combining a home and office has you searching 
for information, get organized with these three steps 


HEN LESLEY SPENCER ISN’T AT HOME TENDING 

to her two toddlers, she’s at home running 

Home-Based Working Moms. As director of 

the 500-member Austin-based association, 
Spencer writes a newsletter, updates a database, 
answers calls, maintains a Web site, and more. How 
does she manage all this? Spencer’s organized. 

But for the rest of us who are “productivity chal- 
lenged,” managing personal phone numbers, business 
to-dos, and everything else in between is overwhelming. 
It’s hard enough to get organized in a corporate setting, 
but in a home office the lines between professional and 
personal tasks are blurred. Sure, personal information 
managers lend a hand. Unfortunately, says Jann Jasper, 
owner of Productivity Solutions in New York City and 
author of the forthcoming book Strategic Time Manage- 
ment (St. Martin’s Press), “most people only use about 
10 percent of what these packages offer, and they’re no 
further ahead than those who don’t.” To help you 
squeeze more from your organizational tools (and into 
each day), we asked productivity pros for their insights. 

1. Record it right. Whether you swear by GoldMine 
for Windows 95 (800-654-3526, www.goldminesw.com, 
$295) or prefer a plain old notepad, use your work 
tools immediately to store all your information in one 
place. “This eliminates the issue of double entry,” 
says Carol Fitzgerald, a telecommuter and director of 
strategic development at Day-Timers Inc., the maker 
of organizing products. “Plus, it creates a ‘shoe box’ 
for sorting, organizing, and archiving data.” 

In Spencer’s office, a simple spiral notebook is the 
weapon of choice, and it’s filled with daily to-dos cate- 
gorized by Urgent, Not-So-Urgent, and Whenever. “If 
I can’t remember something I jotted down a week ago, 
I haven’t thrown the information away,” she says. On 
the downside, Spencer’s low-tech approach forces her 
to rewrite to-dos that don’t get done each day. 

2. List only to-dos that are must-dos. Some people 
dump too many items on their to-do lists, while oth- 
ers spend more time managing their lists than actually 
doing their to-dos. The solution, says Jasper, “is to 
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think about the payoffs. With each item ask: ‘What 
will happen if I do this? What will happen if I don’t?’ 
The answers will help you decide what to include.” 
And consider using such software as Sidekick 98 
(888-Starfish, www.starfish.com; Win 95, Win NT; 
$49.95) or HomeLife (Day-Timers, 800-441-1516, 
www.daytimer.com; Win 95; $29.95), which automat- 
ically carry over to-dos from one day to the next. 

3. Integrate personal and business information. For 
home workers, commingling personal and business 
information helps you combine errands and prevents 
you from building two databases. And software such 
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Lesley Spencer singlehandedly manages to care for two tots and a 
500-member association from her home. What's her secret? 


as HomeLife not only allows you to record your kids’ 
immunizations alongside business expenses, but it 
also lets you cross-reference and view contacts any 
way you’d like. Even better, if you take the home- 
office tax deduction, the package lets you segregate 
business-only information for the IRS’s prying eyes. 





Senior editor GAIL GABRIEL rarely misplaces vital infor- 
mation; she just never throws anything away. 
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Refurbished Compaq Presario 4824 Refurbished Compag Presario 1610 

233 MHz Pentium® Il processor ¢ 32 MB System 150 MHz Pentium® processor with MMX™ 
Memory ¢ 24X Max' CD-ROM drive © 2 MB Sync- technology ¢ 12" High-Contrast STN Display 
Graphics Memory © 56K modem? e 6.5 GB hard e 14X Max’ CD-ROM e 1.6 GB hard drive 

drive ¢ 512KB Internal Pipeline Burst e 16 MB SyncDRAM e PremierSound Audio System 
Cache ¢ Special price, monitor e 56K modem’? © High-performance 3D graphics 
sold separately with 128-bit acceleration « Easy Access Buttons 










Call, or check out our Web 


site today to shop our entire 


Compaq Works, the 
Compaq Factory Outlet, 


has incredible savings inventory. But hurry, supplies 






are limited. And as soon 
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Compaq PCs, accessories 


as enough people figure 


and more available . 
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compaq, where replap orient ofc Be is s made, if necessary, tol bring the product up to fully functional condition, All refurbished products cary a 90-day, limited warranty and may be taken toa any Compan Aitortod See Teeth for service. All excess 
Mpaq standard limited warranty. For a complete copy of our warranties, please write Compaq Works, 10251 N. Freeway, Houston TX 77037. Compaq Works shall not be liable for technical, pictorial or editorial errors or omissions contained herein, Product availability limited 
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CUT-RATE PARTS! 


STOLEN SOFTWARE! 


DAMAGED DRIVES! 





4 
» 


UT 
AIR PEOPLE DON T WANT YO 


Sued 0 KNOW 


OMPUTER SALESPEOPLE AND REPAIR TECHNICIANS operate in the same hallowed 

arena as auto salespeople and mechanics. The grease monkey working on your 
Mazda, you convince yourself, has spent countless hours under the hoods of these 
cars and knows how to service them. Presumably, the computer professional address- 
ing your technology concerns has spent just as much time in and around PCs. We 
tend to accept their guidance because, hey, they’re experts. 

Unfortunately, the lure of the quick buck and the bottom line leads some techni- 
cians to cross ethical and legal lines when working with you and your machine. 
Although most sales and repair folks are competent and aboveboard, the few that 
aren’t can cost you money and cause you downtime. 

Home-based workers are particularly vulnerable because you don’t have an in- 
house tech department to handle a breakdown. And if you’re self-employed, buying 
the wrong computer at the wrong price can eat into your profit margins. We talked to 
former salespeople and repair technicians, who agreed to expose what they say are 
all-too-common practices in the industry. For all of them, the potential for abuse 


started the moment their clients picked up the phone or walked in the door. 
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“We just show them the bells and whistles. ” 

“T can’t say the first priority was the customer,” says Chris 
Bale, a computer consultant who spent one unhappy year at 
a shady St. Louis computer sales and repair shop. When cus- 
tomers walked in, Bale would ask a couple of questions about 
what they were looking for and size them up. If they appeared 
technically knowledgeable, they might get the full story 
about the flaws in the company’s various PCs. If they didn’t, 
they wouldn’t. 

“You just showed them the bells and whistles, and what kind 
of fancy graphics [the computer] had,’ Bale says. The 
machines he sold had slow, cut-rate RAM and lower-quality 
monitors, but the store didn’t exactly advertise these facts. 
“An experienced customer would ask the questions to bring 
that information out, but about 50 percent of the customers 
didn’t,” he says. “So we just glossed over that. It never had to 
be brought up in conversation. The approach I took depended 
completely on the [knowledge] level of the customer.” 

Bale, who sized up customers quickly by asking a few 
simple questions about what they wanted to buy, cautions 
that if you don’t have the right answers, you’re a prime can- 
didate for fleecing. 

“Do your homework so you get good, fair treatment from 
the people that you do business with,” says Lee Robin, pres- 
ident of the Austin, Tex., repair service Computer Nerdz. 
Arm yourself with information by finding out what’s 


Choose or Lose 


So how do you avoid shady sales and service? It always starts with where you choose to 
do business. Here are some tips on how to pick a shop from Joyce Flory, home-based au- 
thor of five Internet books; Lee Robin, president of Computer Nerdz service center in 
Austin, Tex.; and John Sarzoza Jr. of Computer Horizons in Rochester, Minn. 

DO ask for referrals. Word of mouth is still the best way to find someone in this budding 


industry. 


DON’T wait until there’s an emergency to find a repair outlet. “It’s important to have a list of 


trusted providers handy for all situations,” Flory says. 





included in the best new systems and determining what parts 
you need before you get to the showroom. 

Knowing the speed of a processor is important, Bale 
observes, but it’s more crucial to ask what kind of part is being 
used (for example, AMD vs. Pentium vs. Pentium II). Brand- 
name inquiries would flush out the RAM and monitor prob- 
lems at Bale’s former place of employ. If the new-part specs 
start to make your head spin, look up the definitions and 
descriptions at www.techweb.com/encyclopedia. 


“We mark up prices to whatever we want.” 

Larry Furtsch, currently a system administrator for a New 
York City investment banking company, worked for two 
years as a phone sales rep for a computer reseller. He played 
a huge role in determining which customers bought which 
equipment—and the customers’ specific needs rarely influ- 
enced him. “I talked a lot of people out of specific brands 
and into different brands solely because of my profit mar- 
gin,” he says. “Our ‘best product’ was the one that I made 
the most money on.” 

Furtsch’s supervisors would give him the base price of 
each system, and it was up to him to sell them for as much as 
he could. The store took half the profit; he got the rest. So 
how did he decide what to charge? Once again, those in the 
know were less likely to get ripped off. Regular customers did 
better than one-time buyers because they had a better sense 





DO make some calls. “You'll get a tip-off on what it’s like to deal with the vendor from the way you’re 
treated on the phone,” Flory says. Ask the person to help you with a simple question and see how politely he or she responds. 


DO compare technicians’ training and qualifications. 
DON’T allow any work to be done without a guarantee. 


DO investigate the service options when you buy a system. Is on-site service available, and is there an extra charge? Are 
some tasks handled on a flat-fee basis? Is there a charge for labor, for mileage, for the time you spend on the phone? Are ser- 
vice people available after hours or on weekends? What's the typical turnaround time? 

DO make sure the shop specializes in business customers. Your software and often your computer setup are going to be dif- 
ferent than the game-players’ home PC, and you want a store that understands your needs. 

DO pay attention to how the shop looks. “In my mind, the place should look clean, professional, ready to do business,” Robin 
says. “There should be a sense of order. You want to get a good feeling about the person and the place you’re about to do busi- 


ness with.” 
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of price structure. And if customers called in 
and asked for a particular setup, Furtsch knew 
he could charge more than if they called in and 
set a firm price limit. 

“We marked them up to whatever we 
Furtsch says. “Anybody who 
cared more about what system they got than 
about their budget got a lot less bang for 

their buck.” 

To find out the latest price points, 
research computer prices on manufacturers’ Web sites. See 
what the direct-sales PCs are going for—Dell, Micron, and 
Gateway are three industry leaders—and 
let the sales rep know you’re comparison 
shopping. Discount sources such as 
Insight (www.insight.com) and On the 
Go Computers (www.datachan.com) 
will also give you a sense of how low you 
can go. Definitely don’t be afraid to hag- 
gle with phone salespeople, especially if 
you plan to do business with them in the 
future. If you find a firm that gives you a 
good deal and provides the kind of ser- 


wanted,” 


vice you’re looking for, stick with it—and 
with that salesperson, Furtsch says. He 
always rewarded loyalty: His regular cus- 
tomers would eventually get a flat rate of 
10 percent over cost, a good deal in the 
industry, he says. 

Service contracts are an equally easy 
way for computer shops to profit. 
Sometimes these costly warranties 
merely duplicate the standard war- 
ranty, says John Barden (not his real name), a 25-year indus- 
try veteran who’s worked in both sales and service. Another 
scam is to make a big deal about guaranteeing response time 
as a way to sell a service contract and add to the commis- 
sion. Don’t fall for it—Furtsch says the response time to ser- 
vice calls at his business averaged about two hours, so the 
folks who paid extra for a guaranteed 48-hour response were 
simply wasting money. 

Protect yourself against these bad deals by calling the ser- 
vice line directly and asking what the response time would be 
for a call that day, rather than asking the salesperson for that 
information numbers. Also, ask what the rates would be for 
repairs specified under the contract if they were performed 
elsewhere and without a service agreement. Some quick 
math can help you decide if a service contract is worthwhile. 

“Tf you purchase a service contract, make sure it covers 
parts and labor,” says John Sarzoza Jr., a Macintosh repair 
specialist. “Get it in writing, and make sure you only pur- 
chase the coverage you need. And don’t spend money on 
things that will most likely never go wrong—like mice, 
printer cables, and keyboards.” These are inexpensive and 
easily replaceable parts that serve as little more than filler in 
a service contract. 
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“We quote the base machine at a good price, 

then get you with the extras.” 

Computer salespeople often work entirely on commission, 
or nearly so, according to Bale and Furtsch. That means 
they'll often encourage you to buy the most expensive system 
possible, with all the extras, regardless of what your business 
truly needs. That may mean a 300MHz Pentium II proces- 
sor when your accounting software requires only a 486, or it 
may mean loading more RAM than you could possibly use. 
Furtsch knows the speed difference between a 56Kbps 
modem and a 33.6Kbps modem or a 12x and a 24x CD- 
ROM drive is, in effect, quite small. But he and other sales- 
people would hit on these as selling 
points so they could move the higher- 
priced components. 

“We always tried to sell the newest 
and best, saying, ‘In six months, you’re 
going to need this,’” Bale says. “But if 
you’re buying a computer that’s expand- 
able or upgradable, you don’t have to 
buy the fastest or the best.” 

Furtsch says the old-fashioned bait 
and switch is alive and well in the com- 
puter industry, and it comes in multiple 
variations. He frequently lowballed a 
baseline system, then sold like mad to 
get the person to reject that system in 
favor of a higher-priced, higher-perfor- 
mance model. 

“Td always try to talk them out of the 
cheaper system,” he says. He’d tell cus- 
tomers that a 300MHz Pentium II sys- 
tem, though costlier than a 200MHz 
Pentium system, would pay for itself in the time they spent 
waiting for it to boot up or waiting for it to multitask. He 
knew this wasn’t the case. 

“T’d tell them that even more memory would make it more 
responsive,” he continues. “You’d quote the base machine at 
a good price, then get them with the extras. You’d talk them 
up to a better modem, better monitor, better printer, what- 
ever it took. Up until a year ago, we were still pushing peo- 
ple to buy dual floppy drives. I don’t know anyone who needs 
a dual floppy drive.” 

Sometimes reps would sell the higher-priced parts even 
when they knew—or should have known—they wouldn’t 
work together. 

“T saw that a ton,” Furtsch says. They’d sell customers 
machines that had more RAM than they needed or modems 
that wouldn’t work well with small-office phone systems. 

Arm yourself against overselling by knowing what you 
want to do with your machine, then figuring out what it 
needs to run, Furtsch says. Check out the software you’re 
using or plan to use and look at the side of the box to see the 
minimum system requirements. This will give you a baseline 
for the system you need, although you’ll probably want 
something at least a little faster to start with. 
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“Home offices should act like big businesses in this 
respect,” says Andrew Watson, vice president of marketing 
for Monorail, a computer maker. “If you don’t really need 
the feature, don’t buy it.” 


“We load and copy software that we 

don’t have licenses for.” 

Barden, who now runs a network consulting business in New 
Mexico, saw resellers adding pirated software to PCs— 
something that could cause serious problems for you down 
the road. For starters, you won’t be able to use the software 
manufacturer’s tech support. Worse, you could be prose- 
cuted for possession of stolen property even if you had no 
idea the application was illegally copied. 

“That’s fairly common to make the deal,” he says. “Two 
people can sell you the computer at the same price. But one 
person will throw in extra software in order to clinch it. Ihave 
been told to load software and copy software that there 
weren’t licenses for. If you refused to do it, you were told to 
do it by your superior.” 

You should be sure to either get the software itself in the 
box or at least get license certificates for each package. And 
insist that the salesperson write the exact specifications of the 
system on the invoice, including the preloaded software. 
Barden also suggests looking inside the box before you buy 
a machine. He has seen no-name hardware swapped into 
name-brand boxes moments before a sale. 

“In some cases the computers are sold with totally dif- 
ferent insides than they came with,” he says. “Know how 
much memory is supposed to be in there and know the size 
of your hard disk.” 

Even worse: Bale’s former employer would take parts 
from defective machines and pass them off as new. 
“Depending on how things were at the warehouse and what 
we had in stock, the owner would tell us to install old parts 


Don't Get Mad, Get Helo 






sponse, try these outlets. 
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in an otherwise new computer,” Bale says. His boss 
wouldn’t let a hard disk go to waste, even if it was used or 
returned in a defective computer. “They would just pull that 
hard disk, completely erase it, reload Windows, and then 
use it in a ‘new’ PC.” 

Unfortunately, the practice is nearly impossible to detect, 
even for savvy customers. The only ways to guard against it 
are to make sure you pick a reputable store and confirm the 
warranties on all the parts of your machine. 


“We remove hard disks and replace 

them with smaller ones. ” 

Getting bilked when you buy a machine is only the begin- 
ning. Those same shops often have the chance to nail you 
again when you bring your machine in for service. And being 
ripped off by a repair shop can actually be more agonizing 
than getting snookered on the front end, because weeks of 
downtime may be at stake. 

Barden has seen computers leave the repair shop to go 
home with less guts than they had when they came in. “I’ve 
had some cases where memory was missing, and I’ve seen 
hard disks removed and replaced with smaller ones,” he says. 
Always make a careful inventory of your system before you 
take it in, and don’t take in any peripherals unless you’re cer- 
tain they’re damaged too. That includes cables, input 
devices, and software. 

In many cases, Barden recalls, repair technicians would 
order replacement parts when they weren’t strictly neces- 
sary in order to get the extra markup. Or they would claim 
to have ordered replacement parts when they actually 
didn’t. Example: You take in your PC for servicing because 
it repeatedly freezes up. “The hard disk may just need to be 
fixed with diagnostics or with software,” Barden says, “but 
we would charge you for a completely new hard drive or a 
new hard-drive controller.” The technicians might perform 


If you think you’ve been hoodwinked by a salesperson or a repair technician, don’t sit and stew, take 
action. Complaining to the manager is the first step, but if you aren’t satisfied with the re- 


© Better Business Bureau (www.bbb.org) is still the leading consumer advocacy group in 
the United States, and you can use its Web page to post online complaints or to find the BBB 
branch in your neighborhood. 
© National Fraud Information Center (www.fraud.org) specializes in Internet and phone 
fraud, and will analyze your case via its Online Incident Report Form. 
© Federal Trade Commission (www.ftc.gov) does more than just bust monopolies, it also 
alerts consumers on scam trends and provides an online resource guidebook. 
© National Consumer’s League (www.natlconsumersleague.org) is a private, nonprofit 
consumer agency that provides tips on dealing with fraud. 
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an unnecessary repair. Or worse, they’ll do the quick fix and 
then charge you for the new drive, pocketing the difference. 

Robert Stephens, chief inspector for the Geek Squad 
computer help center in Minneapolis, advises computer 


anything intentional. But I was surprised to see viruses on 
brand-new computers.” 

Ask about whether the machine will be virus-checked 
before it’s returned to you, and run your own virus software 


owners to get a complete description of 
exactly what will be done, when it will 
be finished, who’s going to work on it 
and, if possible, a flat rate for the repair. 
Get everything in writing, he says. 

And then watch carefully. Long after 
the repairs are over, customers can still 
get bilked. 

“ve seen double invoices for the 
same thing and I’ve seen additional 
labor come through for a work order 
which may or may not have been per- 
formed,” Barden says. 


“We tell you your computer's 

not worth repairing.” 

All it takes is a quick search of résumés 
on the Web to show case after case of 
inexperienced people working as sales 
and repair staff in brand-name stores, 
especially those that don’t specialize in 
computers. Greg Smith, a business student at the Univer- 
sity of Kansas who worked in sales at a chain computer 
store, says, “I found that most of the people who knew their 
stuff were the people mopping the floors and stacking 
boxes—not the sales staff.” He was transferred to the cash 
registers after he started telling people how the store’s fea- 
tured machines lacked expansion slots and were almost 
impossible to upgrade. 

More often than not, the person diagnosing and working 
on your PC is a novice. “These places employ minimum- 
wage workers who aren’t technically trained,” says Stephens. 
“They’re chop shops.” 

So how can you protect yourself when you take your 
machine in for service, especially when you don’t know 
which technician will be working on your machine? 

First and foremost, back up your hard disk—even if your 
problem isn’t disk related, says Stephens. Technicians get so 
used to the rut of wiping the hard disk and reinstalling the 
operating system that they do it by rote, even when the prob- 
lem doesn’t warrant it. Or worse, they format your hard disk 
when you don’t have a problem at all, but have brought your 
PC in for an upgrade. You can’t afford to lose that data, so 
don’t go unprotected. 

Even worse are the cases where machines that left for ser- 
vice are returned to customers with bigger problems than 
they originally had. 

“ve seen new computers, as well as computers that came 
back from repair, come in with computer viruses,” Barden 
says. “I’ve seen a technician work on a computer with virus- 
infected diagnostic software that gets loaded onto the 
machine he’s working on. I think it’s more sloppiness than 
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when you get home, Barden says. 
“That’s what I do, first and last.” And 
keep an eye out for mysterious errors 
that show up later, even those not 
caused by viruses. Sometimes repair 
shops will install parts without regard 
for how they’ll work with your com- 
puter, later claiming that you need a 
whole new system. 

Barden recalls a recent episode in 
which a customer encountered all sorts 
of trouble from a rival repair shop. 

“He took his computer in for a mem- 
ory upgrade,” Barden says. “It should 
have been a quick, easy upgrade. But 
when he took his computer home with 
the additional memory, it stopped work- 
ing. He took it back to the same shop 
and was told, ‘The computer’s not 
worth repairing.” 

Seeking a second opinion, the dis- 
gruntled PC owner took the computer to Barden, who 
quickly resolved the problem. The other technicians “put 
the wrong memory in,” he says. “All you had to do was take 
out the new memory and everything started working again.” 
The mistake nearly cost this man several thou- 
sand dollars. 

“Many stores stress salesmanship 
skills over repair skills, because 
frankly, if you can sell the customer 
a new PC, you don’t need to know 
how to fix the old one,” says 
Morris Rosenthal, author of 
The Hand-Me-Down PC Book 
(McGraw-Hill). 

If you feel that your 
repair tech isn’t solving nt 
your problems, call your PC manufacturer for help in pinning 
down what’s causing certain errors. Also, be persistent about 
taking the machine back if it doesn’t work. Just because the 
first technician says the repair is done correctly doesn’t mean 
that another employee won’t find—and fix—the problem. 

That goes double for repair folks at the large chain stores, 
Stephens says. He suggests you watch out for those that seem 
particularly disgruntled with their situation. “I think most of 
the people who work at those places hate their jobs, so they 
take their revenge out on society. And for what they get paid, 
who can blame them?” 





HEATHER NEWMAN 1s the technology columnist for the Detroit 
Free Press. She hopes her 18-year streak of never taking a com- 
puter to a repair shop continues. 
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‘These nine strategies will streamline your operation 


ITH A MERE 1,440 MINUTES IN A DAY, HOME- 

based workers need to make every second 
count. There’s no justification for getting lost online, 
struggling to stay in touch with clients, or sorting through 
junk that piles up in and around your computer. But these 
are the sorts of interruptions and hassles that plague just 
about everyone who works from home. It’s up to you make 
these daily disturbances go away. 

Even if you think you run a tight ship, it’s tough to keep 
up with emerging technologies and timesaving ideas that 
can slice the fat out of your daily routine. With this in mind, 
we interviewed computer experts, efficiency gurus, and 
home-office veterans to come up with a list of surefire ways 
to optimize your operation and increase productivity. 

Who knows? With all the time you’ll save, you may even 
have an extra five minutes to kick back and scroll through 
that new Web site you found. 

The 10-Minute Web Search 
Your 56Kbps connection may help you zip around the 


Web, but speed increases are only the beginning, says Dr. 
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Anthony Petrosino of Vanderbilt University’s Learning 
Technology Center. His first rule of Web searches: Think 
before you log on. “It’s like when you go to the library, you 
wouldn’t just start pulling books off the shelf,’ Petrosino 
says. “You want to know what you’re looking for before 
you start looking.” 

Ifimages aren’t important to your search, get rid of them. 
Waiting for a picture to download when you’re only trying 
to verify a fact or locate a mailing address is one of the most 
frustrating experiences on the Net. The solution: Go to the 


“options” menu in your browser and turn off the “autoload 





images” toggle switch. From that point on, 
only text will be downloaded, and you'll notice 
an immediate surge of speed. 
Bookmarks—preset Web sites—are crucial to quick 
searching. Petrosino recommends bookmarking a good 
search engine like AltaVista, Lycos, or Yahoo. Rather than 
learning a little bit about multiple engines, master one par- 
ticular service so you get comfortable with its quirks and 


quarks. Also, bookmark link-heavy pages or useful sites 
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that are updated at regular intervals. 

A natural language query—asking a direct question like, 
“What is the weather in Austin, Tex.?”—is a reliable, basic 
search engine tactic. For more specific results, choose two or 
three search terms—always in lower case, unless they’re 
proper names—and use Boolean logic (and, or, not) to nar- 
row your search. Other shortcuts include using the word 
“image” followed by a colon, which will search only for pic- 
tures. (For instance, “image: Great Wall of China” will 
search for pictures of the Great Wall.) You can also search for 
text only (text:) or title page only (title:). 

Finally, Petrosino recommends going online late at night 
or very early in the morning, when Net traffic is slower and 
download times are faster. “Ten minutes can mean one or 
two searches during the day,” he says, “but it could mean 15 
searches at midnight.” 


The 30-Minute Power Meeting 

You’ve heard about the 30-minute power lunch? Well, you 
didn’t hear it here. Traveling to and from the restaurant can 
eat up a good hour of your day, and what happens if you have 
to wait 20 minutes for a table or repeatedly flag down a 
snooty waiter? Today you can have a business lunch with 
someone without leaving your workstation. And it can cost 
less than a fancy meal. 

Diamond Multimedia’s Supra Video Kit ($199; www. 
diamondmm.com) allows you to make Internet video phone 
calls over standard phone lines. The package includes a color 
video camera, a video capture card, and all the software you 
need to hook up with a client across town or across the coun- 
try. VTEL’s SmartStation ($2,000; www.vtel.com) is a high- 
end videoconferencing solution that comes with an 
interactive whiteboarding feature that allows both videocon- 
ferencing parties to “write” on a document in real time. 

The only catch to all of this: The person on the other end 
of the line needs videoconferencing equipment as well, and 
not all packages are compatible. Check them out before you 
make a purchase. And check out the image qual- 
ity too—you may be surprised at how 
good it is. 

“The images used to be pretty 
herky-jerky,” says Jon Jackson of 
Intel. “But it’s really a clear image now 
because of MMX technology.” 

“The only disadvantage for all of 
us is self-consciousness about how 
we look,” says Paul Edwards, author 
of Working From Home (Tarcher/Put- 
nam). “We'll have to be groomed more than we normally 
would for a phone call. But you can always set a photo of 
yourself in front of the camera.” 


The Two-Minute Phone Call 


Everyone knows the most annoying, time-consuming inter- 
ruptions don’t come from the kids or the neighbors, but from 
telemarketers. By making a quick call to 800-CUT-JUNK 
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(www.privatecitizen.com), you can slice most 
of these interruptions out of your daily routine. 
“Tf you’re working out of your home, 







you’re getting an average of five [telemar- 

keting] calls a day,” according to Robert 
Bulmash, founder of the Chicago-based 
CUT-JUNK. “And depending on the type of 
work you do, that call could mean you’re putting someone 













else on hold. You risk losing a client on the other line.” 
Bulmash sends a directory of names to 1,500 surveyors, 
nonprofit charities, and sales representatives, informing 
each institution that you’re unwilling to accept telephone | 
solicitations. Ten of the largest telemarketers in the coun- ‘— 
try—with the firing power of 24 million calls per day— 
receive the CUT-JUNK list. Targeted companies are subject 
to penalties of up to $500 if they continue to call you. 
CUT-JUNK members, who pay a $20 registration fee, 
report a 70 percent drop in junk phone calls. “Telemar- 
keters adhere to the list,” says Bulmash, “not because every 
one of our members will sue. But our members who do sue i 
act as a minefield.” 


The 15-Minute Computer Fix 
For product specialist David Day, the biggest time waster 
when he’s diagnosing a computer isn’t the customer’s slow 
modem speed or lack of computer knowledge. It’s lying. Fif- 
teen minutes into a computer-fix phone call, the caller sud- 
denly remembers—or admits, “Oh. Maybe the problem 
happened when I added that joystick.” Day hears this all the 
time: “It’s like the Spanish Inquisition or calling your mother 
when you’ve done something wrong,” he says. “Every tech 
support provider was a novice user at one time or another. 
We all make mistakes. The more information we have from 
you, the easier it is to fix your problem.” To speed up your 
tech-support calls, don’t try to diagnose your problem—just 
list the symptoms and let the technician work. 
Here’s a list of information to have on hand when you call 

tech support: 
@Complete brand name and model 
number of your equipment 

@Serial number (it’s usually on 
the back of your PC) 
number, 
) order number, or warranty number 


®@ Invoice purchase 
@A written description of the 
problem, the steps you’ve taken so far, 
and any error messages that have been 
displayed 

@Any emergency or backup disk you created when you 
first powered up the PC | 

Another way to expedite the process is to pay to get to the 
front of the line. If you’ve ever tried to utilize “free, 24-hour” 
tech support from a software or hardware manufacturer, you 
probably know how it feels to wait for a seeming eternity. But 
with Digital Equipment Corp.’s Client Services Support 
Card (www.digital.com), you can pay in advance for tech 
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support and your investment will connect you to a technician 
in a hurry. Thirty minutes of support sells for $69; three 
hours worth of help costs $319. Similarly, IBM’s ServicePac 
End User Support helpline (www.ibm.com) offers a pay- 
per-call plan that begins at around $105 for five calls. 

But the biggest time-saver, according to IBM media rep 
Talya Bosch, is to write down any tech-support information 
you receive. “Often people have the same problem more than 





to ignore this crucial step and hope for the best. 

Don’t let fear paralyze you and your business. Several 
software programs can help you create a concise business 
plan in the space of an afternoon. These applications come 
in two distinct flavors: templates and interactive programs. 
We recommend interactive applications such as Palo Alto 
Software’s Business Plan Pro 2.0 for Windows ($99.95) 
or Business Resource Software’s Business Plan Write 4.0 


Make a quick call to 800-CUT-JUNK to slice 


once,” she explains. “By the time it happens again, they’ve 
forgotten how to fix it.” 


The 45-Second Voice Mail Message 
“Voice mail is a great way to speed up the flow of informa- 
tion,” says Lisa Sack, who designs and moderates audiocon- 
ferences from home. Learn to think of voice mail as a 
business tool rather than as a safety net that catches calls 
when you’re out. 

First, redo that outgoing message. Don’t promise to 
return every call. Adding an unnecessary layer of pressure to 
your day will slow you down and generate stress. And record 
your message with a smile on your face after you’ve had your 
first cup of coffee in the morning. 

When making a call, always assume you'll be getting that 
person’s voice mail or machine so you’ll be prepared to leave 
a short, detailed message explaining what you need from 
them. “I don’t want them to call me back to find out what I 
need,” says Sack. “TI tell them right there, ‘I’m calling about 
X, Y, and Z. This is the information I need from you.’ End 
of story. You can’t spend the whole day playing phone tag 
with people.” 

If you have an especially chatty client who always keeps 
you on the phone for 20 minutes, call her when you know she 
won’t be around. Wait until she’s gone home for the day and 
leave an assertive, detailed message. 

If you work for or with a larger company with a full-fea- 
tured voice mail system, find out if you can wire into that sys- 
tem from your home office. “That leads to a world of 
options,” says Sack. You can take snippets of information left 
on your voice mail and forward them to the appropriate per- 
son—no need for paraphrasing. “A lot of people don’t know 
how to use this feature,’ Sack says. “But it’s a huge time- 
saver for me.” 


The Two-Hour Business Plan 

Most home-based entrepreneurs enter the business arena 
without a written plan—not a great idea. These documents 
help you clarify the direction of your company and make it 
easier for you to chart growth and make course corrections 
as your venture grows. But because the complexities of 
drafting a business plan can be intimidating, it’s tempting 
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for Windows ($129.95). Both use an “interview” format, 
leading you through a simple question-and-answer session 
to help you organize your ideas and goals. And both 
include multiple charts that help you visualize your plan of 
action and enable you to cut and paste sample copy into 
your personal plan. 

Palo Alto Software president Tim Berry remembers the 
countless days—and nights—spent with a yellow pad and 
calculator, trying to put together a business plan. “That 
nightmare is still fresh in my head,” says Berry, a Stanford 
MBA, who took a semester-long class in the 1970s just to 
learn to write a business plan. “Now 
you can let the computer figure out 
the math—all that dumb math that 
used to get in the way of thinking,” he 
says. “Now you’ve got online help, 
glossaries, and software that can take 
and format your page and merge text, 
tables, and charts.” 





The 60-Minute Purge 
How much time do you spend searching 
through that jumble of scribbled-on Post-it 
notes or your messy hard disk? Paula Ancona, 
author of Successabilities! 1,003 Practical Ways 
to Keep Up, Stand Out and Move Ahead at Work (Jist), has a 
solution for you: Purge! 

Reserve an hour on your calendar each month to concen- 
trate on mess maintenance. “Set a kitchen timer and see how 
much you can do in that amount of time,” says Ancona. “It'll 
give you something to work against and won’t allow you to 
waste the whole day. You’d be amazed at how much you get 
rid of in an hour.” 

Sort and arrange the wayward files and folders loitering 
on your operating system desktop. And rename files so they 
have a uniform style and correspond to paperwork—some- 
thing Ancona calls “parallel constitution.” As positive rein- 
forcement, keep a little box in your office and drop a quarter 
inside every time you file or ditch a piece of paper or useless 
computer file. At the end of the week, buy yourself a treat. 

The main rule, she says, is to always have a few key tools 
on hand while you purge—calendar, wastebasket, file fold- 
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ers, envelopes, stamps, and highlighter pen. “Don’t try and 
go through a pile if you’re not ready for it, because you'll just 
wind up going through it twice,” says Ancona. 

Whether your litter is taking up disk space or desk space, 
you need to read it, ditch it, or mark it on your calendar. Just 
get it outta there so you can move forward. “Don’t save all 
those little pieces of paper,” she says. “If you need something, 
clip it and stick it on your calendar. Better yet, create a con- 
Place as 
much as you can on your favorite storage device and get it off 
your hard disk to eliminate duplicates. 


cise calendar in your computer and file it there.” 


The 90-Second E-mail Check 

Rather than helping us work more efficiently, e-mail tends to 
slow us down. Like the junk mail that clogs up your real-life 
mailbox, e-mail junk is crowding your computer screen— 
and your brain. 





“But like most mass executions, this sometimes results in 


some innocent bystanders getting axed. 


The 20-Minute 

Office Workout 

Some days, the trip back and forth to the 
gym just has to be sacrificed. But that 
doesn’t mean your workout has to fall by 
the wayside as well. An 
ergonomic or aerobic exercise is as close as 


efficient . 





your living room, says ergonomic guru John Kella. 
His workplace exercise firm, Kella Communications, provides 
equipment and training for corporate clients. 

First off, always start with a stretch. Lean your hands 
against the wall, keep your back straight and heels down, and 
stretch your hamstring. For the upper body, interlock your 
fingers and stretch your hands behind your head. Push your 


You can filter out promotional e-mail and get-rich- : 
_____ quick schemes by subscribing to services like Nospam. _ 


But you don’t have to just log on and sigh. Anti-spam- 
ming sites and e-mail sorters can streamline your e-mail- 
ing, says Cindy Tolliver, author of Going Part-Time: The 
Insider’s Guide for Professional Women Who Want a Career 
and a Life (Avon). 

You can filter out promotional e-mail, get-rich-quick 
pitches, and other invasive forms of spam by subscribing to 
services like Nospam (nospam@drsvcs.com). The free 
“wash list” is used to eliminate your e-mail address 
from mass mailers. The sites make their ® 
income from sponsors who advertise on the 
banners of their pages, so you don’t have to 
worry about your e-mail address being sold as 
part of some new list. 

Another way to cut down on e-mail maintenance 
is to utilize e-mail robots, also known as mailbots or 
autoresponders. These special e-mail accounts auto- 
matically reply to incoming mail with prepared mes- 
sages. If you operate a Web site and want to spur 
customer/client interaction without getting bogged 
down on your primary account, one or more can save 
you hours. 

“Tf you still find yourself with more e-mail than you can 
handle,” says Tolliver, “find an e-mail management pro- 
gram, like Banyan System’s BeyondMail Professional 3.0” 
($69; www.banyan.com). Equipped with 89 predefined 
agent actions and plenty of expansion capabilities, Beyond- 
Mail works like a personal assistant, reading and rerouting 
messages so you don’t have to waste time on everything that 
arrives in your mailbox. 

For drastic action—the Rambo solution—Tolliver suggests 
a mass execution. “Select a bunch of unread e-mails with 
questionable return addresses and then push delete,” she says. 
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elbows back gently. For your neck, turn the head from side 
to side, looking over your shoulder. Do a few head tilts, lean- 
ing ear to shoulder. With your hand at your elbow, gently 
draw your arm across your body for some arm stretches— 
and hold for 15 seconds. 

For aerobic activity, run in place, raising your heels off the 
floor. “You can do this to music or to a video, so you don’t get 
totally bored,” says Kella. “Or use some sort of aerobic activity 
enhancer—a walker or a stationary bicycle.” Speed up gradually 
over a 10-minute period to increase your heart rate. 

Because you spend so much time perched at a desk, try 
some ergonomic exercises. Stretch your fingers by 
making a gentle fist, then gradually relaxing, then 
opening wide, then gently relaxing. Repeat 10 
times. Do some wrist bends to extend your fore- 

arm muscles and tendons. Extend your arm and 
droop your hand till it’s limp. Push down on the 

hand with your other hand and bend the wrist 
gently. Do the reverse: Make the “stop” gesture ‘ 
with your hand and gently press your wrist back. 

If you spend hours on end at a monitor and 
are worried about developing nearsightedness, 

take a few moments to stare out the window and focus 
at an object in the distance. Bob Anderson, author of Stretch- 
ing at Your Computer or Desk (Shelter Publications), recom- 
mends raising your eyebrows and eyes wide while opening 
your mouth as wide as it will go. It will relax your face, relieve 
jaw tension, and make anyone within view burst out laugh- 
ing. Just one more reason to be glad you work at home. @ 





When she’s not writing for The New York Times, People, or 
Success, Brooklyn-based HELENE STAPINSKI looks for new 
ways to save time. 
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It’s no longer 
a 9 to 5 world. 





With Netcom’s Internet solutions, 
you’re always open for business. 


Business doesn’t stop moving when 
the clock strikes 5. In fact, for a lot 
of small companies, it means work- 
ing around the clock, sometimes 7 
days a week. With Netcom’s busi- 
ness Internet solutions, you'll have 
the flexible tools you need to work 
smarter and grow your business. 

Along with access to Netcom’s 
high-speed nationwide network, we 
offer scalable service plans and 


world-class customer support to fit 
your needs. Choose from a full range 
of Web site hosting, customized 
business or individual connectivity 
solutions to expand your business 
today. For more information, call 
Netcom at 1-800-NETCOM 1 
(1-800-638-2661), or visit us at 
www.netcom.com today and show 
the world you mean business. 


© 1998 NETCOM On-Line Communication Services, Inc., an |CG Communications, Inc. company. 
All other products and company names are the trademarks of their respective companies. 
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We put the Net to work for you. 


www.netcom.com 

























A GREAT 
NEW PROFITABLE 
| (OWES COKIN SS 


Or, a fast growing addition to your existing 
business — right from the Information Super Highway. 


There's hardly a business around that does not need vital data on its potential 
employees, its customers, competitors, business associates and more. It’s a multi-million 


dollar business and you can get in on the ground floor. 


All you need is your home personal computer and you can access SawyData’s more than 
2.5 billion records covering more than 90 categories. They range from Assumed Business Names 


to Health Care Provider Profiles to Workers Compensation Data to Credit Reports. 


We provide one of the largest and most cost-effective database of records, swiftly delivered right to 
you via computer/fax. It’s a totally user-friendly system — if you can use a computer you can be in this 
profitable business in less than five days — making money you never dreamed of! 


These reports can be customized to fit any specific concern. You can profit by obtaining access to our enormous, 
ever-growing database and supply the universal demand for this information. Your potential customers can be 
Fortune 500 companies, attorneys, contractors, condo associations, landlords, private individuals and all 


businesses. 
It’s probably the most profitable and prestigious business with the lowest overhead you will ever find! 


Call Toll Free 1-888-853-2900 to get our special introductory package, or visit our web-site at 
www.sawvydata.com and find out how simple and quickly you can get into the profitable information database 
business. Once you join the Advanced Network Marketing team you will get your first FIVE reports absolutely 
FREE. Unless you are 100% satisfied, you will have our full money-back guarantee. 





I NeNrelatesvoll NN Ze) d. 4 
Marketing, Inc. 


4875 North Federal Highway, Suite 600, Ft. Lauderdale FL 33308 


©1998 Advanced Network Marketing, Inc. 
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Beware these four fatal sins of spendthrifts 


HEN IT CAME TO SPENDING $50 PER MONTH ON A BUSINESS LINE FOR HER HOME 

OFFICE, Cathryn Harding didn’t hesitate. The executive director of First Night Vir- 
ginia, a nonprofit organization that runs New Years’ celebrations, knew that a separate phone 
line is a lifeline for home-based workers. But when faced with what phone to hook it up to, 
Harding just couldn’t resist the $59 all-in-one phone and answering machine. After all, she 
saved at least $15 by not buying the pieces of equipment separately. Smart spending? A few 
days—and seven lost messages—later, Harding’s irresistible bargain ended up in the trash. 
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Sometimes, you can draw a straight line from a poorly 
thought out purchasing decision to its painful short-term 
consequences. Other times, it’s harder to read the end result 
of misguided miserliness. Either way, although it’s tempting 
to squeeze every nickel till it squeaks, a smart spender knows 
when to let go. To help you gauge your own purchasing pat- 
terns, we uncovered four fatal sins of home-office spend- 
thrifts. Do any of these sound familiar? 


SIN #1: 

Cutting Corners on Your Corporate Image 

Harding’s answering machine quickly revealed that it had a 
mind of its own. First its timing mechanism failed, forcing 
callers to endure a nearly full-length rendition of 
Beethoven’s “Moonlight Sonata” before they 
could leave a message. Then it started chok- 
ing on its own microcassettes, leaving Hard- 
ing no choice but to manually coax the 
messages from the tape. Next, the rewind 
function started to balk. 

A big mistake home-office workers make is 
spending big bucks on major purchases— 
such as powerful computers—and then 
short-changing ones that seem smaller but 
actually have a big impact on your profes- 
sional image. 

Even worse is the need to rationalize these 
bad purchases. Instead of throwing in the 
towel—and throwing out the machine— 
Harding spiraled into an illogical desire to fix 
it. “I couldn’t make a clear judgment that it 
was impeding my professional develop- 
ment,” she recalls. “Finally, after coming 
home from a trip, I realized that I’d lost about seven mes- 
sages. I said to myself, “Wake up!’ ” The next day, she bought 
the answering machine that she should have bought the first 
time around. 

The same pay-attention-to-the-details rule holds true for 
business phone lines, says Marie Clarke, owner of Business 
in a Box, a Los Angeles firm that sells start-up kits for dif- 
ferent kinds of home-based businesses. Clarke strongly 
encourages her customers to bite the bullet and pay for a sep- 
arate business line, like Harding did. Otherwise, “a child will 
pick up the line or interrupt a call from an extension and start 
babbling, and the client says, ‘Uh, are you baby-sitting?’ and 
cancels his order shortly thereafter,” Clarke says. “Clients 
end up thinking you don’t run a professional operation.” 


SIN #2: 

Failing to Invest in Expert Advice From the Get-Go 
No matter how professional your operation is, sometimes 
you need to pay for help from other professionals. When 
Marnie Pehrson got an idea for a small-business Web site, 
the Ooltewah, Tenn., home-based entrepreneur figured she 
could save money by setting it all up herself. She developed 
a menu of expert advice on various business topics, found 
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complementary sites for links, and registered the site with 
search engines. Finally, she ran a quick search for her chosen 
site name: BizCafe. 

When nothing turned up in her search, a relieved Pehrson 
felt lucky knowing she wouldn’t have to spend $10,000 for 
legal advice on trademark issues that she would rather spend 
on graphics and content development. 

Ultimately, however, Pehrson wound up losing almost 
$30,000 in time and labor costs associated with BizCafe. 
The site was up and running, and hits were increasing every 
day—until Pehrson got a “cease and desist” order from the 
owner of another site. To Pehrson’s dismay, the other site 
had a similar purpose and a similar name (IdeaCafe). The 
key difference was that the other owner had spent the time 
and money to properly research and trade- 
mark her site name. 

Belatedly, Pehrson hired a lawyer who 
assured her that she’d probably win if she 
fought the issue. But Pehrson backed off, cit- 
ing time and money as two things she didn’t 
want to spend in a trademark battle. “It was a 
trauma [to reregister as www.pwgroup.com],” 
she relates. 

Hiring a lawyer is a hesitation point for 
many start-ups. “The birth of a business is 
when people are reticent to spend money, 
because they don’t have it,’ says Pamela 
Rothenberg, a principal with the Washington, 
D.C., law firm David, Hagner, Kuney & 
Davison, and director of its Legal and Busi- 
ness Information Center. “Nine times out of 
10, it works out OK. But where there are lia- 
bility issues, and you don’t know if you should 
incorporate, it’s important to seek counsel.” If a big firm is 
too pricey for your budget, develop a relationship with a solo 
practitioner who won’t mind doing things like going over 
routine contracts, Rothenberg suggests. 

Failing to hire an accountant can also end up costing you 
in the long run. “[Home business owners] will consider the 
$100 hourly fee of a CPA, then figure they can fill out [the 
necessary forms themselves] in 20 minutes,” says Larry 
Weinstein, a Houston-based CPA. All it takes is one audit to 
realize the flaw in that kind of thinking. 


SIN #3: 
Shopping Like a Consumer 
Instead of a Businessperson 
Thinking like a consumer when you hit the stores is another 
mistake that’s easy to make when the line between home and 
office is blurred. Bridget McCrea, a Clearwater, Fla., free- 
lance business writer, fell into this trap when she picked up 
a $4.59 box of 350 business-card blanks, with the intention 
of turning out business cards on her laser printer. 

McCrea, who admits to squelching her inner Scrooge 
every time she shops at a local office supply store, compared 
the low-priced cards to the $10 price for a box of 250 name- 
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hen it comes to sifting through the different fac- BuyersZone pees 


tors that shape a smart purchasing decision, the i ielig eislots oe 


" small or mid-sized office 





bottom-line dollar cost is often outweighed by the impor- 





tance of the item’s functions to you. Following is a four- 








step plan to help you get the most for your money. For more 


guidance, check out the Beacon Research Group’s Web site fore) 


WHERE TO FIND: & 
(www. buyerszone.com), a great resource for help with buy- 
The Beacon Research Group's site (www.buyerszone.com) 
ing everything from postage meters to portable printers. offers news and tips on thousands of products and services 
for home-office workers in the market for anything new. 





<= 


STEP 1: Calculate the real cost of buying 

For example, figure out how many hours you’ll have to work to earn the money for that $3,500 note- 
book computer. Then, says Jeffrey Brodsky, who runs a purchasing consultancy from his Orlando, Fla., 
home, calculate again—this time taking into consideration your corporate tax rate and the number of 
unbillable hours spent to get the business that pays for the purchase (such as time spent on marketing, 
billing, and office administration). Now you've got a good idea how much money you really have to 
earn to pay for that new business tool. 


eH 


STEP 2: Estimate the time it'll take to get up and running 
That inexpensive spreadsheet software may seem like a bargain, but the interface may be so clunky 
that you spend far more time learning and using it than you would a higher-priced package. Similarly, 
a set of disassembled bookshelves may appear to be economical when they’re flat in their cartons, but 
putting them together may eat up an afternoon’s worth of otherwise productive hours. 


STEP 3: Have a clear idea of your requirements | 
“The first thing | say to clients is ‘What is the function? What do you want this thing to do?’” says | 
Brodsky. He points out that people tend to leap headfirst into exercises in comparing brands, prices, 
bells, and whistles without considering their core needs. 

Write down the exact specifications that the item or service you're considering must deliver to di- 
rectly improve your productivity and profitability. Must the computer have enough cache to download 
graphic-laden Web sites, for instance, or are you mainly going to use it to generate mailing lists? If 
the latter’s the case, can you settle for a plain-vanilla system? 

Charles T. Davis, purchasing manager for Hearth & Home Distributors Inc., a Columbia, Md., fire- 
place supplier, goes through this process whether he’s buying a new phone system for the company or 
choosing a new computer for his home-based product distributorship. “Sometimes when you start an- 
alyzing a purchase, there isn’t much benefit, other than convenience,” he says. 











@ 


STEP 4: Figure out how much convenience is worth to you 
For instance, says Davis, you may be thinking about buying a top-of-the-line color printer to churn out 
only 20 presentation-quality charts a week. If your volume is that low, it may well be worth the time 
and annoyance to hop into the car and bring your computer disk to the local print shop, or to hire a low- 
wage assistant to run the errand for you. If you do decide to plump for the printer, at least you'll know 
exactly what premium you place on convenience, and that information will help you evaluate future 
purchasing decisions. 
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brand blanks and decided she’d found a bar- 
gain. “Iimmediately thought, ‘Half the price? 
For more?’ and decided that if they were 
really bad, I’d just throw them away,” she 
says. Then she tried to use them—and spent 
two billable hours, at $30 each, figuring out 
how to feed the cards into her printer cor- 
rectly, centering the card design on the 
blanks, and trimming off the stubble left by 
half-hearted perforations. 

After all that, McCrea realized she’d be 
embarrassed to hand out the flimsy business 
cards, and went back to buy the name-brand 
blanks. 

“When you’re working for someone [else], 
you look at things more objectively and with a 
longer horizon,” says Laurence Stybel, who, as 
president of Boston-based Stybel Peabody Lincolnshire, a 
company that advises corporate executives on starting their 
own firms, works mostly out of his home office. “[But] when 
you have your own business, you tend to spend money the way 
a consumer would for a consumer product.” 

The difference between investing in a product or service, 


with an eye towards future return in productivity or financial 
gain, and spending income on a consumable can be difficult to 
grasp. A laser printer, for example, is the best solution for 





IN GOOD COMPANY: Software developer Eric Ruff's first business faltered, partly due to his lack of busi- 
ness know-how. When he launched his second venture, Ruff hired seasoned executives at the starting gate. 
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A product’s 
long-term growth 
effect on your 
business 1s just as 
important as its 


immediate benefit. 





printing high-quality documents. But lasers 
also costs a couple hundred dollars more than 
an average ink-jet printer, even though you 
spend less money on laser ink cartridges than 
you would on ink-jet cartridges. You'll save 
time and money in the long run, Stybel says, if 
you weigh buying decisions like these based on 
the long-term growth benefit to your com- 
pany, rather than shopping with the immediate 
benefits in mind. 


Scrimping on Staff 
Eric J. Ruff, president of Orem, Utah-based 
software developer PowerQuest Corp., suf- 
fered from short-term thinking when he 
launched Gazelle Systems, a software utilities 
developer, in the basement of his home. He was on a shoe- 
string so short that he decided not to hire anyone other than 
his own friends who, because of their excitement about the 
products, didn’t expect to get large salaries. Gazelle took off, 
reaching $2.6 million in annual sales by 1991, but the green 
team couldn’t figure out how to get to the next level. Ruff 
ruefully relates how his staff urged him not to sell when a big- 
ger software company offered him $10 million for Gazelle. 
Refusing to pay for a full-scale market valuation study that 
would have pegged the company’s 
worth, he soldiered on—right into a huge 
slump. Two years later, Ruff ended up 
selling Gazelle for $50,000 to a group of 
outside investors who forced him out. 
Bloodied but beaten, Ruff 
bounced back by forming PowerQuest, 
which makes a hard-disk utility. This 
time around, he paid market salaries 


not 


right from the start for an experienced 
team of executives to handle finances, 
human resources, and marketing. 

Ruff now thinks strategically about 
investing in his company’s future—a cru- 
cial shift in perspective, says Justin 
Schultz, president of a Littleton, Col- 
orado-based business psychology consul- 
tancy. “If you have any thought at all of 
building equity in a _ business—with 
equipment, clientele, and contacts—that 
a larger firm might buy from you, then you 
have to think of how those assets would 
look to a potential buyer,” Shultz says. 
“You not only have to think about how 
well they serve your needs, but also how 
they affect the value of your company.” 
After researching this article, Illinois-based 
reporter JOANNE CLEAVER rethought many 
of her own spending decisions. 
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The Ultimate Productivity Solution 
for Networks. This truly affordable, 
real-time multi-user accounting 
system is the ideal solution for your 
growing business. M.Y.0.B. Premier 
combines the industry’s easiest 
multi-user accounting software 
with the ultimate 6 month 
“bumper-to-bumper’ maintenance 
membership, including product enhancements, tax tables, 


ems : & Manage your business the smart 
> (s, Way. With its general ledger, 
checkbooks, sales, purchases, 
inventory, payroll and contact 
card file, M.¥.0.B. Plus is perfect 
for your small business. And 
now with M.Y¥.0.B. OfficeLink, 
you can open any of M.Y.0.B.’s 
over 100 reports directly in Excel. 
And you'll love the single-click ease of merging letters 






















with Word. With OfficeLink, you need only enter your version upgrades and unlimited Toll-Free technical support. 
data once - and know that you can easily share that Optimized to run on a peer-to-peer network, M.¥.0.B. Premier 
information with the other programs you use every day. gives you all the power you need to easily grow your business. 








Flexible... Powerful... Easy To Use Features Include: 
General Ledger @ Checkbooks @ Flexible Invoicing Tracks Receivables & Payables 
@ Automatically Creates & Tracks Purchase Orders @ Easily Handles Quotes & Estimates @ Powerful Inventory Management ® 
Comprehensive Financial & Management Reporting @ Report Customizer Job Budget & Tracking 
@ Electronic Card File With Contact Management Custom Forms Designer 
Powerful Payroll @ To Do List Interactive Cash Flow Worksheet for “What if...?” Analysis 
@ Direct Link to Microsoft Excel, Word & Corel WordPerfect* # Automated Import/Export with AppleScript # 








PC WORLD 
8 { 





You Can Improve Your Productivity For As Little As $149”! 


Call 800-851-1812 Now, At No Risk, 
With Our 30 Day appeey Back Guarantee! 


Best? Ware’ 


300 Roundhill Drive, Rockaway, New Jersey 07866 


“Direct link to Word, Excel & WordPerfect available in Windows 
version only. Works with Microsoft Word for Windows versions 6 and ‘ 
later, Excel for Windows Version 7 and later, and WordPerfect versions 6.0a and later. 

t Macintosh version only. Best!Ware and M.Y.O.B. are registered trademarks of BW-VA. Inc., used under license. HOC598 
Other products mentioned may be trademarks or registered trademarks of their respective companies. 
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Hardware Emergency Kit 


You’ll be prepared for any kind of computer trouble if you have these 


handy extras on call: 


eAn external modem in case your internal one bites the dust, 
such as the Best Data 33.6 External Smart One Data/Fax PNP mo- 


dem (Part #44927; www.isn.com;$73.99). 


@An extra parallel printer cable for your printer (available for 


$10 to $15 at any computer supply store). 


eA second mouse such as the Logitech First Mouse for when your 


pointer poops out (Part #12616; www.isn.com;$19.79). 


eA small tool kit for opening your ailing PC. One to try: the Belkin 


20-piece PC Toolkit (Part #5753; www.isn.com $15.49). @ 











A million packs of Post-it notes on contributing editor BONNY GEORGIA’s shelf would still 


leave her 1 


Where to Buy 
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veeding more. 


To get the best deals, we recommend shopping at discount office 
supply stores such as Staples, OfficeMax, or Office Depot, 
although these are only a sampling of vendors. In addition to of- 
fering you the convenience of ordering over the phone via their 
catalogs, these companies will deliver orders of over $50 to your 
door within 24 hours, free of charge. With many supplies, such as 
paper and printer cartridges, you'll save money by ordering in 
quantity—so if you've got the space, stock up. Here’s where to get 


the supplies shown in this article. 


500-sheet ream of Weyerhaeuser First Choice Premium Inkjet 
paper PaperDirect (discount mail order company); 800-272-7377, 
#WY1180; $10.95 per ream 


100-sheet package of Inkjet Ultra paper (photographic quality) 
PaperDirect; #JU1000; $17.95 per box 


6-pack of premium fax paper 
Staples; 800-333-3199; #236166-22; $14.84 per box 


600 Quickbooks laser checks and matching envelopes 
NEBS (Mail order company); 800-225-6380; checks #13273T, 
$78.95; 500 envelopes #9379; $43.50 


Avery clear laser addressing labels 
Staples; # 5660; 1,500 for $41.99 


Avery white laser shipping labels 
Staples; # 5163; 1,000 for $26.99 





Black-ink cartridge for the HP DeskJet 672C 


Staples; #51629A; $24.99 each 


Color-ink cartridge for the HP DeskJet 672C 


Staples; #51649A; $26.99 each 


HP LaserJet 6P/6MP toner cartridge 
Staples; #C3903A; $99 each 


Toner developer cartridge for the Sharp 2-835 personal copier 


Staples; #ZT-80 TD1; $129.99 each 


Print drum cartridge for 2-835 
Staples; #ZT-80 DR; $139.99 


25-pack of Maxell high-density formatted 3.5-inch floppies 


Staples; $10.99 


Backup media 

1GB Jaz cartridge, $124.95 

3GB Jaz, $299.95 

3-Pack Zip, $49.95 

10-Pack, $129.95 (gigacolor multipack) 


Order from lomega at 800-MY-STUFF/www.iomega.com 


Eight 60-minute cassettes 
Staples; $12.99 


Kensington cleaning wipes 
Staples; $7.99 for 60 wipes 


Kensington Duster II 
Staples; $6.99 
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‘ ao Business Plan Pro 
| creates a powerful 
plan in seven steps: 





1. Pick your plan. 
“No business 2. Describe your business. 
plan software 3. Define the market. 
can match 4, Sell your team. 
Business 5. Forecast your sales. 
Plan Pro. 6. Support your numbers. 
: 7. Print your plan. 


% 
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Instructions Example 


Explain what your company sells, through what 
channels, and to whom. Think of this as writing to 
beople who will only read this summary, not the 
rest of the chapter. Be brief. 


OREGON HARDWOODS FURNITURE INC., is a three year old furniture 4 

manufacturer employing 14 full time and 4 part time employees. Net sales 
ere $3.5 million for year ending December 31, 1996. The company is 

privately owned and enjoys an excellent reputation in the Northwest area. 

It has representation in all major regional stores and now plans to expand 





| “No business plan software = 
can match Business Plan PCComputin | 
Pro for its navigational 
e, customizability and 
=| superb integration.” 


‘All the tools you need to 
craft a clear, detailed and 
well-presented plan.” 

















A family of solutions 


Check out the three latest releases in our voice-mail 
family. You'll find that AmNet has a PC-based voice- 
mail solution that’s right for you, whatever the size 
of your business: 


AmNet Home Office Voice-Mail. 


Award-winning voice-mail & . P 
Total E-Calte 


telephone automation system Home Office Voice-Hail 


designed for home offices with two 
phone lines (one for fax/Internet 
access over your modem and one 
for voice communication by 
phone) 40 voice-mail mailboxes. 


MSRP: $199.95 


AmWNet Office Voice-Mail (1-channel). 
Voice-mail for PBX and KSU telephone systems, 
designed for an office with 20 or fewer employees 
and light-to-medium phone traffic. (Expandable to 
two-channels with upgrade.) MSRP: $219.99 


AmNet Office Voice-Mail (2-channel). 
Voice-mail for PBX and KSU telephone system, 


designed for an office with 40 or fewer employees 
and medium-to-heavy phone traffic. MSRP: 
$321.19 


No matter which AmNet product you choose, 
upgrades are available so your voice-mail capabilities 
can grow with your business. 





AmNet= 











AmNet=. 


American Network Systems, Inc. 





Voice-Mail 
Solutions 


The first practical voice-mail for 
home offices & small businesses 


AmNet’s revolutionary new hardware/software 
voice-mail products finally give small and growing 
businesses the communications power and presence 
of a “big company” at a fraction of the cost of 
traditional voice-mail systems. 


Complete voice-mail & more 


All AmNet voice-mail products: 


* Greet callers with a programmable, multi-tiered auto- 
attendant (“For Sales, press 101; for Customer Service, 
press 102...etc.”) with call-transferring capability. 


* Route callers to password-protected voice-mail 
mailboxes and record their messages. 


¢ Send incoming message alerts to pagers or digital cell 
phones and deliver phone messages to any telephone or 
Internet mailbox. 


¢ Turn the Internet into a personal answering machine, so 
you can download and listen to phone messages from 
anywhere in the world. 


* Conduct automated telephone surveys that capture 
voice-responses and tabulate keypad responses. 


Dozens of other advanced telephone and Internet 
automation features — such as recording your phone ‘ 
conversations and Caller ID processing — are also 
included, depending on the model you select. 


All of AmNet’s voice-mail products include telephone 
interface card(s), Windows® 95 software and our 30-day, 
money-back guarantee. To order call: 


(888) 839-8898 


www.americannetwor jk. com 


American Network Systems, Inc. ¢ American Network Systems, Inc. * 4615 Industrial Street, Suite 1G * Simi Valley, CA 93063 








ecolorink-jets 


You'll be seeing red—and yellow, black, and blue-with 
one of these 10 printers 


othing grabs attention like 
Bie Given the choice 
between a black-and-white 
document with grayscale 
images or the same docu- 
ment in color, the eye will 
invariably be drawn to the 
latter. For that reason, a color 
printer is as valuable a home- 
office tool as your computer, 
telephone, and modem. 
Whether you produce 
newsletters, business cards, 
posters, charts, presenta- 
tions, or photo prints—or all 
of the above—you’ll find that 
a little color goes a long way. 
Make that a lot of color. 
No longer limited to 16 or 
even 256 colors, the latest 
color printers can spread a 
spectrum of hues on a wide 
variety of papers, as well as 
transparencies, cardboard, 
cloth, and T-shirt transfers. 


SLOWPOKE The ALPS 1000 
can’t match the speed of the 
ALPS 2300. 
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They’re well equipped to 
reproduce images with near- 
photographic quality and, 
best of all, they’re afford- 
able. For this buyer’s guide, 
we put to the test 10 color 
ink-jet printers, ranging in 
price from $170 to $800. 
When choosing a color 
ink-jet printer, there’s no 
such thing as one size fits 
all. To find one that’s a per- 
fect fit for you, you’ll need 
to ask several key questions. 
First, can the printer keep 
pace with your printing 
habits? If you frequently 
print long documents with 
graphics-heavy pages, a 
slow printer may prove frus- 
trating. So be sure to look 
at the printer’s speed, rated 


in pages per minute (ppm). 
Note that the ppm ratings 
issued by the printer manu- 
facturers reflect only the 
printers’ capability and that 
actual output speeds 
depend considerably on the 


speed of your computer’s 
processor. 

Second, what kind of 
print quality do you need? If 
you'll be using your printer 
for final output of pho- 
tographs, for example, you'll 
want the best possible reso- 
lution, measured in dots per 
inch (dpi). As a rule, the 
more dpi a printer produces, 
the more photographic 
detail its printouts will show. 
The ink-jets we tested print 
in resolutions ranging from 
600 by 300 dpi in the HP 
DeskJet 890Cse to 1440 by 
720 dpi in the Epson Stylus 
Color 1520. 

Third, what paper sizes 
and types can the printer 
accommodate? If creating 
13-by-19-inch posters is 
your goal, then the wide 
format Epson Stylus 1520 
might be a good choice. If 
4-by-6-inch photo prints 
are a priority, then the Alps 
MD-1000 or MD-2300— 
which include 4-by-6-inch 
photo printing paper and 
print using a dry process— 
might be better. For stan- 
dard 8!/.-by-11-inch text 
and graphics printing, any 
of the printers we tested will 
suffice. Also consider the 
types of paper the printer 
supports and how much 
they cost. Each of the 
printer makers has its own 
catalog of papers, iron-ons, 
and transparencies specially 
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Alps MD-1000 Photo-Realistic 
Printer 

kk 

$350 


Alps MD-2300 Photo-Quality 
Printer 

kkk 

$500 


Apple Color StyleWriter 6500 
Kk, 
$450 


Canon BJC-7000 
kkk 
$400 


Epson Stylus Color 800 
KK 
$340 


Epson Stylus Color 1520 
kak 
$800 


HP DeskJet 890Cse 
KN, 
$400 


Lexmark 5700 Color JetPrinter 
KaKN, 
$250 


Lexmark 7200 Color JetPrinter 
Kak 
$350 


NEC SuperScript 750C 
KK", 
$170 


Our one-to-four-star ratings 
are based on performance, features, 
setup, ease of use, availability, 
warranty, support, documentation, 
and price. When a product tests well 
and is exceptionally priced, 
we award it a Best Buy designation. 


EXCELLENT kKkeKK 
Goo) kek 
FAIR *&* 
POOR *& 
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CHEAT SHEET 


GLOSSARY 


Bitmapped: Describes a font whose 
characters have a fixed size (as op- 
posed to a scalable font, whose 
characters can be stretched). 
Cartridge: A plastic container that 
contains black or colored ink. 

DPI: Dots per inch. A unit of mea- 
surement representing the resolu- 
tion (sharpness and detail) of print- 
ed output. 

Emulation: The ability of a printer, 
through software, to perform in the 
manner of another printer. For ex- 
ample, a PCL emulation allows a 
printer to interpret instructions in- 
tended for an HP LaserJet printer. 
Font: A set of characters that have 
common visual characteristics, in- 
cluding size, weight, and style. 
Pages per minute: A unit of mea- 
surement representing a printer’s 
maximum speed. 

Parallel interface: The mechanism 
whereby data is exchanged 
between the computer and the 
printer in groups of multiple bits 
(as opposed to the slower serial 
interface, which sends only one bit 
ata time.) 

PCL: Printer Control Language. 
The standard language developed 
by Hewlett-Packard that allows 
computers to communicate with 
PCL-compatible printers. 
PostScript: A language that 
controls the placement of text and 
graphics on a page for PostScript- 
compatible printers. 

Printer driver: A program that con- 
trols how the computer and printer 
interact. 

Resolution: The number of dots 
used to represent an image, usual- 
ly measured in dpi (dots per inch). 
The higher number of dots, the 
finer the resolution and the sharper 
the image. 

Ribbon: The medium coated with 
black or colored material that is 
transferred to the print media dur- 
ing the printing process (found in 
the Alps MD-2300, for example). 
Serial interface: The mechanism 
whereby data is exchanged 
between the computer and the 
printer one bit at a time (as 
opposed to the faster parallel 
interface, which sends multiple 
bits at a time). 
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formulated for its line of 
printers. In our tests, we 
achieved excellent results 
using the papers supplied 
by the manufacturers and 
mixed results when we used 
other brands and types of 
paper (see “The Proof Is in 
the Paper”). 

Fourth, how easy is the 
printer to use? Operating a 
color printer always requires 
installing ink cartridges or 
color ribbons, and a well- 
illustrated guide is invalu- 
able for setting up and 
maintaining your printer. 
Most of the printers we 
reviewed here use jets to 
spray colored ink onto the 
paper, hence the name ink- 
jet. Some ink cartridges 
need to be aligned and 
cleaned periodically to 
maintain good printing per- 
formance. The Alps MD- 
2300 and MD-1000, in 
contrast, use colored rib- 
bons and fuse the color to 
the paper using a dry print- 
ing process. In any case, new 
sets of cartridges or ribbons 
for the printers we tested 
cost between $20 and $35. 

Finally, what software 
works with and comes with 
the printer? Although most 
of the printers we tested 
work with Windows 3.1, 
Windows 95, and Macin- 
tosh systems, check that the 
printer you intend to buy 
supports your operating 
system and make sure that 
your computer has enough 
memory and hard-disk 
space (usually listed under 
System Requirements on the 
printer box). Also, find out 
what software comes bun- 
dled with the printer. It’s 
great to get anything for free, 
but some of the bundles are 
geared much more toward 
home use than home-office 
(business) use. 


tN 


The Alps MD-1000, with 
its gray rectangular styling, 
looks like something out of 
either a futuristic movie or a 
1950s TV show. All the 
other printers we reviewed, 
including the Alps MD- 
2300, were rounded and 
some sort of beige color. In 
a way, gray is better, 
because when you print in 
color, it’s easy to make 
smudges that tend to show 
up on beige units. Like the 
MD-2300, the MD-1000 
uses a heat-fusion process 
to apply color to the paper, 
employing four ribbons. We 
noticed that the cartridge 
system wasn’t built nearly 
as precisely on the MD- 
1000 as on the MD-2300. 
In addition, the MD-1000 
was about 25 percent 
slower than the MD-2300. 
The MD-1000 generally 
performed well at printing 
text, photos, and line art 





on many different types of 
papers and T-shirt trans- 
fers. Sometimes subtle 
lines appeared in the prints 
from the MD-1000 where 
ribbons didn’t print over 





each other exactly in the 
same place. These lines 
were about an inch apart 
(the width of the ribbon) 
instead of right next to one 
another as with ink-jets. 
We also noticed some 
slight smearing on glossy 
papers. Both the MD-2300 
and MD-1000 can print 
using metallic, undercoat, 
and overcoat ribbons— 
something we haven’t seen 
with ink-jets. We found 
that on several occasions, 
the MD-1000 wouldn’t let 
us print unless we had the 
combination of ribbons 
exactly correct from left to 
right. This results in a sort 
of ribbon musical chairs— 
something we could do 
without when we’re on 
deadline. 





The Alps MD-2300 is 
faster, smarter, and more 


precise than its cousin, the 


STAY GOLD The ALPS 
2300 keeps its colors 
from fading. 


MD-1000. Not only can 
the MD-2300 print using 
the standard four Alps 
color, overcoat, undercoat, 
and metallic ribbons, but it 
also uses photo ribbons for 
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creating a professional fin- 
ish. We were impressed 
with the MD-2300’s speed, 
which nearly matched the 
speeds of the fastest ink-jets 
on photo prints. In addi- 
tion to printing on many 
types of paper media, the 
MD-2300 made excellent 
prints on Alps 4-by-6-inch 
and 8',-by-11-inch glossy 
photo papers. 

Like the Alps MD-1000, 
we ran into some ribbon- 
swapping logjams when we 
didn’t have the right rib- 
bons in the right places. A 
chart on the screen with 
matching BIG numbers on 
the ribbons would help. 
Once we were printing, 
though, we were continu- 
ally impressed by the pro- 
fessional results we 
achieved. The UV overcoat 
is great for preserving pho- 
tos and artwork that won’t 
fade like many of the inks 
used in ink-jets. The colors 
in the prints produced by 
the MD-2300’s dry-print- 
ing process looked a bit 
flatter than the ones pro- 
duced by the more brilliant 


spray of ink jets. This isn’t 
necessarily bad, though, 
because often the prints 
from the MD-2300 looked 
more like the original—less 
hyped—than those from 
the ink-jets. 


Apple StyleWriter 





When the 600 by 300 dpi 
Apple StyleWriter 6500 
first came out, it was rela- 
tively fast, reliable, and high 
quality, and it worked with 
both Macs and PCs. In our 
tests, it was closely equiva- 
lent to the slightly older HP 
DeskJet 870Cse. But now 
that HP has released the 
DeskJet 890Cse, with 
higher speed and finer 
image enhancement, the 
StyleWriter 6500 is expen- 
sive for what you get. Made 
by HP for Apple, the 6500 
prints with the same bril- 
liant colors HP printers are 
known for, but lacks the 
resolution enhancement 
technology (ret2) found on 
the 890Cse. 


THE CABLE GUY 


So you bought your printer at your local computer store, you’ve 
unpacked the box, and now you're ready to set it up and see the 
glorious colors. What could possibly go wrong? 

You didn’t buy a printer cable. 

Every ink-jet printer in this roundup (and every laser printer, 
for that matter) requires a bidirectional cable to connect to your 
PC. But printer manufacturers steadfastly refuse to bundle this 
necessary item with their printers. Whenever we meet with print- 
er makers, we take them to task and even rap their knuckles with 
our Home Office Computing rulers to insist that they bundle print- 
er cable with their units. So far the results have been bruised 
hands and sore egos—but no cables. 

The printer makers all sheepishly admit that computer stores 
insist on selling the printer cables themselves. If this is true, and 
we sadly believe it is, then make sure you buy a printer cable 
with your new ink-jet. Otherwise you'll be as sad as you were at 
your eighth birthday party when you received your favorite toy but 
not the batteries it required. 

—PHILIP ALBINUS, 
SENIOR REVIEWS EDITOR 
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On the plus side, the 
6500 comes with an 
impressive bundle of soft- 
ware, including Now Up- 
To-Date and Contact, 
Mindscape’s PrintMaster 
Gold, Nolo Press’ Personal 
Record Keeper, Nova’s Art 
Explosion Sampler, and 
Kaetron’s Stencil It! and 
Web It! We found this soft- 
ware to be useful right away 
for home-business tasks, 
such as building client lists 
and creating promotional 
mailings. If you need plenty 
of software and you don’t 
mind that the 6500 isn’t 
quite up to the quality of 
the similarly priced HP 
890Cse, then the 6500 is a 
viable choice. 





In our tests, the 1,200 by 
600 dpi BJC-7000 printed 
some absolutely stunning 
samples on Canon’s glossy 
photo film, glossy paper, 
and even plain paper. 
According to Canon, this is 
due to the printer’s new 


BRING IN DA COLOR—BRING 
IN DA NOISE The CANON BJC- 
7000 is gorgeous but loud. 





water-resistant, seven-color, 
paper optimized printing 
(P-Pop) system. Whatever 
the reason, color us 
impressed. 

Bundled with the useful 
Canon Creative CD-ROM, 
the BJC-7000 also includes 
a program for printing 
pages off the Web. The 
printer drivers and the 
software were easy to 
install, as were the ink car- 
tridges. On the downside, 
we noticed that the BJC- 
7000 was the noisiest 
printer in the entire 
roundup when warming up 
and printing; its clicking 
sounds might be annoying 
if you’re on the phone. In 
addition, printing photos 
took a long time—10 or 15 
minutes for a full page at 
the highest resolution. 
Multiply that by many 
print jobs, and it could 
sound to the people on the 
other line like you’re call- 
ing them from a factory 
floor. The BJC-7000 is a 
standout ink-jet printer, 
but Canon should’ve pro- 
vided earplugs. 
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OVER THE LINES After a tough 
setup, the Epson STYLUS 800 
continually produced unwanted 
lines in our printouts. 


Pi | 















Capable of working with 
PCs and Macs, the Stylus 
800 looks good on paper, 
but for a while we had trou- 
ble getting the unit we tested 
to actually print on paper. 
First, the setup program 
couldn’t find the files it 
needed on the setup CD- 
ROM. To fix this, we had to 
browse around the CD and 
our hard disk looking for 
them. Next, after installing 
the cartridges and begin- 
ning to print, we continu- 
ously wound up with lines 
in our printouts where the 
printer didn’t completely 
spray. We tried cleaning the 
cartridges per the instruc- 
tions twice, but still couldn’t 
get rid of the problem. In 


Phin & and 
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order to get good prints we 
eventually had to replace 
the ink cartridges and start 
over. Finally, after a few 
hours we started achieving 
good prints but then the 
unwanted lines started 
appearing again. Oh, well. 

The Stylus 800 had close 
to the same respectable 
printing times as the Stylus 
1520 reviewed below, and 
the prints looked similar. 
Text and line printing 
looked good, and the small 
footprint is sweet—but we 
can’t recommend the Stylus 
800 until Epson addresses 
the printing problems. 


Unlike the problematic 
Epson Stylus 800, the Sty- 






BLOW UP Looking for 
large prints? The EPSON 
STYLUS 1520 makes it big. 


lus 1520 was a breeze to set 
up and we were printing in 
no time. Unfortunately, the 
cartridges for the 1520 are 
the same small size as the 
800, but the 1520 can print 
much larger 1314-by-19- 
inch prints. This means that 
the cartridges tend to run 
out much faster than the 
large ones found in the 
Epson Stylus 3000, the 
1520’s bigger and more 

industrious cousin. 
Because the 1520 
~ has a large standard 


sheetfeeder in the front and 


a tractor feeder in the back, 
it’s able to print on many 


types of paper. In fact, the 
1520 could be an appropri- 
ate alternative plotter (an 
expensive, high-end printer 
used by engineers and 
designers) for highly 
detailed computer aided 


design (CAD) work. The 
prints we made at 720 dpi 
and higher from our CAD 
programs rivaled closely 


the output we achieved 
from plotters. 

The Stylus 1520, like the 
Stylus 800, is capable of 
very fine 1,440 dpi prints. 
We were especially 
impressed with glossy prints 
we made in the larger-paper 
formats. The 1520 is a great 
printer for blowing up your 








photos on papers all the 
way up to 17 by 22 inches. 
However, the actual printed 
area can’t exceed 134 by 
19 inches, so you’re left 
with a bleed area around 
each print. 


Hewlett-Packard 
DeskJet 89 


4 





Setting up the 890Cse was 
the easiest of all the printers 
we tested, thanks to its sim- 
plicity and well-written 
installation software. The 
entire process took less than 
10 minutes, compared with 
an average of about 25 min- 
utes for the other printers. 
Need to get some proposals 
out the door? The 890Cse 
is ready for action. 

Turning out high-quality 
prints very quickly, the HP 














IN A RUSH? Text print jobs with 
the HP DESKJET 890Cse were 
fast and sharp. 

890Cse earned our respect 
as a workhorse printer 
capable of a wide variety of 
printing tasks. And because 
it’s equipped with HP’s 
Photo RET II image 
enhancement technology, 
the 890Cse smoothes out 
photos to a much finer level 
than other HP DeskJets 
we’ve tested. To our eyes, 
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prints made with the 
890Cse compared favor- 
ably with those from the 
1,440 dpi Epson 1520, 
1,200 dpi Lexmark 7200, 
and 1,200 by 600 dpi 
Canon BJC-7000 ink-jets. 
Sometimes, as with all the 
other printers, we noticed 
fine lines when printing 
photographs on glossy and 
photo papers, as well as a 
little smearing around the 
edges of text. We corrected 
this condition by running a 
cleaning routine on the ink 
cartridges, but every so 
often it would pop up 
again, so we deducted 


points for this. All in all, 
the text printing speed of 
the 890Cse was among the 
fastest of the printers we 
tested and the quality was 
consistently good. 


Lexmark 5700 Color 


oss ee 
KKK a 


Priced at $249, the Lex- 
mark 5700 Color Jetprinter 
delivers the best printing in 
its class. Featuring a print- 
ing resolution of 1,200 by 
1,200 dpi and excellent 
color blending, the 5700 
continually produced fine 


WORTH THE WAIT 
Although it didn’t set any 
speed records, the LEX- 
MARK 5700 has beautiful 


colors. f 
re Giles sagen 






prints for us on many kinds 
of print media. Setup was a 
no-brainer, thanks to a 
well-written and illustrated 
Quick Setup guide. 





ee 


LEXMARK 


We found the 5700 to be 
slower than most of the 
printers we reviewed when 
printing in the highest- 
quality mode, but the 








THE RESULTS ARE CLEAR AS DAY 


We printed the same image and text on each model and then 
closely examined each print out. Here’s what we discovered: 
Despite the lackluster results from the Alps MD-1000, the Alps 
MD-2300 produced excellent images and crisp text. The Apple 
StyleWriter 6500’s images and text were rich and sharp. Prints 
from the Canon BJC 7000 were absolutely stunning. While the 
Epson Stylus 800’s prints were washed out with faded text, the 
Epson Stylus 1520 shone with vibrant colors and fine text. The HP 
890Cse’s prints were consistently strong. The colors and text from 
both the LexMark 5700 and 7200 were exceptional but we loved 
the 5700. The NEC SuperScript 750c’s text and images were weak. 
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The brown fox chased the cat. 
Alps MD-1000 


The brown fox chased the cat. 
Alps MD-3200 





The brown fox chased the cat. 
Canon BJC 7000 


The brown fox chased the cat. 
Epson Stylus 1520 


The brown fox chased the cat. 


The brown fox chased the cat. 
Epson Stylus 800 


on 


Apple StyleWriter 6500 
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The brown fox chased the cat. 
Lexmark 5700 


The brown fox chased the cat. 
HP DeskJet 890C 


The brown fox chased the cat. 
Lexmark 7200 


The brown fox chased the cat. 
NEC SuperScript 750¢ 
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Ink the Deal 


When you decide on your color ink-jet, take a look at the bundled software that ships with the printer. Also, 
if you plan on performing large print jobs, you should consider a printer with more built-in memory. Like 
most computer-related items, you can add more RAM at an additional cost. Happy printing! 





Product Photo-Realistic Printer Photo-Quality Printer StyleWriter 6500 BJC-7000 Stylus Color 800 
MANUFACTURER Alps Electric, Alps Electric, Apple Computer, Canon Computer, Epson America, 
408-432-6000, 408-432-6000, 408-996-1010, Systems 310-782-0770, 
www.alpsusa.com www.alpsusa.com 800-776-2333, 714-438-3000, 800-436-7766, 
www.apple.com 800-848-4123, www.epson.com 
www.canon.com 


Wea TULL §=6 Win 95, Win 3.1, Mac 0S Win 95, Win 3.1, Mac 0S Win 95, Win 3.1, Mac OS Win 95, Win 3.1 Win 95, Win 3.1, Mac 
SUPPORTED 7.1 or higher 7.1 or higher 7.1 or higher 7.1 or higher 


$350 $500 $450 $400 $340 


32KB 32KB 512KB 64KB 32KB 


7.48 by 17.68 by 10.02 in. 7.1 by 17.5 by 9.4 in. 8.9 by 17.5 by 15.6 in. 8.6 by 18.3 by 13.5 in. 7.4 by 18.7 by 10.7 in, 


9.5 Ibs. 13.2 Ibs. 14.3 Ibs. 13.1 Ibs. 14.3 Ibs. 











RATED SPEED 6-10 minutes per page 15-20 minutes per page 8/4 5/3.5 8/7 
pages per minute in Photographic mode, in Photographic mode, 
b & w/color* 3-5 minutes per page in 3-5 minutes per page in 
Standard mode Standard mode 
MAXIMUM RESOLU- 1,200 by 600 b&w, 1,200 by 600 b&w, 600 by 600 b&w, 1,200 by 600 1,440 by 720 
COS 600 by 600 color 600 by 600 color 600 by 300 color 
FONTS Computer based Computer based 32 resident scalable T resident bitmap, 300 9 resident scalable 
additional TrueType 
100 100 130 100 
LTD RAUL ia 6 Adobe PhotoDeluxe, Adobe PhotoDeluxe, PrintMaster Gold, Now Canon Creative 3CD-ROM N/A 
Alps Image Library CD, Alps Image Library CD, Up to Date and Contact, with clip art, image edit- 
Print Artist T-Shirt Print Artist T-Shirt Personal Record Keeper, ing tools, Internet print- 
Maker Maker Stencil It!, Art Explosion ing utility and more 
1 year 1 year 1 year 2 years 
Prints with many differ- Fast, excellent output, Fast printing speeds, Easy setup, excellent Great quality prints 
ent kinds of ribbons prints with many differ- vibrant colors compara- prints especially on when working correctly, 
(like metallic), capable ent kinds of ribbons ble with HP 870Cse and glossy paper and glossy fast considering the 
of nice prints (like metallic) film, waterproof inks quality 


Some lines and smears, 
not only slow but 


choosy regarding switch cartridges often cartridges 
cartridge choice and between photo ink and 
position regular color ink 
VERDICT Printer neophytes need A good tool for graph- Skip over for the newer Noisy and slow, but good . After a long setup, the 
not apply ics printing printers from Epson, if you need to print on 800 prints fast and fine 
: Canon, HP, and Lexmark different media with both Macs and PCs 
READER SERVICE Reader Service 121 Reader Service 122 Reader Service 123 Reader Service 124 Reader Service 125 
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Some logjams with the 
printer ribbons 


*Note: Ratings vary depending on test method and are represented by manufacturers 


Some software crashes 
and occasional paper 


Pass the earplugs! Not 
only slow, but you must 
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Punishing setup, lines in 
print until we replaced 













Take Control with NRI. 


From initial bootup to system 
upgrades, this course explores 
specific procedures and techniques 
for servicing and 
customizing your 
own computer 
and coping with 
common PC 


learn how to 
load the 
operating system, map your 
present system configuration, 
make room for enhancements 
and upgrades, troubleshoot 
peripherals such as disk drives, 
printers, and video monitors, 
perform preventive mainte- 
nance ... even build your own 
custom computer! 





identify common PC 
problems 

save money on costly repairs 
decrease down time when a 
problem occurs 

customize your PC so it has 
the features you want most 
and much more! 


offers an array of com- 
puter-related courses that allow you 
to specialize according to your par- 
ticular goals and interests. Our new 
Troubleshooting Personal Comput- 
ers course gives you power over 
problems universal to PC users ... 
saving you time and money in the 
process. 


Schools 


4401 Connecticut Avenue, NW 
Washington, DC 20008 


v| Check one FREE catalog only 


Computer Learning Center courses: 
_) TROUBLESHOOTING 

PERSONAL COMPUTERS 
_| Game Programming Fundamentals 
_| Java Programming 
_} Networking with Windows NT 


expensive prices for 
service contracts, 
warranties, and repairs? 


your 
computer was de- 
signed with anyone 
but you in mind? 


waiting on the 
phone for technical 
support? 





Now you can reach us 
four different ways: 


If the card is missing ... 


WRITE to: 
NRI Schools, 4401 Connecticut 
Ave., NW, Washington, DC 20008 


or PHONE us at 1-800-321-4634, 
Ext. 3184 


or FAX us at 202-244-2047 


or VISIT us on the Web at 
http://www.mhcec.com 








glitches. YOU gggmg=sn gga eg re aT 


OR GET YOUR 
AAS DEGREE! 


_} Accounting 


_| Business Management 
_]} Computer Science 
_] General Studies 








_} Computer Programming 

_} PC Servicing 

_] PC Applications Specialist 

_} Desktop Publishing with PageMaker 
_] Multimedia Programming 




















Name Age 
Address 
City State Zip 
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A Division of The McGraw Hill Companies 


Accredited Member, Distance 


Education and Training Council 4540-0598 
































Build your confidence while 
making your computer your own. 


... by handling PC 
maintenance, repairs, and upgrades 
yourself. Here’s just some of what 
you get in the course: 


Step-by-step instructions and 
practical hands-on projects. 








Peter Norton’s Introduction to 
Computers, 
with 
Interactive 
CD-ROM 


Bigelow’s 
Com- 
puter 
Repair 
Toolkit 
CD-ROM 
with utilities 
and diagnos- 
tic software 
that give you hands-on experi- 

ence in reading error codes, even building your own custom 
diagnostic codes, and perform- PC 

ing system checks. 












Illustration from Peter Norton's® Introduction to Computers, 1997. 





Networking LAN cards and 
cable for establishing an in- 





McGraw-Hill textbooks cover- 
ing computer repair, software 
utilities, diagnostics, preventive 


Free one-year subscription to 
The PC Toolbox, a16-page %& 
magazine by Stephen Bigelow; 
featuring hints, tips, and fixes 





house computer networking 
system. 













for PC users. 


BUSINESS REPLY MAIL 


FIRST CLASS MAIL PERMIT NO. 10008 WASHINGTON, D.C. 
POSTAGE WILL BE PAID BY ADDRESSEE 


maintenance, upgrading, and 
Believe it or not, the only 
troubleshooting tool you need 
for this course is a screw- 
driver! And with NRI’s easy- 
to-follow lessons, attentive 
instructors, and excellent 
online support network, 
\ you'll feel as if you’re 
\ part of a campus of 
\gi) learners, with help 
See.) and expertise just 
a phone call away. 


NO POSTAGE 
NECESSARY 


\ 


IF MAILED 
IN THE 
UNITED STATES 
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Epson HP Lexmark 5700 Lexmark 7200 NEC 
Stylus Color 1520 DeskJet 890Cse Color Jet Printer Color Jet Printer SuperScript 750C 


Epson America, Hewlett-Packard, Lexmark International, Lexmark International, NEC, 

310-782-0770, 208-323-2551, 606-232-2000, 606-232-2000, 800-NEC-INFO, 

800-436-7766, 800-752-0900, 800-539-6275, 800-539-6275, www,nec.com | 
. www.epson.com www.hp.com - www.lexmark.com www.lexmark.com | 

Win 95, Win 3.1, Mac OS Win 95, Win 3.1, DOS 3.3 Win 95, Win 3.1, DOS under Win 95, Win 3.1, DOS under Win 95, Win 3.1 

71 or higher Windows Windows 

$800 $400 $250 $350 $170 

64KB -5MB Host-based Host-based 1MB 

8.0 by 26.2 by 24.4 in. 8.9 by 17.5 by 15.6 in. 6 by 17 by 8 in. 12 by 17 by 10.5 in. 9.29 by 18.11 by 18.30 

33 Ibs. 14.3 Ibs. 6 Ibs. 9.5 Ibs. 9.9 Ibs. 

t 
8/7 4/i 8/4 8/3 6/2 
1,440 by 720 600 by 600 b&w, 1,200 by 1,200 1,200 by 1,200 600 by 600 
600 by 300 color 
9 resident scalable 25 resident scalable, 125 Computer based Computer based 4 resident scalable 


TrueType for Windows, plus 
16 TrueType, 27 TrueType 


for Macintosh 
, 100 150 100 150 120 
N/A Business Printing Kit, Lexmark Workshop CD includes: Lexmark Workshop CD includes: Sesame Street Art 
Ready-Set-Go Greeting CardMaker, T-Shirt Greeting CardMaker, Certificate- Workshop, Broderbund 
DesignMaker, WebPrinter, Photo Maker, T-Shirt DesignMaker, Print Shop 
Fantasy, Photo Printer, LivePix SE, | SoftKey Labels, Earthlink, Photo- 
Post-it Notes Design Software Impression, Comic Creator 
1 year 1 year 1 year lyear 1 year 
kk kkk), xkkk'h kkk!) wkx'h | 
Large printing formats Quickest set up, also bril- Good print quality Fantastic print quality and color Speedy graphics 
useful for business, liant colors, comparable for the money balance printing and good 
makes beautiful prints with printers boasting : color blending 


much higher resolutions 





_ Small ink cartridges for Very fine lines visible on Problem printing text over Slow graphics printing speed, Printing sometimes fuzzy 
the printing size, stingy photopapers graphics in Publisher 97 flimsy plastic stand that falls of or with lines, large foot- 
on the software when moving printer, and no print will hog your desk 
printed manual 
Fast and accurate A solid all-around printer A nice entry-level color printer Fine if you need fantastic output Another good entry-level 
printer for large format and you're not in a hurry printer, yet with occa- | 
projects : sional problems 
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We can live with designer jeans and designer sunglasses. But de- 
signer paper? Yes, printer manufacturers are formulating and 
selling paper blends specifically designed for their own printers. 
The principle is solid: Because it takes a combination of ink and 
paper to produce a correct color blend, the wrong paper can make 
a good printer look bad. 

But these proprietary papers can be costly. Prices for ink-jet 
paper can start at $5 to $10 for 500 sheets and climb to $20 to 
$30 for the premium paper. And the prices for photo paper are 
truly out of this world: Expect to pay $1 per sheet for the top-of-the 
line photo papers. But this is actually a good price when you con- 
sider the cost of enlarging photographs. Are you locked into using 
your printer’s name brand? 

If you've got time to experiment, you may achieve better 
results with paper from another company. Ask friends or your 
local computer store for samples, and try them out on your print- 
er. Printer settings factor in too. For example, using an HP 
DeskJet 890Cse with rag paper while setting the printer software 
on “Premium Ink Jet Paper” produced muddy prints. Note the 
ones you like, then buy the paper. In our experiments, we 
suffered some beastly printouts before producing some beauties: 
To our delight, HP DeskJet 890Cse output on Epson glossy paper 
and Apple StyleWriter 6500 output on Lexmark’s glossy paper 
looked like real photographic enlargements. And as a rule, all the 
printers worked well with HP’s extra-bright paper. 


THE PROOF IS IN THE PAPER 





results were usually worth 
the wait. We had one prob- 
lem when printing a combi- 
nation of text and graphics 
from Microsoft Publisher 
97. Otherwise, all was well 
and we really liked the Lex- 
mark 5700. 


Lexmark 7200 Color 





The 1,200 dpi Lexmark 
7200 Jetprinter shone in 


We dare you 
to ignore the 
LEXMARK 7200’s 
bright colors. 
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print after print in our test- 
ing, demonstrating a good 
blend of colors in most pic- 
tures. “Vivid” and “bright” 
were the words that came 
to mind to describe the 
7200’s output. Setup was 
easy, but we were a little 
annoyed by the printer’s 
flimsy plastic stand. When 
we picked up the printer to 
move it, the stand would 


occasionally fall off and it 
was difficult to hook it 
back on. The 7200 ships 








7200) 


with a new waterproof 
black ink—an improve- 
ment over the inks shipped 
with the 7000 model. On 
the software side, the 7200 
comes with a coupon to 
send in for several free 
business or photo-editing 
software packages. 

Unlike most of the 
other printers, Lexmark 
puts its technical manual 
online—which is conve- 
nient, unless your com- 
puter crashes because of 
the printer installation. 
The Lexmark printer-util- 


economical of all the color 
printers we tested. You get 
fast, 600 dpi printing and 
a few nice design and 
image editing programs, 
including Print Shop, for 
half the cost of typical 600 
dpi printers. The unit’s 
color blend is good and the 
printouts are bright. 

So what’s the catch? For 
us, the printing quality fluc- 
tuated noticeably between 
being fuzzy and having 
lines, and the SuperScript 
750c was slow when it came 
to printing text documents. 





ity program and online 
manual are easy to use and 
handy compared to find- 
ing a small printer manual 
on a big shelf. Finally, 
when printing at the high- 
est quality, the Lexmark 
was slower than all but the 
Canon BJC-7000. But if 
high-quality output and 
low cost are a bigger prior- 
ity to you than print 
speed, the Lexmark 7200 
is a solid choice. 





With an average street 
price of $170, The Super- 
Script 750c is the most 














The ample NEC SUPER- 
SCRIPT 750 needs a lot of room 
to print. 


The unit is also marred by 
its size; as the printer with 
the largest footprint, the 
bulky 750c hogged up 
almost all of our desk. 

On the bright side, the 
SuperScript 750c offers an 
excellent introduction into 
color printing for a small 
investment. But be fore- 
warned: You get what you 
pay for. 





The ever colorful JOEY LATIMER 

plans to use his color ink-jet to 
print out digital photos of his 
new son, Cedar. 
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You don't get sick days. 
You don't get paid vacation. 


You don't get bonuses. 





Introducing the Work Ready™ TelAssistant. It's a phone with call waiting/caller id." It's a digital 
contact manager. It's part of a new line of products for the home and small office. They're not 


for everybody. But neither is a playful embrace, in the middle of the afternoon, on a Tuesday. 





+ 


| -& Smith Corona 


The way you want to work" 


“Requires a service subscription offered by your local phone company. 
Not available on all models. ©1997 Smith Corona Corporation. CIRCLE READER SERVICE 55 














Your window of opportunity. 


CurtCo Freedom Productions and Home Office 
Computing magazine are hosting FREE 
conference/workshops for those who work at home. 


Running a business at home creates special problems and special 
opportunities. Take advantage of this chance to spend quality time with 
the experts who can help you solve those problems and pursue those 
opportunities. Topics include laptops, desktops, PDAs, printers, office suites 
and special software, internet and online services, communications, 
ergonomics, legal and insurance issues, and special retail benefits. 


FREE Saturday Seminars 


April 4 

April 18 

May 2 

May 9 

May 30 

June 13 

June 20 

July 11 

July 18 
August 8 
August 22 
September 12 
September 26 
October 17 
November 21 





San Diego, CA 
Los Angeles, CA 
Washington, DC 
Newport Beach, CA 
San Francisco, CA 
Boston, MA 

New York, NY 
Seattle, WA 
Portland, OR 
Denver, CO 
Atlanta, GA 
Parsippany, NJ 
Tampa, FL 

Dallas, TX 

Las Vegas, NV 


Call ( 800) 992-9777 for information and reservations. 
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desktop publishers 


We drag, drop, and design to help you choose 
the best page-layout package 


mage is everything in busi- 
I Whether it’s your 
logo, letterhead, print adver- 
tisements, or Web site, the 
appeal pages— 
printed or electronic—could 


ness. 


of your 


mean the difference between 
landing the deal and being 
left high and dry. 

Thanks to the latest 
breed of desktop publishing 
(DTP) programs, you can 
easily create dynamic, eye- 
catching documents that 
will enhance your business 
image and help you make a 
great first impression. 
These programs have all the 
tools, tutorials, and tem- 
plates you’ll need to pump 
out professional-looking 
pages in minutes. They also 
let you save the documents 
as Web pages and presenta- 
tions, allowing one project 
to pull double or even triple 
duty. And they ship with 
entire libraries of photos, 


HOME OFFICE COMPUTING 


clip art, and sound files. 
Even better, you don’t have 
to spend big bucks: Each of 
the programs we reviewed 
costs less than $100. 
Because your local soft- 
ware store shelves are burst- 
ing with these DTP 
programs, we focused this 
buyer’s guide on the cream 
of the design crop in terms 
of simplicity, robust fea- 
tures, and sophistication. 
We found five that fit our 
quality and price criteria: 
Design Intelligence i Pub- 
lish 2.0, IMSI Master- 
Publisher 97, Serif 
PagePlus 5.0 Professional 
Edition, Microsoft Pub- 
lisher 98 (all for Windows 
95), and PrintMaster Gold 
4.0 (for the Mac). Print- 
Master Gold is also avail- 
able for Windows 95, but 
we reviewed only the Mac 


version. 
To test each program’s 








features and ease of use, we 
created three business doc- 
uments: a trifold brochure, 
a newsletter, and a small 
newspaper advertisement 
for McBellfry Manor, a fic- 
tional bed and breakfast. 





Of all of the programs we 
tested, i Publish 2.0 pro- 
vided the best mix between 
traditional page layout pro- 
grams and ease-of-use fea- 
tures, but there were a few 
rough spots. 

When we started work on 
our newsletter, i Publish 
gave us a dozen ready-made 
templates to choose from, 
as well as eight color and 
style schemes that could be 
applied to each template. 
We had the option of using 
the template as is or cus- 
tomizing it to our liking. 
The customization option 
led us through the steps 
necessary to alter the num- 
ber of columns, the position 
of the text and pictures, the 
font size, and more. 

Adding text was easy— 
we could either open up a 
Word file or drag the text 
from the word processor 
directly into our document. 
Our only complaint is that 


TASK MASTER Creating a 
brochure or newsletter 
quickly is a drag-and-drop 
affair with i Publish. 


for Windows 95 


BY HAILEY LYNNE MCKEEFRY 


THIS MONTH: 


i Publish 2.0 


for Windows 95 


kK 


$99 (plus a $25 rebate) 


MasterPublisher 97 


for Windows 95 


wk 


$50 


PagePlus 5.0 Professional Edition 


for Windows 95 


kk, 


$100 


PrintMaster Gold Publishing Suite 


for Mac 


xr xl, 


$30 


Publisher 98 BEY 


kkwn 


$79 


Our one-to-four-star ratings 
are based on performance, features, 
setup, ease of use, availability, 
warranty, support, documentation, 
and price. When a product tests well 
and is exceptionally priced, 
we award it a Best Buy designation. 


EXCELLENT KKK * 
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POOR *& 


MAY 1998 9S 

















CHEAT SHEET 


GLOSSARY 

Bleed: When a graphic or other 
design element, such as a colored 
box, runs all the way to the edge 
of the page. 


Color separation: The process of 
producing a separate page for each 
color on each page in your docu- 
ment. This is usually necessary 
when you take color documents to 
a print shop for reproduction. 
There are two types of color sepa- 
rations: spot and process. Spot- 
color separations are used for doc- 
uments containing one or two 
colors plus black. Process-color 
(also called four-color) separations 
are used for documents containing 
full-color art or photographs. 


Prepress: The process of preparing 
a document for printing at a com- 
mercial print shop. 


Service bureau: A company that 
performs prepress output on over- 
size, high-resolution laser printers 
and imagesetters. 


YOUR PERSONAL 
SHOPPER 

Just because you use the templates 
and wizards found in your desktop 
publishing program doesn’t mean 
you're a wimp. Although you may 
think it’s macho to jump into a 
desktop publisher with just a blank 
screen and a pair of floating tool- 
bars, you'll likely find that 
templates and wizards provide a 
much stronger starting point for 
creating documents with muscle. 


So when you're buying a desk- 
top publishing package he sure to 
give templates and wizards as 
much consideration as beefier fea- 
tures such as image cropping, text 
import, and logo rotation tools. 
You'll also learn something: Thanks 
to the wise wizards, we've acquired 
enough desktop publishing tips and 
tricks to consider buying a beret 
and setting up a studio in Paris. 
When it comes to wizards, tem- 
plates, and electronic help, for that 
matter, just say “oui”. 

—PHILIP ALBINUS, 
SENIOR REVIEWS EDITOR 
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i Publish doesn’t include a 
strong text editor; we had to 
edit the text within the tem- 
plate, which was awkward. 

Handling graphics was a 
little more confusing. 
When we clicked the Grab 
tab on the working menu, 
we encountered a standard 
File Open dialog box. 
Because we didn’t know 
where the program stores 
the included clip art, this 
did us little good. 

When creating our 
brochure, i Publish started 
to shine again. We were 
greeted by a dozen template 
options and four style 
schemes to choose from. A 
pair of tricolored bars (red, 
yellow, green) at the bottom 
of the screen provides a 
graphical view of how the 
text and the pictures fit in 
the available space. If the 
text or pictures are too 
large, for example, the bar 
appears red. 

Like most of the pro- 
grams in this roundup, 

i Publish lacks a template 
for a newspaper advertise- 
ment, although it ships 
with premade reports, cor- 
respondence, résumés, and 
more. For electronic docu- 
ments, i Publish has a 
one-button option for 
turning our print jobs into 
a Web site or a business 
presentation. 

Additionally, the program 
offers one of the better tuto- 
rials we saw. Directions on 
the right of the screen 
prompted us to try different 
things on a test document 
on the left. We found using 
this hands-on approach to 
be much easier than reading 
a technical manual. 

At $99 plus a $25 rebate, 
i Publish will be helpful if 
you need to create elegant 
documents quickly. 








Our initial experience with 
MasterPublisher left a lot to 
be desired—when we 
launched the PagePilot tem- 
plate wizard we were 


greeted with an error mes- 
sage. After searching 
through the Help file, we 
found a tip in the ReadMe 
file that mentioned a patch 
from the program’s CD- 
ROM. Once our problem 
was resolved, we went 

to work. 

Priced at $50, Master- 
Publisher was the most 
affordable of the Windows 
programs we reviewed, and 
you get a lot for your 
money. The package 
includes a ton of utilities, 
such as a graphic-design 
and illustration program, a 
Web publishing tool, a clip- 
art manager, and more. 

We started our tests with 
the newsletter. The Master- 
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for creating logos. 

For our newsletter, we 
were given the choice of 
four different layouts. The 
wizard prompted us to 
choose a color scheme, a 
font for our heading and 
text, the address and phone 
number of our company, 
and any graphics we wanted 
to include. MasterPublisher 
uses a page layout approach 
with frame, text, paragraph, 
and drawing capabilities. 
Also included is a Power- 
Text feature that allowed us 
to treat our text as a graphi- 
cal element, so we could 
bend, shade, and color it. 

For our brochure, we 
were pleased to discover 
that the program was intel- 
ligent enough to apply to 
the new template our com- 
pany information we had 
already provided. But even 
though we were on our sec- 
ond project, we found han- 


dling objects on the page 
difficult at times. Switching 
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DECISIONS, DECISIONS With more than 20,000 pieces of clip art, 
MasterPublisher 97 can decorate any document. 


Publisher comes with well- 
designed and useful 
templates, although it pro- 
vides fewer choices than the 
other programs we tested. 
The options it does include 
are quite clever; for exam- 
ple, it has a snazzy method 


between certain activities 
took some practice, and 
there were no templates for 
creating the newspaper ad. 

Despite the buggy start, 
MasterPublisher is a strong 
choice for designers on a 
budget. 
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program’s functionality far 
exceeded our needs. Make 


PagePlus 5.0 
. oTe 


THE BIG PRINT-RUN 


Once you've created your documents, you'll want some printouts. 








PagePlus 5.0 is perfect pro- 
gram for the aspiring page 
layout artist, but probably 
not the best choice for those 
who want to create simple 
brochures quickly and eas- 
ily. We found the selection 
of templates to be light- 
weight, because this pro- 
gram is designed for people 
who want to create their 
own designs from scratch. 

Whether we were creat- 
ing a brochure or newslet- 
ter (this is another program 
that doesn’t come with an 
advertisement template), 
we found controlling page 
elements to be confusing, 
because the program uses 
layering. (This means each 
element on the page, such 
as color, text, graphics, and 
shading, is a separate layer 
that can be moved to the 
top or bottom of the image 
stack.) On the other hand, 
moving and resizing art 
and editing text was 
extremely simple. 

A number of different 
toolbars (color, change, 
standard, and so on) are 
scattered around the page 
for easy access. We found 
this convenient, yet the 





no mistake: PagePlus is a 
capable layout tool. The 
program ships with a huge 
clip-art library—more than 
17,500 items. Both in 
quantity and quality, the 
art was among the best in 
this roundup. 

Our favorite feature by 
far was LogoPlus, which 
offers dozens of premade 
logos and headlines that can 
be edited and altered for 
new and unique effects. 
The same menu bar also 
contains a calendar wizard 
and a chart-creation tool. 

Priced at $99.95, Page- 
Plus 5.0 is on the high end of 
the products we reviewed. 
But if you have experience 
with design programs and 
concepts, you'll appreciate 
this feature-filled package. 


PrintMaster Gold 
Publishing Suite 4.0 
| 


At first glance, PrintMaster 
Gold Publishing Suite is 
notable because it’s the only 


Macintosh program in this 
roundup. But its detailed 
and sophisticated tem- 
plates, unique artwork, and 
extremely affordable price 
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For just a few, your desktop printer will do. But if you need to 
make hundreds of copies, chances are that little ink-jet isn’t up to 
the task. Instead, you'll need to turn to your local output service 
or commercial printer. To ensure that you get quality results: 

¢ Submit both a disk and a printed copy of the item that you 


need printed. 


¢On your disk, include any fonts that the output service might 


not have on hand. 


¢On the hard copy, clearly mark any colors (CMYK or Pantone) 
or special formatting (shading, boxes, and so on). 

¢Choose the right paper stock. For a standard business 
document, 60-pound paper should do fine. 

elf you're on a tight budget and can’t afford color printing, 
consider using one of the many preprinted colored papers 
available at office supply stores. Although it’s more expensive 
than standard paper, preprinted paper still costs less than 


printing a full-color job. 


elf you’re on a tight deadline, ask the printer what other services 
are available (such as collating, binding, folding, and stuffing 


and addressing envelopes). 


make it impressive in its 
own right. 

PrintMaster provides 
templates for just about any 
type of document a busi- 
ness user would need, as 
well as a number of project 
types that will appeal to 
family users. The 2,700 
templates include greeting 
cards, banners, posters, 
envelopes, calendars, and 
stickers, in addition to stan- 
dard business documents. 
The program also comes 
with project sets—an array 
of business documents such 
as business cards, letter- 
head, envelopes, and fax 
sheets in a single, coordi- 
nated style. Again, there 
was no template for a news- 
paper advertisement. 

When we began, we were 
faced with the choice of 
starting from scratch, using 
a template, or accessing a 
help designer. The step-by- 
step help designer gave us a 
choice of creating only a 


EXPERIENCE REQUIRED 

The more traditional PagePlus 
5.0 is best suited for the 
seasoned desktop publisher. 


greeting card, letterhead, or 
a poster; we opted for a 
template. The PrintMaster 
templates were the most 
complex and sophisticated 
of any that we had seen. 
They included text that had 
been modified graphically, 
art elements used as page 
backgrounds, and more. 

We used the program’s 
intuitive pull-down menus to 
narrow our template choices, 
first choosing the project 
type and then picking a tone, 
style, and the appropriate art 
elements. PrintMaster also 
uses professional design con- 
cepts, such as layering. We 
found that moving elements 
around in order to modify 
the template was easy, but 
the program’s text-editing 
capabilities left something to 
be desired—text had to be 
edited right in the page, 
rather than in a word pro- 
cessing applet. 

If you need to design ter- 
rific-looking business docu- 
ments on your Mac or 
Windows 95 PC, PrintMas- 
ter Gold Publishing Suite 
4.0 really shines. 


MAY 1998 OY 














PRODUCT 
PUBLISHER 


EST. STREET PRICE 


RATING / VERDICT 


DESIGN TEMPLATES 
NUMBER OF CLIP ART 
IMAGES/ FONTS 


READER SERVICE 





Sold both as part of 
Microsoft Office 97 Small 
Business Edition and as a 
standalone product, Pub- 
lisher 98 combines the best 
of desktop publishing capa- 
bilities with superior ease-of- 
use features. Of all the 
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IMSI, 
415-257-3000, fax 
415-257-3565, 
www.imsisoft.com 


$50 


Easy-to-use utilities, 
tons of clip art 


Sluggish text and 
graphics manipula- 
tion, no ad templates 


kk, 
Adequate designer at 
a nice price 


500 


20,000 images / 
2,000 TrueType fonts 
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desktop publishers in this 
review, Publisher 98 was the 
only program that provided 
templates for all three of our 
design challenges: a 
brochure, a newsletter, and 
an advertisement. 


With an eye towards easy 
organization, Publisher 
offers 23 separate template 
categories. We found the 
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Blends Newsletter 





























Blocks Newsletter 
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WHICH WIZARD? With more than 25 templates for newsletters alone, 
Publisher 98 helps you design any business document with style. 
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Mindscape, 
800-234-3088, 
415-897-9900, 
www.mindscape.com 


$30 


Best price, artistic 
templates, gorgeous 
original artwork 


No ad templates; lim- 
ited help designer 
creates only greeting 
cards, letterhead, 
and posters 


kar), 
Perfect for Mac users 


with sophisticated 


tastes 


2,100 


10,000 images/ 
1,000 photos / 200 


fonts 
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business forms (which con- 
sist of assorted expense 
reports, inventory lists, fax 
cover sheets, invoices, billing 
statements, and more) to be 
very professional looking. 
And we particularly liked the 
paper airplane and origami 
options, although we’re 
hard-pressed to come up 
with a business use for these. 

When we chose our first 
template out of 53 possible 
brochures, Publisher ush- 
ered us into a step-by-step 
question process to set the 
parameters for our docu- 
ment. We chose a color 
scheme out of 60 possibili- 
ties, as well as the number 
of columns and the number 
of sides to the pages. Pub- 
lisher automatically took 
our company name and 
phone number from our 
registration and inserted 
them in the appropriate 
place in our design. 





After a few minutes, we 
fell in love with the hands- 
off copy-fitting feature, 
which automatically resized 
the type to fit the size of the 
layout. Because the refitting 
is done on-the-fly, it was 
initially disconcerting but 
soon became invaluable. 
Publisher also includes a 
logo-creation wizard, a 
table-drawing tool, and a 
background spell checker. 

For those of us who are 
nonartists, Publisher 98 
provides the most intuitive 
and easy-to-learn options of 
any of the programs we 
looked at. Although we sus- 
pect that some high-end 
functionality has been sacri- 
ficed, the business user who 
doesn’t want to learn design 
would do well to invest in 
Publisher 98. 

HamLey LYNNE MCKEEFRY 
has a killer sense of style. 
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WORK AT HOME. PLAY AT HOME. 
Whether your home is your office or you just want Everybody's getting more TV with DirecDuo 
a day out of the office, you can work at home with a too. And by more, we mean hundreds of great 


dual-function DirecDuo™ dish. That’s because you can TV channels, first-run movies and exclusive 
use it to get Turbo Internet™ service from DirecPC”™—the | sporting events—all with crystal-clear digital 
fastest Internet access available nationwide—to get picture and sound—from DIRECTV® and 
connected up to 14 times faster than a standard 28.8 USSB®. So contact us today and stay 

modem. So thanks to DirecDuo, your commute can be as | home more often. 


far as your computer and as easy as your “start” key. 
1-800-DIRECPC ext. 117 www.direcduo.com 


MORE TV. FASTER INTERNET. ONE DISH. 

















< + Bd = DirecDuo 


DirecPC DIRECTV 


© 1998, Hughes Network Systems, a Hughes Electronics Corporation company. DirecDuo, DirecPC and Turbo Internet are trademarks of Hughes Network Systems, a Hughes HUGHES 
Electronics Corporation company. DIRECTV is a registered trademark of Hughes Electronics Corporation. USSB is a registered trademark of United States Satellite Broadcasting Co., Inc. vUOeS ETRE COMM 


CIRCLE READER SERVICE 39 























FLIGHTALK 


Network 


Presenting audio and video programs 
featuring products,services and 
solutions for growing companies. 


Seen And Heard On: 


Delta « American « United *« TWA « America West 
US Airways «¢ Northwest + Midwest Express 


To tell your story and promote your products and services, contact 
Elizabeth Montgomery, Vice President/Executive Producer (310) 579-3326, 
«| Fax (310) 579-3306; e-mail: FLIGHTALK@aol.com; Internet: http://www.flightalk.com 
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Smooth Moves 


Relocating your site from one ISP to another? 
This seven-point plan will make 1t painless 


S ONLINE MANAGER OF THIS MAGAZINE’S WEB 
site (www.smalloffice.com), I’ve changed servers 
three times in the last two years. Each time, there 
wasn’t so much as a hiccup in the service. And 
when human resource consultant Dale Scharinger’s ISP 
shut its doors and he was forced to find another, his Web 
site visitors never noticed the switch. How did we man- 
age these seamless transitions? With careful planning. 

As your virtual venture expands, you’ll probably face 
the task of changing hosts. In my case, the motive was 
purely financial: I had an opportunity to save more 
than $10,000 a month. But there are other 
reasons to move your server, the most 
common being the need to increase 
your capabilities. Web site new- 
bies sometimes start out with 
free host offerings from such 
companies as Geocities 
(www.geocities.com/home 
stead), Towne Square 2000 
(www.townsquare.usr.com), 
Tripod (www.tripod.com), 
or their current ISPs. But 
they soon realize that low- 
cost service means limited 
visitors to your site. Even 
worse, your host’s lack of 
bandwidth can quickly send 
frustrated surfers to com- 
petitors. “Web hosts often 
put your site on servers with many other sites,” says 
Jason Tarlowe, business manager of the Ultimate Web 
Host List (www.webhostlist.com). “But as traffic 
increases, this causes a backlog.” 

To take your site to the next level, you’ll need a host- 
ing service with such feature-rich services as tracking 
statistics and electronic commerce. In addition, you 
might want to copy or mirror your site onto a second 
server. The benefit, says Tarlowe, is that “you’re not 
putting all your eggs in one basket. If one router goes 
down, the site’s still up and no sales are lost.” 


BY RISA COHEN 
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Whatever your reasons for switching ISPs, the secret 
to a seamless transition is planning. And by following 
this seven-point checklist, your server relocation is 
guaranteed to be painless. 

UV Back up your Web site files before you move. 
Whether you duplicate your efforts onto a hard disk, a 
floppy disk, or an off-site source, make sure that all your 
files—including those that reside only on the server—are 

safely stored away. This way, if data is lost in 

the transfer, your site won’t be indefi- 

nitely “under construction” as you 

scramble to re-create your files 
from scratch. 

V Shop for a host that runs 

the same operating system (OS) 
your site was designed for. If, 
for example, your present ISP 
uses a UNIX-based server, and 
you switch to a host whose 
server resides on MS Internet 
Information Server, be ready 
to rewrite your programming 
code. The problem is that 
CGl scripts and Java program- 
ming languages are different 
for each OS. Microsoft’s file 
extensions are .htm, whereas 
UNIX’s are .html. “By changing host platforms,” warns 
Maggie Soffer of the ISP Interport Communications, 
“you run the risk of using commands that aren’t avail- 
able.” And once you’ve made the switch, it’s too late: 
You’ll have to pay a programmer at least $100 an hour 
to write an application that would change the name of 
every file on your site. 

V Check that your files survived the transfer before 
rolling out your newly located site. It’s vital that you first 
move to the new server all CGI and Java scripts, pass- 
word protected areas, and pages with programming 
more advanced than HTML. Then spend at least a day 
testing those applications thoroughly. Problematic 
pages may include databases, order forms, surveys or 
questionnaires, and shopping-cart pages. If even one 
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file related to an interactive page falls 
through the cybercracks, the page 
won’t load properly on the new server. 
Because you don’t want to lose orders 
or pertinent information from users, 
ask someone unfamiliar with your site 
to double-check your pages. 

V Maintain the same Web site 
directory structure. “Each ISP sets up 
its Web directories in its own way,” cau- 
tions Soffer. “So you need to make sure 
that your directory locations are accu- 
rate after the move.” If the directory has 
changed even slightly, you’ll end up 
with broken hyperlinks and graphics. 
To check your pages at the new loca- 
tion, log on to the test URL provided by 
your new Web host. And to secure your 
links, run link-checker software such as 
NetMechanic (www.netmechanic.com/ 
link_check.htm) or Info Link Checker 
(www.softseek.com/Internet/Web_ 
Publishing Tools/). 

V Notify Internic that your domain 
name has a new Internet Protocol (IP) 
address—the numbering scheme be- 
hind your URL that directs users to 
your Web site. When you sign the con- 
tract with your new service provider, 


Home-Grown Site 


you’ll be given a new IP address. If you 
own your domain name and are the 
administrative contact registered with 
Internic, fill out the modification form 
alerting Internic of your new IP num- 
bers. Simply log on to rs.internic.net/ 
help/domain/mod-domain-reg.html. If 
you’re not the administrative contact, 
make sure the person who is files a 
change-of-IP-address form. 

And if you don’t own your own 
domain name, now’s a perfect time to do 
so. Why? So you can gain the freedom to 
move your Web hosting services at will, 
without having to change your name 
each time. To register, just point your 
browser to rs.internic.net/help/domain/ 
new-domain-reg.html. If your new ISP 
offers to take on this task for you, make 
certain that you maintain ownership of 
the name. 

V Insist that your old ISP redirect 
your Domain Name System (DNS) to 
the new location. It could take up to two 
weeks for the DNS change to take effect 
on the Internet. Therefore, update both 
your old and new sites for at least two 
weeks during the transition. Then make 
sure your new ISP creates a Mail 





Exchange (MX) record so your e-mail 
is directed to the correct server and can 
find you. And test that the changes have 
been correctly made by asking a col- 
league to send you a message. 

V Post a “we’ve moved” note on 
your old URL and include a link to 
your new one—that is, if your Web 
address has changed. You certainly 
don’t want to lose contact with visitors 
who’ve bookmarked your site. In addi- 
tion, register your new URL with the 
top search engines. You can do so with 
a service such as submit-it.com. 

Of course, if you retain the same 
domain name on your new server, you 
don’t need to let anyone know of the 
change. Your URL will remain exactly 
the same, and all requests for your site 
will find you at your new location. 
Indeed, moving your ISP is just one 
more reason to be the owner of your 
Web domain. @ 





This magazine’s Webmaster RISA 
COHEN 
office.com for more than two years. Previ- 


has maintained www.small 


ously, she worked as an online editor at 
Computer Shopper. 


Each month, we highlight a reader Web site that impresses us. This month: www.niblick-co.com. 


Jay Niblick wanted to launch a Web site for his family’s home- 
based human resource firm Niblick & Co. for quite some time. 
But it wasn’t until he met Web designer Nancy Prince at a 
Knoxville, Tenn., chamber of commerce meeting that he and 


his sister Kate went to work on the layout late last year. Seven 
weeks and $400 later, the company, which currently pulls in 
less than $500,000 in annual revenues, plans to draw more 
prospects by posting articles and psychological tests online. 
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INFORMATIVE ILLOS Using simple stick figures, Kate Niblick 
cleanly communicates what the company does — managing 


human resources for organizations large and small. 


INSTANT CUSTOMER RESPONSE Want to check out a new 
hire? Need stress management training? Click here and fill 
out an HTML form. Follow-up information will immediately 


be sent to you. 


SAMPLE SERVICES From training workshops to individual 
profiles, Niblick & Co.'s site spells out in plain English the 
behavioral assessment system it’s adopted and includes a 


sample client report. 
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Ideas for People 


A Practical Approach to Organizational Improvement! 


How Can Niblick & Co. Help You? 


Customer Service 


(Rom | 


Iustrations by 


i 
a 


Jad 





HOME OFFICE COMPUTING 








MINDING your wes sITE. 






MindSpring, one of the nation’s largest and most 
respected Internet Service Providers, gives you the 
ability to focus on what you do best. Growing your 
business. We’ll sweat the details. Details like helping 
you set up your storefront online. Or running a web 
site every bit as competitive as the big guys. 


With full turnkey web hosting capabilities, 
MindSpring offers both unsurpassed technology 
and award-winning customer support. In addition 
to a comprehensive suite of automated software tools, 
MindSpring gives you the peace of mind of a highly 
reliable, secure network that’s monitored 24-hours 
a day by our professional network operations staff. 


Call toll-free, 1-888-932-1997 today! 


WHILE YOU GROW YOUR 


BUSINESS. 


MindSpring’s 
flexible web hosting 
plans include: 


Multiple high-speed Internet connections and uptime that exceeds 99.9%, 
so your customers can always access your site. 


Graphical reports show you how many people have visited your site, 
where they came from, how long they stayed and your peak traffic time, 
so you can refine your marketing strategies as needed. 


Complete turnkey services including design, hosting, domain registration 
and simple online account management. 


Free 24-hour telephone and online tech support, staffed by friendly, 
knowledgeable staff, so you're never left wondering what to do next. 


Flexible pricing plans starting as low as $19.95/month.* 


Reseller opportunities available. 


* Requires a MindSpring individual Internet access account. 


© MindSpring 


http://business.mindspring.com - 1-888-932-1997 
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Smart Investments, 
Courtesy IRS 


Don’t know what to do with your tax refund check? Here are 


HE TAX FORMS ARE SIGNED, SEALED, DELIVERED, 

and—best of all—you’re getting money back. No 

sense letting that check get cold waiting to be 

cashed. After all, the cardinal rule of business 
income is to keep plowing your returns back into your 
venture. So here are 10 productivity-enhancing, profit- 
boosting, practical, and fun investments that will put 
your refund to work for your future. 

1. Buy some safety. I have a recurring nightmare in 
which I go into my home office in the morning and my 
computer’s gone, along with the story that’s due tomor- 
row, my financial records, my contact list, and every 
word I’ve ever written. I beat back the dream by regu- 
larly backing up my files onto my hard disk, but there are 
other ways to secure the guts of your business. How? Off- 
site backup services. These companies pull your 
files out of your home office and store them on 
the Internet: Atrieva Corp. (888-287-4382, 
www.atrieva.com); Safeguard Interactive (412- 
415-5200, www.sgii.cm); and 
Connected Online (800-353- 
3078, www.connected.com.) 

Another way to keep your 
home office humming— 
despite computer crashes or 
power interruptions—is to 
invest in a second computer 
(gets the kids off of yours and 
serves as a backup when yours 
needs repair) or to buy an 
emergency power supply. You can pick up a backup for 
under $100 from APC (800-800-4272, www.apcc.com). 
To really secure your system, buy a $12.95 lock from 
Radio Shack that anchors it to your desk. 

2. Invest in intelligence. It never hurts to learn some- 
thing new, right? Make this the year you master Photo- 
shop, design your own Web page, or take a marketing 
seminar. Best of all, any training that makes you better at 
your business is deductible and possibly increases next 
year’s refund. If you already have all the know-how you 
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10 ways to rev up your return 


need, then invest in information. For example, a good 
mapping CD-ROM can be worth its weight in gold if 
you're often on the road. Try Rand McNally’s Business 
Traveler’s Suite (800-671-5006, www.Randmcnally.com) 
or DeLorme’s Street Atlas/Phone Search USA (207- 
865-1234, www.delorme.com), which includes a handy 
phone directory. While you’re stocking up on CDs, pick 
up a new CD-ROM drive, such as Pioneer’s $440 
DRM63 (800-421-1606, www.pioneerelectronics.com). 
It stores six CDs at the fastest speed: 24x. 

3. Expand your storage. You say you’ve got five years 
of old letters and client reports clogging up your hard 
drive? Forget floppies and pick up a new storage device. 
The Iomega Jaz drive, for example, gives you 
2GB of room on each removable disk car- 

tridge—way more storage than you can use, 
unless you make movies. Even better, 
make your own CDs. With 
Memorex’s new $299 rewritable 
1622 CD-RW recorder (800- 
919-3647, www.memorex.com), 
you can create CDs of your sales 
pitch or send clients interactive 
holiday cards next year. (For 
more on promotional tools, see 
“High-Tech Business Cards” in 
this issue.) 

4. Spend it on speed. Face it: 
If it takes you longer than 10 seconds to download Web 
pages—and you’re left tapping your fingers, snorting 
impatiently, and exhorting your browser to skip it and 
move on—you’re wasting time. To move into the fast 
lane of the information superhighway, upgrade your 
equipment. Pick up a 56Kbps fax-modem, like 3Com’s 
Sportster for $199 (800-342-5877; www.3com.com), 
and a Web accelerator, such as PeakSoft’s PeakJet for 
$19.95 (888-377-7325, www.peak.com; Win NT, 95). 

5. Go wireless. Let’s not forget why you work at home 
in the first place—so you can sneak out to a soccer 
game, take a leisurely lunch, or relax for an afternoon 
round of...whatever. At the same time, you’ve gotta stay 
in touch with clients. One way is to pick up a new pager, 
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such as the $430 RAMpager (800- 
RAM-3210, www.ram.com), which lets 
you send and receive faxes and e-mail 
messages in the same credit-card-size 
black box. Another mobile must-have 
is remote access software, like Travel- 


Take off on a marketing jaunt. 
Nothing fills your prospect 
pool faster than a conference. 


ling Software’s Laplink for Windows 
(800-343-8080, www.travsoft.com; 
Win NT, Win 95; $149.99). This way, 
when you’re on the road and the file 
you need isn’t, you can dial into your 
desktop at home and grab it. And who 
can be truly remote without a cell 
phone? Throw a Motorola StarTac 
(888-STARTAC; www.mot.com), 
costing anywhere from $99 to $500, 
into your technology shopping cart. 
Finally, to top off your spending 


spree, add a pen-based personal digital ~ 


assistant, such as the $369 PalmPilot 
Pro (800-881-7256, www.3com.com), 
which keeps your phone book, calen- 
dar, notepad, and expense records at 
your fingertips, with room to record 
those soccer stats. While you’re at it, get 
yourself a new fanny pack to carry all 
your gear around. 

6. Open the lines of communication. 
When you run an office out of your 
home, your phone can be your lifeline. 
How do you catch those all-important 
calls when you leave your desk for a few 
minutes to get a cup of coffee or receive 
faxes when you’re researching online? 
Get voice mail from your phone com- 
pany and treat yourself to a separate 
fax-modem line that stays open 24 
hours a day. 

If you’re expecting a hefty refund 
check, invest in a multiline phone sys- 
tem, such as the InteliData ISP System 
(800-555-2780, www.intelidata.com). 
The price ranges from $900 to $2,000, 
depending on the configuration, but 
the 16 extensions and special features 
will quickly pay off. 

7. Shop for a subcontractor. There’s 
only so far technology can take you. 
Sometimes you need a human assistant 


to help you manage your Web site, input 
data, run errands, and more. If your tax 
refund is modest, bring aboard a part- 
time high school student. If you sent the 
IRS a small fortune last year, hire a full- 
time subcontractor with your refund. 
The time you save by hay- 
ing someone else research 
projects, design market- 
ing materials, and orga- 
nize your office may be 
your best investment ever. 

8. Take a marketing 
trip. There’s nothing that recharges 
your batteries and pumps up your 
prospect pool faster than a couple of 
days at an industry conference or pro- 
fessional association meeting. Find an 
event that fits your needs and schedule, 
and sign up. Just remember to bring 
plenty of business cards and soak up 
the synergy and the sun. 

9. Pick up comfort. Got phone- 
stuck-to-your-ear shoulder pains? Web 
surfer’s eyestrain? Cramps in your 


wrist, head, or neck from sitting in an 
uncomfortable chair, staring at your 
screen? Look into a good desk chair 
with solid lumbar support, such as the 
Parachute (Knoll, 800-343-5667, 
www.knoll.com; $325), and a phone 
headset, such as PriStar, retailing for 
$108, from Plantronics (800-544- 
4660, www.bostontel.com). 

10. Hire tax help. It’s not exactly 
good news if you’re getting a fat tax 
refund. It means yow’re ceding interest 
to Uncle Sam. Are you really up-to- 
speed on the new self-employment 
retirement plans, tax deductions, and 
health-care options? If you wait until 
after April 15, you can probably get 
your accountant to talk to you for hours 
about how to save money in 1998. If 
she knows her stuff, she’ll save you 
more than she charges. Mf 





Contributing editor LINDA STERN 1s 
author of Money-Smart Secrets of the 
Self-Employed (Random House). 
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How will you use us today?” 


Call for free sample pack. 


High-Tech Business Cards 


Want to win over clients instantly? 
Hand them megabytes more than they expect 

















HEN HOME-BASED BUILDING CONTRACTOR 
Michael Sims first installed his e-mail soft- 
ware, he discovered a pleasant surprise: Inter- 
net Explorer Outlook Express 4.0 included 
the vCard function, which allows you to create and 
attach electronic business cards to messages. Now, 
clients and prospects who receive e-mail (and who use 
vCard-compatible software) from the Gerber, Calif., 
business owner can simply click on an icon and watch 
all of Gerber’s vital statistics— . 
address, telephone number, Web 











offer promising promotional opportunities. “We’re sur- 
rounded by visual clutter,” says Grant. “Anything that 
pulls your name out of the mishmash will be valuable.” 
Spread the E-Word The vCard, described above, is 
owned by Internet Mail Consortium (IMC) and is 
licensed to Microsoft and Netscape for use in their 
browsers. Personal information manager (PIM) 
publishers are also adopting the new technol- 


site address, and business < ogy: Starfish’s Sidekick and Lotus Orga- 
description—automatically < nizer are vCard compatible. (For a 
download to their electronic » ct) complete list of products that support 
g i \ ee ‘ 

address books. Se i ood vCard, log onto www.imc. 

“T like the idea of prospects oe org/pdi.) IMC is currently work- 
putting all my information in ano 4 we ing with the Internet Engineer- 
their computers without hav- wh: Ae 4 nen 4 0 ing Task Force to make vCard 
ing to retype it,’ Sims says. <= Legpnd compatibility an Internet 






What’s more, the technol- 
ogy allows the contractorto _, <i 
attach his logo, a photo, 
and even a sound bite to G 
every message he sends. “It 

makes my e-mail look like my Web 
page,” he says. “And that’s good 
advertising. When a customer 
sees my logo, he or she knows 
instantly who I am.” 

The vCard is just one example 
of new technologies designed to 
turn the one-dimensional business 
card into a marketing experience,. 
whether it’s online, on CD-ROM, or on a prepaid call- 
ing card. Granted, the cost of high-tech handouts can 
be steep, so don’t ditch your old-fashioned paper cards 
just yet. “These promotional tools aren’t ‘instead of, 
they’re ‘in addition to,’” advises Lynella Grant, author 
of The Business Card Book (Off the Page Press). 

When used as a supplement to your standard busi- 
ness card, vCards and the following marketing tools 


To create a busi- 
ness card that's a real 


299 
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keeper, print a stack of prepaid calling 
cards promoting your company name and number. 


standard in the near future. In 
the meantime, before you 
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check that your recipient 
uses a compatible product. 
Dazzle ‘Em With a CD 
Another way to ensure that 

a prospective client doesn’t 
let your card fall through the 
cracks—or into the circular 


forward a vCard attachment, 
i 





file—is to follow up a sales call 
with a promotional punch on 
CD-ROM. If you haven’t done so 
already, you can create a multime- 
dia presentation about your business, then copy it en 
masse to CD-ROMs and hand them to prospects as 
you’d normally do with your business card. 

Besides prequalifying prospects and allowing them 
to view your demo on their own time, this technique lets 
you wow them with technology. “The promotional 
power’s in the video and sound,” says Robert Griffith of 
Think-Tank, a marketing company in Wichita, Kan. 
Griffith, who produces sales presentations on CD- 
ROM or 3.5-inch floppies, offers another suggestion: 
Make your high-tech handout even more interactive by 
including a link to your Web site. 
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To locate a CD-ROM producer, 
search multimedia in your Yellow 
Pages or on the Web. If you’re starting 
from scratch, production costs run a 
couple of thousand dollars, plus $1 or 


$1.80 apiece (plus a $200 one-time 
art fee) for five-minute cards and 
requires a minimum order of 500. For 
a minimum order of 250 two-color 
cards from Sprint (800-366-1044, 


For home-based entrepreneurs who want to 
stand out from competitors, offering a 
CD-ROM presentation can be a time-saver. 


more per CD and duplication costs. A 
cost-effective alternative is to pick up a 
CDRW recorder, such as Memorex’s 
for $299. Then burn your Web site 
onto CD and make copies for as little as 
$2 a pop. For home-based business 
owners who want to stand out from the 
competition—or for businesses that 
demo software or complicated infor- 
mation—offering qualified prospects a 
CD-ROM presentation is, in the long- 
term, a money and time-saver. 

Slip Prospects a Calling Card Want to 
create a business card that’s a guaran- 
teed keeper? Have a_ stack of 
business/prepaid calling cards printed. 
Third-party phone companies as well as 
long distance carriers will print your 
business card information on one side 
and a message on the other that specifies 
how much free long distance time the 
cardholder is entitled to and a personal 
identification number. You can even add 
your logo or a photo to the card for an 
additional charge. 

Karen Isbell, who sells Mary Kay 
cosmetics out of her home office in 
Mobile, Ala., found that her busi- 
ness/phone card was an effective ice- 
breaker. “I’ve always felt awkward 
handing strangers business cards,” she 
says. “But I don’t feel like I’m soliciting 
when I give someone 10 free minutes of 
phone time.” 

To find a local carrier who will cre- 
ate calling cards in small batches, check 
under “phone cards” in the Yellow 
Pages or on the Web. Of course, costs 
vary depending on the provider, the 
quantity, and the number of minutes 
you’re buying. For example, Phone 
Talk in Virginia Beach, Va., (800-47 1- 
0547, www.phonetalk.com) charges 


www.sprint.com), estimate you'll pay $7 
each for 10-minute cards. Legend (334- 
450-1000, www.legendmarketing.com), 
the small long distance carrier Isbell 
hired to create her calling cards, doesn’t 
have a minimum-quantity requirement. 
But the company charges $3.90 apiece 
for 10-minute cards, plus a one-time 
art fee of $25. 

No doubt, calling cards are more 
expensive to produce than paper cards, 
“so I don’t give them out to everyone,” 
























Isbell says. “But it’s a nice complement 
to my business [card].” 

Until prices decrease, all of these 
high-tech promotional tools are proba- 
bly best used as a supplement to the 
tried-and-true business card. As for the 
future, the possibilities are endless. If 
the IMC has its way, you’ll be able to 
zap your vCard straight to a catalog’s 
order desk without typing your address 
into an order form or spelling your 
street name for a phone clerk. And 
when you’re on the road making a sales 
call, just push a few buttons on your 
PalmPilot and beam your vCard 
straight into your prospect’s PC over an 
infrared link. All that’s left for you to do 
is close the deal. @ 

Business reporter ARLENE WEINTRAUB, 
whose work has appeared in The New 
York Times, Working Woman, and 
Individual Investor, is always on the 
lookout for unique promotional ideas for 





small businesses owners. 
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So, your proposal isn’t exactly a thriller. With Avery” Direct Print” 
Custom Dividers, you can customize the entire divider — 
tab and page — with your laser printer. Everything 
from cool graphics to company logos. And formatting 
software is included. The end result? You'll dazzle 
clients, even if the subject matter is a little dry. 


Even your proposal on 
“Federal Tax Planning” 
can be a real page turner. 
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How will you use us today?” 
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Call for free sample pack. 



























Online Contest 





or Illegal Lottery? 


Take this pop quiz to find out how the courts 


ANT TO LURE VISITORS TO YOUR WEB SITE, 
build your e-mail list, and stimulate publicity? 
Hold an online contest. But before you blast 
off rules into cyberspace, beware: You may 
unknowingly violate the law by creating an illegal lottery. 
Although you’d hardly consider Web games elec- 
tronic gambling, the law will if your contest is 1) based 
on chance, 2) awards a prize, and 3) requires contes- 
tants to pay money or something of value to enter. 
Because your contest will most likely grant 
a prize to a winner (or multiple win- 
ners), there are two ways to keep your 
online contest aboveboard: nix the 
game of chance and hold an online 
“game of skill” or make your 
contest free. Simple, right? 
Wrong. The definitions of 
“skill? and ‘free? 
muddy in the eyes of the 
law, and things get even 


are 


murkier when you post 
your contest online. To be 
sure you understand the 
rules—and to help you keep 
your contest strictly fun and 
games—we’ve devised the fol- 
lowing quiz. (Sorry, no prizes.) 


True or False: J didn’t ask contestants 
for money to enter my game-of-skill contest, 
so it’s legal. 

True—almost. Besides making certain that you 
don’t charge a fee to enter, you’ll need to ensure that 
no purchase of your goods or services is required to 
win. You must also provide all contestants with an 
easy way to return their entry forms to you. These are 
good guidelines to follow. But the problem is, some 
state courts might conclude that even though you 
didn’t charge a dime to enter, your Web contest still 
wasn’t “free.” 
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will view your Web games 


How’s that? If you require contestants to fill out 
extensive online questionnaires, some courts may find 
that the enormous burden of completing the paperwork 
and providing private information is “payment” in 
terms of time and information. Therefore, it’s not free, 
and the online contest is actually an illegal lottery 
because chance, prize, and payment are present. 

So how much information are you 
allowed to request from contestants? 
Unfortunately, this area of the law is 
still evolving and varies from state 
to state. As a general rule, ask 
entrants just for the informa- 
tion you need to notify the 

winners of their lucky sta- 
tus—name, address, tele- 
phone number, and 
e-mail address. 
Another way to come 
out a loser at online con- 
tests is to fail to make it clear 
that no purchase is necessary 

or to fail to provide a way for 
contestants to enter without 
buying goods or services online. 
To be safe, make sure your attorney 
has reviewed your entry rules before you 
post anything. 


True or False: By asking contestants to choose, for exam- 
ple, the winner of the World Series, my contest is legally a 
game of skill. 

Mostly false. Make certain that your apparent game 
of skill is not really a game of chance in the eyes of the 
law. For example, a Washington state court held that a 
company’s contest was illegal when it asked contestants 
to pick the results of football games. The court reasoned 
that choosing winners of sports games required some 
skill, but had too large a component of chance to con- 
stitute a game of skill. Recently, companies are holding 
fantasy football contests, which frankly come close to 
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the line of legality. With the Washing- 
ton state precedent, make certain that 
skill is the dominant factor in your con- 
test and, of course, avoid sports hand- 
icapping contests. Examples of games 
of skill include TV game shows, Sun’s 


Because your contest is on 
the World Wide Web, make 
sure it complies with the 
laws of the strictest states. 


online contest for picking the best Java 
applets, and essay-writing contests. 
The good news is that by using the 
game-of-skill technique accurately, you 
can obtain payment or something else 
of value from Web-surfing contestants. 
The bad new is, if you fail to provide 
objective criteria for picking a winner, 
your game of skill could degrade into a 
game of chance. Therefore, be sure 
your rules are clear and describe the 
objective criteria for picking a winner, 
whether you run an objective trivia 
contest or a subjective essay contest. 
Consider the New Jersey company 
that held a jingle contest that stated a 
winner would be chosen on the basis of 
“originality, neatness, etc.” The court 
wasn’t pleased with the arbitrary selec- 
tion process and the use of the word 
etc.” in the rules. So the contest was 
considered a game of chance. What’s 
more, the court held that creating the 
jingle was equivalent to a payment, and 
the contest, having all three elements of 
a lottery, was illegal. That contest 
holder had nothing to sing about. 


“ 


True or False: It’s necessary to disclose 
in detail my rules and methodology for 
picking a winner. 

Absolutely true. If you hold a con- 

test, include in your rules the following: 

@the objective criteria for selecting a 

winner (if it’s skill based) 

@the type of prize(s) 

@ the odds of winning (in some cases 
that varies with the number of 
contestants) 

@ eligibility requirements 


@ how to enter 
@ how to obtain a list of prize winners 
@a notice to winners that they will 
have to sign an affidavit of eligibility 
@the name of the contest’s sponsor 
@the line “void where prohibited” 
Many online contests lack 
adequate disclosures, such as 
Cuervo Gold’s, which uses 
chance as the basis. Point 


your browser to www. 
and you can 
play an “slot 
machine,” which consists of 
three blenders. The goal of 
the contest is to spin the 
blenders and get the three to match— 
strictly chance. However, no rules are 
posted. To be fair, the contest is rela- 
tively benign, but Cuervo Gold would 
be well-advised to post its odds of win- 
ning online. In contrast, AT&T’s Web 


contest (www.att.com/rs/rules.html), 


cuervo.com, 
animated 


2 


which is also chance based, includes 
extensive rules. 


True or False: Jf I stick to the rules in 
my state, I’m legally safe. 

False. Because your contest is 
going out on the World Wide Web, 
yow’re only as safe as the strictest 
state. Unless your rules specify that 
residents of certain states can’t enter, 
make sure your contest complies with 
the laws of the strictest ones, namely 
New York, Florida, Rhode Island, 
Vermont, and Arizona. In general, to 
comply with the rules of these states, 
avoid creating a prize that’s depen- 
dent on the accumulation of contest 
fees. To avoid dealing with the laws of 
other countries, include the phrase 
“excluding non-U.S. residents” in 
your rules. The Web is a great place to 
hold a contest, as long as you realize 
its reach—and the long arm of the 
law—extend beyond your desktop. Mf 
IRA P. ROTHKEN is a Marin County, 
Calif., attorney who specializes in technol- 
ogy, business law, and civil litigation. 





Curf on over to 


www.avery.com 


Its time to put that mouse to work. Visit the Avery website 

and download a free copy of the Avery Wizard’add-in 
software. It’s the easiest way to format and print tons of Avery 
products from within Microsoft Word. The Avery Wizard supports 
over 135 Avery laser and ink jet products, from labels to cards to 
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tab dividers. So grab that mouse by the horns and drop in for a visit, 




















Character 


Just Your Type 





For documents that are letter-perfect, 


introduce yourself to these characters 


O YOUR DESKTOP-PUBLISHED PAGES HAVE THE 

telltale signs of do-it-yourself typesetting? Even 

if you have the greatest software and the slickest 

printer, a few punctuation faux pas will give you 
away. These include using (c) instead of ©, 1/2 instead 
of 4, -- (two hyphens) instead of — (em dash), and o 
(lowercase “o”) instead of * (bullet). 

Believe it or not, these type substitutions are left over 
from the days when we were limited to the 50 or so char- 
acters that appear on a typewriter. The typical com- 
puter font, however, includes 256 characters. Upper- 
and lowercase letters, numbers, and non-English text 
characters take up many of the available slots. If you 
want your documents to look truly polished and pro- 
fessional, it’s a good idea to get to know the others. 

This chart displays 32 commonly ignored or misused 
characters and explains their uses. It also gives the Win- 
dows key combination for accessing them, which brings 
us to the next point: How do you type characters that 
don’t appear on your keyboard? 

Many word processing and desktop publishing pro- 
grams have pull-down menu options for inserting spe- 


BY CHUCK GREEN 


cial characters, but in Windows, you’ll probably find it 
easiest to use the numeric keypad. With the Num Lock 
key enabled, you simply hold down the Alt key and type 
the character number on the numeric keypad. 

Try it now: Enable your Num Lock key, hold down 
Alt, and type 0165 to produce the sign for the Japanese 
yen (¥). Yours may look a little different, because each 
character is designed to match the style of the font 
you're using. (Some fonts don’t include special charac- 
ters, in which case you’ll see a blank or a square when 
you enter the number.) 

Alternatively, with such programs as Word for Win- 
dows, you can configure the AutoCorrect feature to 
insert the appropriate characters automatically when 
you type. For example, type -- and Word can automat- 
ically convert it to —; type (r) and Word can automati- 
cally change it to ®. By taking the time to set this up, 
you'll be able to print letter-perfect pages—without 
forcing your old fingers to learn new tricks. 








CHUCK GREEN wrote The Desktop Publisher’s Idea Book, 
2nd Edition (Random House, wwzw.ideabook.com). 
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Description Windows key combination 
BUSINESS 
Copyright Indicates that the originator claims a Alt+0169 
copyright on the marked material 
Registered Trademark Indicates that the originator has registered Alt+0174 
the marked material with the United States 
Patent and Trademark Office 
Trademark Indicates that the originator claims a trademark Alt+0153 
on the marked material 
FINANCE 
Cent Sign Cents Alt+0162 
Florin Sign Dutch guilder Alt+0131 
Pound Sign British pound Alt+0163 
Yen Sign Japanese yen Alt+0165 


1998 
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Character 





7s, ‘ha, Vs 


_ 
X 


%o 


+ 


6e 99 


" 


Degree 


Division 


Fractions 
Not Sign 


Multiplication 


Per Mill 


Plus or Minus 


Swung Dash 


Bullet 


Ellipsis 


Em Dash 


En Dash 


Hyphen 


Double Quotation Marks 


Single Quotation Marks 


Apostrophe 


Dagger 


Double Dagger 


Pilcrow 


Section 


Micro Sign 


Double Prime 


Prime 


HOME OFFICE COMPUTING 





Description 


MATHEMATICS 


Indicates degrees of compass bearings, 
temperature, and others 


The value that precedes the sign is divided by 
the value that follows it 


One quarter, one half, three fourths 
Indicates the negation of what follows 


The value that precedes the sign is multiplied 
by the value that follows it 


Indicates parts per thousand 


The value is equal to the value that precedes the 
sign plus or minus the value that follows it 


Used to show similarity 


PUNCTUATION 


Separates items ina list 


Indicates the omission of information 
within a passage 


Indicates a change in thought or emphasis 
within a sentence 


Connects continuing numbers 
(for example: pp. 12-34) 


Connects noncontinuing numbers such as 
telephone numbers and divides compound words 


Enclose direct quotations, titles, or 
borrowed words or phrases 


Enclose a quotation within a quotation 
or a title within a title 


Used in place of omitted letters 
(can't, 'tis, rock ‘n' roll, five 'n’ dime) 


REFERENCE 


Indicates date of death or directs reader to 
a footnote labeled with the same symbol 


Directs reader to a footnote labeled with 
the same symbol 


Marks a paragraph break 


Marks the beginning of a section or directs the 
reader to a footnote labeled with the same symbol 


WEIGHTS & MEASURES 


Part of abbreviations for micrometers, 
micrograms, and others 


Indicates measurement in inches or seconds 


Indicates measurement in feet or minutes 


Alt+0176 


Alt+0247 


Windows key combination 


Alt+0188, Alt+0189, Alt+0190 


Alt+0172 
Alt+0215 


Alt+0137 
Alt+0177 


Alt+0126 


Alt+0149 
Alt+0133 


Alt+0151 


Alt+0150 


~ Key 


Alt+0147, Alt+0148 


Alt+0145, Alt+0146 


Alt+0146 


Alt+0134 


Alt+0135 


Alt+0182 
Alt+0167 


Alt+0181 


Shift+" 


"Key 
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CUSTOM BUSINESS SOLUTIONS BY F&CTOn 
GRAPHICS WORK-STATION 


SBS-1898 $2999 Siiiis'stiins 
EJ Intel DUAL 440LX PCISet Mainboard w/ 2 USB's*”” 
Intel PIl-333MHz MMX 512k (2nd 333MHz CPU +$649) 
Ultra-Wide PCI SCSI-III Controller 
128mb ECC EDO Memory (256mb ECC + $349) 
9.1gig Ultra-Wide SCSI-IIl_ (2nd 9.1gig HDD +$749) 
64-Bit SVGA Video w/ 2mb EDO Ram 
Deluxe ATX SuperTower 300Watt P.S., 3.5" Floppy 
14" .28dpi N/I Flat-Screen Monitor 
56Kbps U.S. Robotics X2 Voice Fax/Modem 
16-bit Stereo Sound Card w/ Amplified Speakers 
NEW! 32X Ultra Fast SCSI-Il CD-Rom 
3com 3C905 Fast EtherLink XL 10/100 PCI 
105-Key Enhanced KB / 2-Button Internet Mouse 
Microsoft Windows NT 4.0 Workstation 
{ 5yrs. Parts Warranty, 3yrs. Next-Business Day On-Site 
{) 24-Hour, 7-Days A Week Toll-Free Technical Support 


Upgrade NT 4.0 Workstation to 
NT Server 4.0 w/ 5users...$499 


SBS-1897 INTEL PIl-300MHz.....$2899 
Bual Pll-300MHz Processor’s...$3449 


SBS-1896 INTEL Pll-266MHz.....$2799 
Dual Pll-266MHz Processor’s...$3249 


NET-WORK-STATION 
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NWS-1883 $1199 sis/is: Sais. 





E] Intel 440LX PCISet DFI” Mainboard w/ 2 USB's 

EJ Intel Pll-233MHz CPU w/ MMX Technology; 512k 

f] 32mb Fast 10ns ECC SDRAM _ (64mb ECC + $99) 
© 4.3gig ATA HDD Ultra-DMA 33 (6.4gig HDD +$69) 

[1 3-D 4mb AGP Video Card 

E] Deluxe ATX Tower, 3.5" 1.44mb Floppy 

£} 15" .28dpi 1280x 1024 Monitor (17” +$179) 

[ 16-bit Stereo Sound Card 

{1 Amplified Stereo Speakers 

{4 32X Ultra Fast EIDE CD-Rom 

fl 3-COM 905TX Fast EtherLink 10/100 Network Card 
[4 105-Key Enhanced KB / 3-Button Hi-Resolution Mouse 
El Microsoft Windows 95 sr2verB 

{ 3 Years Parts Warranty, Life on Labor, Toll-Free Tech 


NWS-1886 INTEL P5-266MHz....$1299 
NWS-1890 INTEL PII-300MHz....$1399 





NWS-1886 INTEL PlI-333MHz....$1499 





GWS-1873 $2999 iis stios 
or . 

EJ Intel 440LX PCISet DFI" Mainboard w/ 2 USB's 
& Intel Pll-333MHz CPU w/ MMX Technology; 512k 
£1 128mb Fast 10ns SDRAM = (256mb + $299) 
E 8.4gig ATA HDD Ultra-DMA 33 (12gig HDD +$99) 
E] Matrox Millenium w/ 16MB AGP Video Card 
£] Deluxe ATX Tower, 3.5" 1.44mb Floppy 
1 21" .25dpi 1600x1200 Monitor 
{1 16-bit Stereo Sound Card 
EJ Amplified Stereo Speakers 
El 32X Ultra Fast EIDE CD-Rom 
£1 100mb |l-Omega Zip Drive w/ Zip Disk 
E] 105-Key Enhanced KB / 3-Button Hi-Resolution Mouse 
EI Microsoft Windows 95 sr2verB 
Ef] 3 Years Parts Warranty, Life on Labor, Toll-Free Tech 


GWS-1870 INTEL P5-300MHz....$2899 
GWS-1866 INTEL Pll-266MHz....$2799 
GWS-1863 INTEL PIi-233MHz....$2699 


PORTABLE 











BUSINESS LEASE any System 
on these pages by June 1,1998 


and receive a 5% BONUS REBATE 
of total purchase price! 





Reliability Performance 


PENTIUM II MVP SOLUTIONS 
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Service & Pricing 


POWER 
KBX-1836 $3399 


Intel Mobile Pentium II 
Active Matrix TFT Screen 
NeoMagic 128-Bit Graphics Accelerator w/TV-OUT 
Memory 10ns (128mb +$299) 
Removable 3.2gig EIDE HDD (4.0gig +$249) 
24X Fast EIDE CD-Rom (DVD 2X +$149) 
Flex Rockwell Fax/Modem 
Li-lon Battery (up to 3 Hours Operating Time!) 
Lan Adapter 
Built-In IEEE 1394 High Bandwidth Serial Bus 
Advanced w/ 32-bit Encryption 
Microsoft Windows 95 sr2, verB, Lotus SmartSuite ‘97 
(WordPro, 1-2-3, Organizer 97, Approach 97...) 
Two USB Port; Microphone Jack, Audio-in/out Jack 


Business Lease 
$130/Mo., 36Mos. 


CPU w/MMX 
Also Included: 


Built-In Wavetable Stereo; 
support 3-D Audio, 
Built-In Speakers & Mic., 
Built-In PS/2 Interface 
Trackpad Module, 
Full-Sized 86-Keys Kybrd, 
Two Type Il or One Type III 
Options: Car Adapter, 
Extrn| Battery Charger, 
Docking Station, 
2nd Battery, 
MS NT Workstation 4.0 


XBX-1833 Intel Mobile Pentium Il (IMM) 233MHz...$3199 











NO ADDITIONAL — 
SURCHARGE FOR CREDIT CARDS 


FAX LINE: 


A\ll prices and specific 
of 3 


23050 MILES RD. 
BEDFORD HTS., 
LOCALIINT’L (216) 475-9300 
Bite nes 475- 6610 


CIRCLE READER SERVICE 63 


OH 44128 


ae 
All rights reserved 
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MVP-1 853 $1 799 $69/Mo., 36Mos. 


@ Intel 440LX PCISet DFI” Mainboard w/ 2 USB Ports 
Intel PIl-333MHz CPU w/ MMX Technology, 512k 

© 64mb Fast 10ns SDRAM = (128mb + $129) 

© 6.4gig Ultra-IDE DMA 33 Hard Drive (8.4gig +$79) 

{ 4mb AGP 3-D Video Card w/TV-OUT (8mb AGP +$99) 

—] Deluxe ATX Tower, 3.5" 1.44mb Floppy 
17" .27dpi N/I Flat-Screen Monitor (19”+ $299) 

E) 56Kbps Voice Fax/Modem w/ ASVD 

EI Ensonig 32-Bit Wavetable Stereo Sound Card 

© NEW! 32X Ultra Fast EIDE CD-Rom 

 Sub-Woofer w/ Surround Sound HI-FI Speakers 

{© 105-Key Enhanced KB / 2-Button Internet Mouse 

{ Choice of: Lotus SmartSuite ‘97 or Corel WP Suite 8 

© Microsoft Windows 95 sr2verB 

f Amazing Pak of CD-Titles w/ ‘98 Encyclopedia 

&@ l-Omega 100mb Internal Zip Drive w/ 2 disks +$99 
3 Years Parts Warranty, Lifetime Labor, Toll-Free Tech 
1 Year Next-Business Day On-Site Warranty 


MVP-1850 INTEL Pll-300MHz...$1699 

MVP-1846 INTEL PlIl-266MHz...$1599 

MVP-1843 INTEL Pll-233MHz...$1499 
Business Lease 


MVP-1 803 $1 1 99 $45/Mo., 36Mos. 


{ Intel 440LX PCISet DFI" Mainboard w/ 2 USB Ports 
Intel Pll-233MHz CPU w/ MMX Technology, 512k 

£1 32mb Fast 10ns SDRAM (64mb + $69) 

E 4.3gig Ultra-IDE DMA 33 Hard Drive (6.4gig +$79) 

© 4mb AGP 3-D Video Card w/TV-OUT (8mb AGP +$99) 

G Deluxe ATX Tower, 3.5" 1.44mb Floppy 
15" .28dpi N/I Flat-Screen Monitor 

[© 56Kbps Voice Fax/Modem w/ ASVD 

G 3-D Wavetable Stereo Sound Card 

© NEW! 32X Ultra Fast EIDE CD-Rom 

 Sub-Woofer w/ Surround Sound HI-FI Speakers 

{ 105-Key Enhanced KB / 2-Button Internet Mouse 

EJ Lotus SmartSuite ‘97 

G Microsoft Windows 95 sr2verB 

© Amazing Pak of CD-Titles w/ ‘98 Encyclopedia 

G l-Omega 100mb Internal Zip Drive w/ 2 disks +$99 
3 Years Parts Warranty, Lifetime Labor, Toll-Free Tech 


MVP-1806 INTEL PII-266MHz...$1299 
MVP-1810 INTEL PII-300MHz...$1399 
‘MVP-1813 INTEL PII-333MHz...$1499 


ium?|] 


(17”+ $179) 


TO ORDER TOLL-FREE 


M-F 8am-Midnight; Sat 10am-6pm. EST. 


1.800.870.8709 
TO ORDER ON-LINE 


24 Hours A Day 7 Days A Week 
WWw.micronixusa.com 




















Start-Up to Die For 


NAME: Jim St. George, president and CEO 
COMPANY: ConsumerCasket USA, Erie, Penn. 


SERVICE: Sells urns, caskets, cemetery 
memorials, and burial vaults at rock-bottom 
prices directly to consumers 


LAUNCHED: 1995 


INITIAL CAPITAL: $80,000 from personal savings 
and credit cards 


1997 ANNUAL SALES: $1.75 million; $2.5 million 
projected this year 

DOLLARS FROM DEATH Fifth-generation 
funeral director Jim St. George despised 
the way funeral homes foisted expensive 
products onto grief-stricken consumers. 
So he took on the industry by selling 
caskets, urns, and other products directly 
to consumers via a retail outlet and the 
Web (www.consumercasket-usa.com). 


ETERNAL EXPENSE St. George’s first 
obstacle was to get prospects to plan for 
the expense of death. “The average 
funeral costs $6,700, and it’s the third 
largest purchase we make in our lifetime. 
Most people go into it blind,” he says. But 
the start-up’s friendly, honest sales 
approach, combined with its low prices, 
have helped build the business. 








Consumertpenyt 


Select Premium Metals 


These top-of-the-line caskets are crafted from your choice of semi-precious met tals. The 
shell thickness is rated by ounces per square foot. Therefe s 
casket would have two pounds of copper per square surfs 





Barrister Dunhill 


32or Solid Bronze 32on. Solid Copper 
Brushed Napucal, Dark Bronze Rail Brushed Copper 
Biege Velvet Champagne Velvet 
$3965.00 $2740.00 


NAIL IN THE COFFIN ConsumerCasket’s 
founder also had to help customers 
overcome their fears of funeral parlor 
reprisals for buying products elsewhere. 
“Pve had people ask me, ‘If I buy a coffin 
from you, what will the funeral home do 
to Mother?’ ” says St. George. But the 
1994 revision of the Funeral Law, which 


_ fines funeral homes that discriminate 


against consumers who buy caskets 
elsewhere, secured the market for St. 


George and assured clients of their rights. 


FRANCHISING FUNERALS Last year, St. 
George invested $500,000 to develop his 
five-outlet franchise system, and plans to 
expand to 50 locations in five years. 





Fast and Faster 
Financing 

When opportunity knocks, you’ve 
got to be ready with capital. 
That’s why a few years ago the 
SBA launched the Fa$trak pro- 
gram: low documentation loans 
of up to $100,000 offered by 18 
participating banks. 

But what still takes weeks to 
process may soon take minutes. 
The SBA is experimenting with 
loan-application processing via 
the Internet, speeding up approval 
to about 10 minutes. Need money 
in a hurry? Go to www.sba.gov/ 
business_finances/fastrak/index. 
html. Currently four banks process 
Fa$trak loans online: Wells Fargo 
Bank in San Francisco; BankOne 
in Cleveland; Bank of Boston; and 
CoreStates Bank N.A. in 
Philadelphia. The SBA plans to 
add more banks this year. 





Jenny C. McCune tracks hot start- 
ups from her Bozeman, Mont., 














Hot Opportunity: 
Crawling With Success 


If you’ve got a liking for lady beetles, minute pirate bugs, and mealy 
bug predators, you’ve found a profitable passion: raising and selling 
insects that devour crop pests. These beneficial creepy crawlers are 
popular with farmers and gardeners who want to avoid the use of toxic 
pesticides. But get in early—the $50 million market is multiplying fast. 
According to the Association of Natural Bio-Control Producers (ANBP), 
the bug business is expected to grow 10 percent annually, says McClay 
yy Burt, executive director. For home-based entrepre- 
neurs, this market is crawling with opportunities. 
“Raising bugs doesn’t take up a lot of space, so 
people can start in their garages,” says Burt. In 
addition, start-up costs are nominal. Two resources 
are the ANBP (www.ncsu.edu/biocontrol/anbp) 
and the National Biological Control Institute 
(www. aphis.usda.gov/nbic/nbic.html, 301-734-4329). 
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home office. 


Log On to B-School 


Looking to improve your start-up smarts? Surf over to the following 
online schools to download your business diploma. 







Altos Education Network 
(www _altosnet.com/) 


Auburn University 
(www.auburn.edu/business/) 


Baker College Online 






Take the free A to Z Entrepreneurship course 







Sign up for MBA classes on everything from 
management to marketing 


Get an MBA, a BBA, or an industry-specific 







(www. baker.edu/) certificate 
Brigham Young University’s Polish your business image, selling techniques, 
LDS Business College and more 






(www.ldsbc.edu/lidsbchom.htm) 
California Coast University 
(www.calcoastuniv.edu/ccu) 
Champlain College 
(www.champlain.edu) 

Empire State College, 

State University of NY 
(www.esc.edu/) 


Worldwide Interactive 
(www.w-win.com) 






Pick up a BS in management or business 
administration 


Test-drive a virtual course before signing up for 
your business certificate 


Log on for an assortment of business seeytace 
from accounting to management 










Check out the online curriculum for either 
professional development or graduate credit 
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Ahingless 


Do it yourself, plug and print 
ready. Install in minutes. 


Flexible 


Place up to 8 printers and 64 PCs or 
laptops anywhere up to a 500 ft. radius. 


Fast 
Prints up to 5 times faster than 


network or wired printer sharing. I 


Compatible 

Works with any IBM Compatible S 
PCs, scoters a paraiel ports. [ml “PC Magazine 
Affordable an Top 100 


Get wireless for less per node i Accessories 
than the cost of wiring a network. of 1997 


oe ” i. Prints up to 500 feet through 
rmance 2. rea 
voile adio. Interference fies. walls and around corners 
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We'll trade your name and address for a 


5 FREE VIDEO 


with all the technical facts on 
Web Hosting and Commercial Services. 


¢ UP TO 400 MB OF DISK SPACE You want a web site so you 
¢ UP TO 4GB OF DATA TRANSFER (BANDWIDTH) 
e FRONTPAGE 98° COMPATIBILITY 

e SHOPPING CART SERVICES 

¢ CYBER MALL PLACEMENT ; ; 
e SEARCH ENGINE SUBMISSION is not what will make you 
¢ SECURE CREDIT CARD PROCESSING money. At ICANECT we pro- 
© 99% UP-TIME GUARANTEE vide the services you need to 
e TECHNICAL SUPPORT work magic for your business. 


* PRICES STARTING AT ........ S]Q2 


can make money, right? We 
have all the technical stuff you 
need for web hosting. But that 


Work magic for your business @ www.workmagic.com 


ee t Call for your free magic kit and video. 


1:800:422.9213 
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INTERNET COMMUNICATIONS OF AMERICA 


























A: Because your target market can be identified easily by 
such specific characteristics as ZIP code and type of 
business, you can most likely look online to find a list of 
the businesses you’re seeking. Try these sites: BigBook 
(www.bigbook.com), Bigfoot (www.bigfoot.com), 
Fourll (www.fourll.com), GTE SuperPages (www. 
superpages.get.net), WorldPages (www.worldpages. 
com), and WhoWhere? (www.whowhere.com). 

Alternatively, you can rent a mailing list online from 
a service such as American Business Information’s Sales- 
LeadsUSA (402-593-4593, www.salesleadsusa.com). 
This service provides access to more than 11 million 
U.S. businesses for sales leads, mailing labels, and busi- 
ness profiles. 

Large list brokers also rent lists via direct mail cata- 
logs. We regularly get catalogs offering mailing lists of 
names for businesses, from accountancies to zoos. Here 
are a few sources: 

e@Dun’s National Business List (Dun & Bradstreet, 
973-605-6000). This list covers 8,500,000 American 
businesses. 

eThe Hugo Dunhill Mailing List Catalog (800- 
223-6454, www.hdml.com). You can search this free 
catalog online. 

©The Polk Mailing List Catalog (R. L. Polk & Co., 
248-728-7000, www.polk.com). This catalog provides 
more than 1,000 indexed complete national lists. 

Additional references include the Directory of Mail- 
ing List Companies (Todd Publications, 914-358- 
6213; $40) and the Directory of Direct Marketers 
(mainsail.com/dmworld.htm), an online compendium 
of the direct-marketing industry’s mailings lists, list 
managers, list brokers, ad agencies, and mail houses. 


Q: My competitors won't give me their pricing data because 
they know I'm a potential rival. | have price data supplied 
through an industry trade magazine. Is this sufficient? 


—————— 


GET COMPETITORS’ PRICES 
TURN YOUR PASSION INTO A PROFESSION 
CREATE A CHARITABLE CATALOG 


4416 MAY 1998 


| own a small teriyaki sauce business that | want 
to expand. How do | find out the number of 
restaurants and supermarkets in other states? 


~JOHN MONTE, RENO, NV 


Where can | get inside information on what others in my 
field are charging? 
-GAIL CUNNINGHAM, VIA THE INTERNET 


A: An industry trade association is one of the best 
sources of inside pricing information you can get. But 
the data is usually presented as a range or average that’s 
reflective of the entire country and not necessarily 
applicable to your specific locale or clientele. To get a 
more accurate reading on the going prices, talk with 
people who are using the product or service and find out 
what they’re used to paying. Most people will provide 
such information in the hopes of getting a better price 
for equal or better service. Alternatively, you can hire 
someone to call competitors for prices. 

Regardless of how you gather pricing information or 
the response you get, the best route to finding out what 
people will actually pay you is to experiment with pric- 
ing schedules and monitor the reactions of prospective 
clients. If they’re interested until you mention price, 
you’re probably on the high side. Ask what they were 
expecting to pay. If they snap up your offer a bit too 
eagerly or say something like, “Well, that’s certainly rea- 
sonable,” chances are you’re underpricing. 


Q: Recently, | relocated from New York to central California. 
I'm currently an independent contractor but | find myself in 
a rut and would like to move into another area that incor- 
porates my passions. | can list my interests and strong 
points — but how can | turn them into a business concept? 
-ROBIN LITWIN, SAN LUIS OBISPO, CA 


A: You’ve already taken the first step by looking inward 
at your strengths, experience, and interests. The next 
step is to look outward by investigating the needs of spe- 
cific groups of people or companies who could benefit 
from your skills. The third step is to explore the various 
ways you can package your skills to meet those needs. 
Let’s say you’ve been working as a manufacturer’s 
rep with gift stores, which has sharpened your sales 
skills and given you good contacts in the retail world. 
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SMART HOSTING 


$19.9 


Pere Mee et er et 





WEB2010 
OFFERS 
MORE! W 


¢ Hassle-free Domain Name Registration Provided 
(http://www.your_name.com) 


¢ Up to 2.5 Billion Bytes of Monthly Transfer 
¢ 25 MB of Disk Space—Lots of Space For Your Site 
* $5 each additional 20 MB 


* Multiple Dedicated Fast T-3 Connections » 
* 10 E-mail Box Accounts—FREE! onth with the URL of 
(yourname@your_domain.com) » Accounts starting at a i mataih the account! 


“www ent.com’. You m 
* Unlimited E-mail Addresses, Forwarding & Aliases yourcli an 
» Full access for your client starting at just 919: 


: vad oo yer = 
Auto E-mail Responders—Auto Answer E-mails! rn the fast lane to profits! 


* FTP & Telnet Access—Upload Your Way! - Put your web design company | 
* Same Day Setup—Professional Tech Support 
* Microsoft FrontPage Supported—Rated #1 __ GREAT PRICE) 


* Custom CGI Script Support—Tailor it To Your Site! 

* E-mail Forms, Guestbooks, Shopping Cart & More 

* Detailed Web Usage Logs & Access to Raw Log Files 
* Secure Server Included—Secure Transactions Now! 

* No Minimum Contract 





* Real Audio Available—Use Music & Voice On Your Site! 


* Cybercash Available—We’re E-commerce Specialists 1- 989-WEROT ; 


¢ Nationwide Internet Access Available 
(1-888-932-2010) 


> Or 1-800-962-5405 


CIRCLE READER SERVICE 56 














| Free Shippi 


Call for details! 


| Digital Color 


| 


| Send PC/Mac files by FTP or 
| Poon oy ty Air pxpres> to Jpegers.| | 
it 


“DIRECT TO PRESS 


DIGITAL COLOR PRINTING | 








| Call us for a brochure on our services... 
| Kodak dye sub color prints............ $8/$6 


H=ID=ELBERG 


Print all you need! 


Print only what you need! 


DocuColor 40 


Color press proofs overnight. Upon 
approval, finished job in 24/48 hours. 
Brochures, Business Cards, Labels, 
Postcards, Newsletters, Booklets... 


FILM SCANNING 
Kodak 


SERVICE PROVIDER | 
Ir ved Pro scans from 35mm to 4x5 | 
| formats are $8 each and 35mm scans 
| to the Master Photo CD are $.90. Great 
| for print, posters, & NewMedia uses. 


BIG COLOR POSTERS | 
DisplayMaker. 








| 


| 


| Photo quality digital posters for retail, | 


| Presentations, trade shows, and transit. 


SLIDE [MAGING | 


Overnight is $4.95. | 
Economy is $3.00 | 
in 48+ hours. 


New Media 


Services 
We Design & Produce 
eElectronic Shows | 
eInternet/Intranet Sites | 
Database Resources | 






( sey 


Only 


ityGuaranteed) 























8.5 x11 photo color prints... 
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But your true loves in life are art and 
travel, and you have a real eye for iden- 
tifying art pieces that will appeal to peo- 
ple in different parts of the country. 
Who can benefit from this unique mix 
of abilities and interests? This is the list 
you need to build. It might include art 
dealers, artists, art show promoters, 
and art galleries. 

At that point, you need to talk with 
individuals or companies representa- 
tive of those on your list. Ask how they 
manage to do what they do and listen 
carefully to problems they present. 
These conversations should give you 
ideas about who has the greatest needs 
and how you can help them. Then you 
can test the ideas. For example, when a 
show promoter talks about the need to 
have fresh, new exhibits each year, you 
might ask if she would need assistance 
attracting new talent for other parts of 
the country and if so, how she would 
best like to receive such assistance. 

Such conversations will help you 
generate ideas for packaging your new 
business concept. For example, you 
could set up a Web site linking art pro- 
moters with unusually compelling 
artists from different parts of the coun- 
try. You could create a catalog of artists 
you represent, or set up an artists refer- 
ral service. Again, after thinking of var- 
ious possibilities, you’ll want to test 
them by talking further with the people 
who need them. And don’t be discour- 
aged if they tell you they wouldn’t use 
what youw’re proposing. Ask why it 
doesn’t appeal to them and they’ll tell 
you what modifications you need to 
make your plan viable. 


Q: I'm the president of Nkeanyi Women's 
Health Services. Our mission is to 
strengthen local West African health, 
agricultural, environmental, and educa- 
tional groups that are working for the 
benefit of African women and their chil- 
dren. We want to serve as a clearing- 





house where potential donors can be ad- 
vised about the suitability of such 
groups. We can provide research, pro- 
posals, and accountability services for 
both parties. How should we proceed? 
-ADAKU NZECIBE, BROOKLYN, NY 


A: What a wonderful idea. We find a 
growing number of people like yourself 
are following a mission. They’re creat- 
ing independent careers that enable 
them to make the world a better place. 

You can choose from a variety of 
ways to offer the service you’re consid- 
ering, including a subscription news- 
letter, a sponsored Web site, or a phone 
referral service. Another option is to 
create a catalog, like the Massachusetts 
Catalogue for Philanthropy (800-299- 
6744). This catalog is self-described as 
an experiment in philanthropic mar- 
keting. It’s paid for by a few leading 
institutions and individuals so that peo- 
ple can find out about and give to char- 
ities of their choice. Beautifully 
illustrated with black-and-white pho- 
tographs, the catalog illuminates why 
each charity it features exists, how it 
works, what it accomplishes, and how 
“interesting, creative, intelligent, excit- 
ing, productive, personally fulfilling, 
and richly varied” it is. The 100 chari- 
ties in the catalog were selected from a 
poll of 400 applications by professional 
grant makers. 

As we explained in the preceding 
Q&A, you’ll need to do some investiga- 
tion to discover what vehicle interested 
donors would be most likely to seek 
out. In your case, you could find this 
out by posting messages on related Web 
sites asking for suggestions, or by hold- 
ing a house party for people you know 
have an interest. Best wishes and good 
luck with your efforts. Hf 





Self-employment experts PAUL AND SARAH 
EDWARDS wrote Finding Your Perfect 
Work (Jeremy P Tarcher/Putnam). 
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When In Do 


The distinguished world-class three- 
some pictured here have as much as 140 
years of success behind them and are still the 
first choice of cigar smokers the world over 
who insist upon a first-class smoke. 

Each is made of meticulously hand- 
selected premium long-filler tobaccos careful- 
y aged by the centuries-old Cuban method. 
Each enjoys an enviable reputation for mild- 









My Name. 


ubt, Follow The Leaders 


My Introducto 


For just $15.00 you will receive: 
2 H. UPMANN LONSDALES «2 HOYO EXCALIBURS #3 
2 LAAURORA ROBUSTOS « Average Retail Value $26.00 


Thompson Cigar Company 


P.O. Box 31274 * Tampa, FL 33633-0537 * Dept. T758 
Send me six Thompson’s Cigar Hall of Fame Cigars (R05275) for $15.00 + $3.95 shipping. 
(Florida residents add 6% sales tax + appropriate county tax), ONE ORDER PER CUSTOMER 








Offer To New Customers 





ness and flavor earned by years of consistent 
y living up to, and even exceeding, the special 
expectations of more particular and more fj °y 


My Street Address 


Apt. 





State Zip 





knowledgeable smokers, not only in this coun- 
ry, but wherever good cigars are enjoyed. 





Daytime Phone # 





(2 $18.95 Enclosed. Charge tomy ) VISA \) MasterCard |) AmExpress ) Discover 





“A good reputation is worth more tha Signed 





money,” said Pubilius Cyrue, a wise 0 
Roman, more than 2,000 years ago. Ask ar 
smoker of these three cigars and see if the 
don’t agree that the reputations of these ciga 
are right on the money. 


Ca ae 





a 


Credit Card No. (Print All Digits) 


Exp. Date 


~ Dept. 1758 


OFFER EXPIRES 7/31/98 * OFFER NOT AVAILABLE TO MINORS * OFFER GOOD ONLY IN THE USA 
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Effective marketing is the most important small business issue today! Is your marketing producing the results you need? 


WARNING! 


You can pump up your sales in 30 days or less! Read my message and find out how. 


Kirkland, WA - My name is George Courlas and 
I have been a self-employed professional for the 
past 11 years. During that time I built several 
multi-million dollar businesses. 

My three partners and I are consistently in 
the top 1% of income, not because we have 
learned more about business management, but 
because we have learned more about marketing 
than the other 99%. 


DO YOU WANT TO JOIN THE TOP 1%? 


Right now, I am willing to “show-n-tell” 
everything we’ve done, so you can copy my 
marketing system and use it to grow your own 
multi-million dollar business! I can give you 
this important information in a way that you can 
learn these secrets as quickly as possible. 

The size of your marketing investment is up 
to you. You can start small and quickly build it 
up using your increased cash flow, just as I did! 

How did I discover this marketing system? 

I researched the needs of all my clients during 
my many years of business consulting. Then I 
developed a profile of what I observed. 

You know what? They all have one kind of 
problem. Can you guess what it is? 


They all need a cost effective, efficient 
mechanism to identify interested prospects and 
consistently get more new clients, regardless of 
what type of business they’re in! Initially we 
thought there would be many different needs for 
each type of business. But there weren’t! 


NO MATTER WHAT BUSINESS 
YOU’RE IN! 











In the final analysis, our clients all needed 
direct-response, lead-generation, multi-step sales 
processes. This applied to all types of clients. 
We believe it applies to your business too! 

There are common symptoms, no question 
about it! No matter what business you’re in: 
> Traditional Advertising has a hit rate as 

about as good as the lottery! 

Cold Calling doesn’t work; it’s a waste of 

time and money! 

Card Decks produce spotty results, if any! 

Yellow Pages Ads group you with your 

competitors. You don’t stand out! 

Dealing with non-interested, low quality 

prospects costs lots of money, takes lots of 

time and doesn’t produce results! 


LEARN HOW TO GET A 
CONSTANT STREAM OF CUSTOMERS 
ALL CALLING YOU! 


There is a common solution. The solution 
consists of methods that can be used time and 
again to efficiently and cost effectively produce 
predictable, verifiable, dependable results! 

By results I mean large quantities of new, 
interested, qualified leads and satisfied 
customers who have ALL called you! 


FREE SPECIAL REPORT 
REVEALS 
LITTLE KNOWN MARKETING SECRETS 


This report reveals a little known response- 
oriented marketing strategy that gets your phone 
ringing almost the instant you use it. 

You can receive my 30 page free SPECIAL 
REPORT - “Insider Secrets of Building a Multi- 
Million Dollar Business!” It reveals how to 
effectively market so that new clients seek you 
out, calling you every single day like clockwork. 

My free SPECIAL REPORT gives you the 
details. To get your personal copy, call my 
FREE RECORDED MESSAGE now! 

It’s quick and easy! 
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BUT THEY THINK... } ‘4 


YOU’RE HERE! 


Music-On-Hold 


sigs gules {)ow, when you put customers on-hold they'll 

Asiiabcassins never know you're a home-based or small 
business, because they'll hear the same music- 
| ~ on-hold they are accustomed to when they call 
| big companies. Only you don't have to spend a 
hy kazillion dollars on expensive phone systems 
Music OncHold:) wal ae and other equipment you don’t need. 
CDs ae eee | 
polis ded Se | Just plug any ordinary one or two line phone 
$24.95 MSRP % i into our On-Hold-Plus Adaptor and your own 
: _ Music source. (If you have a compact disc 
i Digital 


Music-On-Hold 


$199.95 MSRP 


~ Office 


Makes 


Home-Based 


& Small 


Businesses 


Sound Like 


Corporate 


eiren aka 


player, you'll-wanit to get our royalty-free, 
digitally mastered Music-On-Hold CDs, 
available in four different music styles). 


For the ultimate in digital sound on-hold, 
try our OHP 3000 Digital Music-On-Hold 
Player/Recorder. This self-contained unit 
delivers rich, beautiful music and/or voice 
‘messages through any ordinary phone or 
phone system. It comes pre-packaged with 
its own music and a CD-ROM for optional 
custom produced music and messages. Get 
the big on-hold sound for a teeny-tiny price, 
with On-Hold-Plus. | 


Player/Recorder 2g y . : On Js le)lel 


Because you put your image on the line every time you put a call on-hold™ 


| a _ 7 

| nae i toll-free order line toll-free order line 3 i : 

i Visit us on the World Wide Web at: 1-800-685-8800 1-800-788-8080 1-800 HFHELLO (ceded OHP!) For the location nearest you call: 
| www. onholdplus.com 1-800-THE-CITY 
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Without 
turning off 
your business. 


3D FaxPal lets you receive faxes by storing 
them in memory — even while your PC is PC/FAX 
turned off. By intercepting incoming fax transmissions, 3D FaxPal 
simply stores up to 20 pages of standard text until you are ready to 
receive them at your convenience. Internal memory is upgradeable to 
store up to 200 pages at a time. No need 
for an internal fax/modem card or even a ANSWERING 
fax machine. 
If you use a portable computer, 3D FaxPal is the perfect compan- 
ion to leave back at the office to receive incoming fax documents. 
Ideal for small businesses and busy people, 
3D FaxPal is your personal fax server. | MACHINE | 
Call (800) 966-1140 to find out more 
about 3D FaxPal and 3D FaxFile software. 


Infolmaging HAXPAL 


Technologies, Inc. 


7026 Koll Center Parkway, Suite 201, Pleasanton, CA 94566 COMPUTERS y 
DAMIEN (510) 485-4000 Fax: (510) 485-4100 www.infoimaging.com ty y 
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To request free product information from advertisers, either: 
1 Contact us ONLINE at www.smalloffice.com and 
follow the online instructions. 
2 FAX back this completed card to 1-800-571-7730. 
3 MAIL back this postage-paid, pre-addressed card after completing it. 


























PAGE # CIRCLE # PAGE # CIRCLE# 
or Communique www.Olcom.com 29 34 Impact Networks www.danagateway.com 129 79 
1800 Mylogo www.1800mylogo.com 130 96 Infolmaging www.infoimaging.com 131 61 
Advanced Network Marketing 70 73 Intel www. intel.com/network/hoc.htm 3h 
AeroComm Wireless www.aerocomm.com 115 72 Interland www. interland.net 129 89 
American Express 47 Knowledge is Power 134 69 
Amnet www.americannetwork.com 82 La Rue Advertising 135 5 
APC www.apcc.com 18 35 Lucent Technologies Ih 
Automated Billing System 135 98 Mastercard www. mastercard.com 9 62 
Avery www. avery.com 105,107,109 Maximizer 25 37 
Best Checks 131 oh MCCS 128 86 
Best Personalized Books 134 Micron www. micronpc.com 10,11 
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Datacom 129 8, Pale Alto Software 81 58 
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Dial-Tone Internet 128 go Seiko www.seikosmart.com/ownslp 126 57 
Eagle Travel www.eaglemarketing.com 135 82 Smith Corona 93 55 
Epson www.epson.com 4,5 30 Sprint www.sprint.com/homeoffice 51 . 
FedEx www. fedex.com 22 Symantec 27 / 
Flighttalk www. flighttalk.com 100 68 Thompson Cigar 119 | 
Font Source 130 85 Transcender www. transcender.com 130 92 
Form Systems www.checksforless.com 131 71 Transmonde www.transmonde.com hI 45 
Hammermill www.hammermillpaper.com 43 38 Univ. of Maryland www.umuc.edu/online 39 50 
Hefty Publishing www.hefty.com 134 80 US Mortgage www.USMR.com 132 78 
Help-Please.com 128 91 Viewsonic www.viewsonic.com 53 7 
Hewlett-Packaed www.1j3100.com 16,17 VIP Marketing 119 
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Iams 800-322-1139 135 83 Web2o10 www. websoftware.com 117 56 
icanect www. workmagic.com 115 88 Winters PCS 128 66 
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completing it 








Title/Job Function: your firm own or use and which are 
planned for purchase in the next 12 
Address: months? (check all that apply) 
Firm owns/ Plan to 
City/State/Zip: Uses Purchase 


Desktop PC 17 18 

Phone: (Home) (Work) Notebook PC. 19 O20 
ssid Color Printer 21 ] 22 

Was this issue addressed to you? YesO 1 Noo 2 Scanner 23 «O24 
1. How much did your firm spend on 2. From which channels does your Large Screen Monitor (17"+) 25 0126 
technology in the last 12 months? firm buy computer and technology Modem O27 028 


High Speed Modem (56 K+) 1) 29 30 
roducts? (check all that appl 
P ( pply) J Windows 95 31 ) 32 


Consultant 10 
Dealer/Reseller/VAR O11 
Direct from Manufacturer O12 
Retail Store 13 
Other (please specify) 14 

















100 














$50,000+ 
$25,001-$50,000 
$10,001-$25,000 
$5,001-$10,000 
$2,501-$5,000 
$1,500-$2,500 
$1,500 or less 








Of 


Windows NT 33 | 34 
Online/internet Services (© 35 1 36 
1) 37 38 








Firm’s Own Website 
Any Server 


8S0H 




















ood 


40 41 
MAY 1998 * VOID AFTER JULY 31, 1998 
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Home Office Computing 


Home Office Computing is the authority home based professionals 
rely on to run their home businesses better with technology. 
Every issue is packed with software and hardware reviews, 

marketing ideas and innovative ways to use technology 


to grow and expand a home business. 


Check out the up-to-the-minute reports on new hardware and software, 
get valuable tips on taxes with tools and techniques, 


take advantage of helpful hints to maximize your use of the web. 


With so much to gain, and nothing to lose, 
subscribe to Home Office Computing today! 


Simply mail in any ongof the postage-paid. cards.in.this issue for 


oO llies 
mputing 








Missed 
an 
Issue? 


Moving?) 


If you have not received 











an issue, have a change 


of address, or if you just 


have questions regarding 
your subscription, call the 
Home Office Computing i 
Subscription Services dept at t 


(800) 288-7812. 





Now printing a single label for everything from envelopes to file folders 
is easy. With Smart Label Printer.” There’s no hassling with label sheets. 
And no changing paper. See for yourself. Every 1000th visitor gets 
a Smart Label Printer, free. What could be easier? 


www.seikosmart.com/ownslp 
Call 1-800-643-0145 Ext. 232 for details. 
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When incorporating your business, 


which would you rather go through? 


VISIT US ON-LINE OR BY PHONE for a hassle-free, affordable way to incorporate your business. 
It’s the quick, easy way to avoid the lawyer without avoiding the law. Guaranteed Lowest Price 


No Legal Fees + By Phone Or Internet + Free Name Search ¢ All 50 States ¢ www.bizfilings.com + 1-800-981-7183 : oe 
BEST IDEAS 772 BUSINESS™ 
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ACCEPT CREDIT CARDS 
ELECTRONICALLY 




















TB... acciproesir caros 
ELECTRONICALLY 














NEW SERVICE! 
Process credit cards 
through your PC! 


‘NOWSETUPFORFREE $350 VALUE 


“FREE SET UP INCLUDES FREE INSTALLATION AND FREE APPLICATION 


800-238-2771 CardService internationa 


Ask for Rose or Garrett 


mms “Discover Card & American Express subject to separate approval 


CARDSERVICE INTERNATIONAL 18 A REGISTERED AGENT FOR THE BANK OF DAKLAMD, GAKLANB, GA, TEHAMA COUNTY BANK, REDBLUFE GA 
HUMBOLDT BANK, EUREKA, CA, FIRST BANK OF BEVERLY HILLS, CALABASAS, CA f REDDING BANK OF COMMERCE, REDDING, GA 
ALL MEMBER BAWKS ARE £.0.1.0. INSURED 














poruie eve 
TIME FOR A CHANGE? ef arted SRC eam 


LOOKING FOR A NEW 
FULL INCOME OPPORTUNITY? PART 


TIME CALL i” 
800-238-2771 


ASK FOR THE CAREER OPPORTUNITY DEPARTMENT 
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" ALL NEW! 


Portable Computer Stand! (PCS) 


Frees-up 
desk space 


Impressively 
displays your 
LapTop 


Height 
adjustable 
& Swivel 


Perfectly angled 
for comfortable 
key input 


Practical for 
easy access, 
and sturdy 


Great for home 
or office 


1-888-792-8455 


kwinn@bellsouth.net 


Now your LapTop has a home! 


Please send me ___(qty.) Portable Computer Stand @ $219.95 each. Check 
or m.o. + $12.00 per (qty.) for shipping to: Kein Winters of 1940 Atlanta Rd. 
#B4, Smyrna, GA 30080. Please allow three weeks for shipment. Limit 
three per household. Light assembly required. 


*Free gift with your order. Patent Pending 


¢ In Home Business 
¢ MIM’s 


¢ New Business 


¢ Mail Order ° Retail 


Complete System 
P.C. and Cellular System Available 


No Application Fees 
No Monthly Lease Payments! 


1-800-687-2776 
Call Today! 





MERCHANTS’ CHOICE CARD SERVICES 





provided by Merchant's Choice Gard Services and Woodforest National Bank, Houston, TX 
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Help-Please.Com 


as low as $9,.95/month 
order your web site online 


No, we’re not your brother-in-law, 
sister-in-law or the guy down the street. 
Our profession is hosting business web sites 
and we want to take your company into 
the 21st century on the World Wide Web. 


http://www.help-please.com 


(888) MY-WEB-HOST 
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Your ONE STOP 


WEB HOSTING SOLUTION 
IS HERE! 








DEDICATED RESELLERS PLAN 
14 IP#’s/Domain Names 
7 POP3 Boxes per IP# 
Cgi-Bin for EACH Domain 


24/7 Server Monitoring 


e 

e 

e 

¢ Secure Server Directory 
e 

¢ $150 one time setup free 


Visit Our Website for Details 
http://www. DialtoneInternet.net 
EMAIL: T3Hosting @ DialtoneInternet.net 
Ph: (954) 450.6123 FAX: 437.3901 
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Hullo. No, 
daddy's in the 
- 
bathroom. Visit Our Website Today: 
http://www.danagateway.com 














THIS IS THE GATEWAY TO 
SUCCESSFUL BUSINESS: 
Annual Membership to the Gateway 

Emporium Mall Includes: 




















Whether you are in or out of the office, your telephone is your 
number one contact with your customers. Shouldn't your voice 
mail sound as professional as you are? 


What does your image sound like? 


Create the right image with tina®, a smart, easy-to-use, digital voice 
mail solution with call forwarding, schedulable greeting options, 
multiple mailboxes, and much, much more. 


- Free one year Web Page (URL) 
Listing graphic and description 

- Free one year Classified Ad 

- Free 1-800 Voice Mail (30 days) 

- Free Submission of your Web Page 

(URL) to 400 Plus Search Engines 


















tina even helps you dramatically 
reduce your long distance 
bills. tina is also phone 
keypad operated and 

no PC is required. All for 
under $200*, backed by a 


30-day money-back guarantee. 
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For a)demo.of tina's remarkable sound quality or to place an 
order, call 1888-tina 789. * |-Jine version; 2-line version also available 
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4 Inter Land, re. 


a 


www.interland.net 





The Only Web dosting Gompany With 24 
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Font 


Arial 
Courier 


Logo 


Signature 












-Custom signature and logo fonts 
-Professional screen hinting of typefaces 
-Conversion and modification available 
-Over 13,000 commercial typefaces 
-The Kleen line of computer accessories 







Fax# 

PH# 

American €xpress 
Visa, Mastercard 


web site-www.fontsource.com 
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Recommended By: 


Inc, | me ves37: 
DUNE | corrames: 


COMPANIES 





Solutions tor Tedmy's Smee Gvatsons 





Need a Logo? Want our Opinion? 


1-800-MYLOGO is one of the only Internet sites 
dedicated to the creation of Corporate Identity. 


We Create Logos, Slogans and Jingles for 
small and medium sized businesses who have 
only a limited budget to spend on advertising. 


Our packages are the most competitive in the 
world, and our designs speak for themselves. 


my/cod’ 


Logo, Slogan, Jingle & Identity Creators. 
www. 1800mylogo.com 
E-Mail: info@1800mylogo.com 
Toll-Free: 1-888-8-MYLOGO 
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Free Shipping @ 
Call for details 5 


Digital Color 


Send PC/Mac files by FTP or 
Priority Air Express to Imagers 
and for most output services, 
your finished work is in your 
hands the very next morning. 


FILM SCANNING 
Kodak 


SERVICE PROVIDER 
7 Pro scans from 35mm to 4x5 
formats are $8 each and 35mm scans 
to the Master Photo CD are $.90. Great 
for archives, print, & NewMedia uses. 


BIG COLOR POSTERS 
Display/iaker: 


Photo quality digital posters from your files. 
Save up to 50% over photographic methods. 
Print up to 60 inches wide. New Technology! 


y 1575 Northside Dr.Ste.490 Atlanta 30318 
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We can help. Guaranteed.* 


Transcender certification exam simulations give you a realistic preview of the nature and difficulty of 


Microsoft certification exams. In the Nov/Dec issue of MCP Magazine, Transcender's simulations of the NT 4. 06 exams 
were given the highest possible ratings for quality, accuracy and value —straight A's. Taking a Transcender lets you 
know if you're ready for the real thing. The exams show you where you need to focus your study and will give you 
detailed explanations of every answer. Money Back If You Don't Pass Guarantee.* 


"The questions are well-written and quite similar to those you should expect to see on the real exam." 
"WorkstationCert 4.0 is well worth the investment for individuals planning on certifying with NT Workstation." 
"was shocked and happy to see that the Microsoft (exam) was a snap next to SQL-AdminCert™. "—todamollerup, mcemagazine March/Apil97 


—Erin Dunigan, McP Magazine, Nov/Dec 97 


—Eric Yergensen, MCP Magazine, Nov/Dec 97 





Transcender has simulations of ALL the highly demanded MCSE and MCSD exams. 


From $89 - $179. Special value paks also available. 


To order: 


Transcender”® 


Corporation 
242 Louise Ave. 
Nashville, TN 37203 


CALL (615) 726-8779, FAX (615) 726-8884 


FREE DEMOS 
ORDER ONLINE 


.transcender.com 
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VISA/MC/AMEX/DISC/MO/COD 
Add $4 s&h ($25 outside the US) 


*Call or visit our Web site for details. 


|Microsoft}@asuiee 


Solution Provider 





{ 























Why Pay More? 
For Laser/Inkjet Printers 


* FAST turn-around time 
24-48 hours in-plant 

¢ FAST, low-cost shipping 
via UPS 

* Compatible with popular 
software programs 
Quicken®, Quickbooks®, MS Money®, 
Peachtree®, MYOB®, SBT®, Intuit®, 
McBee®, Safeguard®, NEBS® 


Deluxe®, and many more! : Prices starting at 


* Quick, easy ordering co 
from our website, or call or fax 1 | os 
toll-free 7 @ 8 
eS 


* Your logo imprinted FREE 











Bt mT 
Why Wait? 












WE SHOP THE COMPETITION SO YOU DON’T HAVE TO. 


Call for oe form: 


800-521-9619 


http://www.bestch “JO 
info@bestchecks.com x I 
Laser/Inkjet Checks for: ‘\ ow 
Quicken®, QuickBooks®, = ae = 
a MS Money, MYOB®: “Pa 
eee = =\YM, Peachtree, and more. 4 
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FREE catalog available ‘ 
Window envelopes, deposit slips, , = i| 
continuous checks and more! ae f 





hitp://www.checksforless.com ; 
Call: 1-800-325-5568 
Fax: 1-800-893-0177 

ey Email: fsystem1@maine.rr.com 


VISA ii ts shia ay 
FormSystems 
72 Auburn Street, Portland, Maine 04103-2170 
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DESIGNER CHECKS™ INTRODUCES .....sssssssssss SRNR 


I How to Order: 
« 1, Enclose reorder form or yoided check from your existing 
md ¥ check supply, noting any changes. 
a 2. Include deposit slip from existing check supply. 


3. Choose payment method: a.) check payable to 
Designer Checks or b.) credit card payment 
felt} (a 430 COMPATIBLE as low Gas; $04.5 4. Complete the order form and mail with items 1, 2,and 3 to: 
Designer Checks P.O. Box 9222 Anniston, AL 36202-9222 
Guaranteed Compatibility With All Other Financial/Accounting Packages (hehe te ee rans Grek on the ehaela 


unless otherwise specified.) 
Your software: _ Version: 
Starting Check Number: 








Payment Information 

O) Check payable to Designer Checks = Visa 
Q Master card OO) American Express Exp Date 
Credit Card# 


lame on Credit Card 











Cardholder's Signature 





Please check that your credit card information 
has been filled in completely 





Wallet & Bus. || Business Size w/voucher || Deposit Slips 
3 per page (200 Padded) 
Qty Price Qty Single Duplicate pie ihe 
250 $24.95 |1250 $44.95 $74.95 Porsenall) 45 
500 44,95 500 57.95 89.95 Envelopes 
1000 64.95 1000 84.95 144.95 Qty Price 


2000 94.95 || 2000 129.95 234.95 250 $19.95 
500 29.95 

















FOUR COLORS AVAILABLE: [aga 
Classic Blue Tan Classic Green Prestige ~ Description Color |Quantity| Price 


COMPATIBLE WINDOW 
With First Order ENVELOPES AVAILABLE 


cal <4 ood ll YO] B her) ill on BD 250 $19.95 | 
Ft ol <a ol Ol | AOI oY NYA ol <a 500 29.95 SS 
UPS 2-Day Air {includes in-plant rush} optional$7,00 


100% SATISFACTION GUARANTEED AL residents add 8% Sales Tax 


www.hotnew.com/checks ¢ 1-800-239-4087 oe 
1-800-774-1118 ° e-mail: info@check.hotnew.com 























| 
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Insider Secrets Revealed! Now You Can Learn... 










r n " 


It’s the hottest home business in America today and 
frankly, there has never been a better time to get started! 











by enrolling in our lender approved, mortgage reduction and auditing programs. You won’t need any mortgage 


experience and you can work at home. We’ll even help you recruit others to market our programs for you (free) ] 






















while you earn an automatic income! 





As our representative, you can show homeowners 
how to: Save an average of $75,000 in interest 
charges: Pay off 30 year loans in 19 years: Build 
equity 3 times faster . . . and all WITHOUT 
refinancing! Plus, we include mortgage auditing 
to detect lender overcharges, which by 
government estimates, exceed $15 BILLION ! 


“Tf I could show you a GUARANTEED system that 
could SAVE you about $3,500 per year for each 
of the next 20 years, and it only cost $395, would 
you invest 10 minutes to watch a video?” 
Homeowners know they'd be foolish to say no. 
You'll be a hero and you can earn a large income 
in a prestigious position as our representative. 


Our advanced marketing strategies can help you 
set appointments by the dozens. Or, use our Group 
Presentation System to enroll homeowners in 
volume. We also have access to millions of 
mortgage leads for as low as 18 cents each. 


As a Sales Director, when homeowners pay you 
$395 to enroll into our Equity Acceleration 
Program, you can keep $395 as your commission 
and you can deposit it immediately! 


Don’t have time to direct market our programs to 
consumers? USMR can help you recruit a network 
of sales reps to enroll clients for you! With our 
FREE recruiting and management program, you 
just run a few newspaper employment ads with 
our 800 number and a special code. We'll take 
your ad calls, send color information packages to 
your callers and we'll sign them up for you. We 
can then manage your new reps and pay you up 
to $118 for each client they enroll! Just imagine 





Plus, it’s so easy (and affordable) to get started! 


how large your income could be with your own 
sales group! 


USMR maintains a staff of highly qualified 
professionals to help you grow your business. 
They’re on call 45 hours per week toll free . . . so 
you can call them from anywhere. And this 
support is FREE! Remember, we earn our 
income as you become successful. That’s why 
you can really depend on us to help you excel! 








Since 1988, thousands of professionals and individuals 
working from home have joined USMR. And together, 
working as a team, we've grown to become the largest, 
most successful company of our type in America . . . 
BILLIONS of dollars worth of mortgages and loans have 
been enrolled with us. And with 52 million 
mortgages, and refinancings running at record 
high volumes, there has never been a better time 
to join USMR to help homeowners save $75,000 
(avg) in unnecessary interest payments which 
they'll otherwise pay their lender! 


If you want to start out in business, then start at 
the top. Fact is, when you join USMR, you’re 
becoming part of an outstanding, super sucessful 
organization that can put you on the fast track to 
wealth. But what’s really amazing is the low 
investment to get started. And if you call now, 
we'll include $1,068 worth of bonuses! 


BONUS #1: PERSONAL DEB DUC 

Once you enroll, we'll send you our DEBT FREE 
USA program! Now you can show anyone with 
credit cards, personal loans, auto loans, etc., how 
to get completely out of debt in less than 5 years 
while saving $10,000 to $25,000 (or more) in 
interest charges! And all of these benefits are 
available with no increase in monthly payment! 








4 * . e 
il 

The President of USMR stands behind the most impressive array of materials 

in the industry. (Computer system and some items optional.) 








Anyone who uses credit is a potential client and 
the income potential will amaze you! 


BONUS #2: 

You'll also receive four BONUS COUPONS worth 
up to $574 which can reduce your net enrollment 
cost to ZERO and leave you with $150 left over! 
(Call for complete details.) 


BONUS #3: 
We'll also enroll your home into our Equity 


Acceleration Program FREE . . . a $395 value! 


To learn how you can get started (for as little as 
$399 plus shipping), please call your friendly 
USMR Program Advisor right now. 


PS: Be sure to ask about how USMR can recruit 
and manage a sales team for you to generate an 
automatic monthly income! 


1-800-743-0001 
Ext. 450 


USMR accepts all major credit cards. 
Visit USMR on the web: WWW.USMR.COM 








DISCLOSURE NOTICE: U.S. Mortgage Reduction, Inc. (USMR) operates its Equity Acceleration Program™ in concert with its affiliates, U.S. Mortgage Lenders, Inc., a bonded mortgage servicer, licensed and regulated by numerous state banking 


agencies, U.S. Business Services, Inc. in Florida, and U.S. Mortgage Auditing Inc., in Arizona. USMR is not affiliated with any agency of the U.S. Government (honestly, folks!) 
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Copyright 1998, U.S. Mortgage Reduction, Inc. 








How would you like to receive a check for 
up to $500...just for mailing a special letter? | 
have discovered the most risk-free way to do 
this, and all you have to do is mail out my 
special letter and watch the money roll in! Best 
of all, I'll even give you the letter and tell you 
who to mail it to! You'll receive a check for up 
to $500 every time you mail my _ special 
letter...mail it every day if you like! 


My name is John Matthews. About six 
months ago, | was sitting in my office and my 
phone rang. The man calling me was speaking 
very fast and loudly. | couldn't understand a 
word he said. | told him to relax and tell me 
what he wanted. He finally calmed down and 
said, "/ have a secret that shows me how to 
make over $500 a day!" 

As he kept talking, | became very 
interested in what he was saying. In fact, my 
ear was practically glued to the phone. He 
claimed that by mailing out a special letter, he 
had been making $500 A DAY for the last 
seventeen years! Since I'm a very skeptical 
person by nature, | didn't believe him at first. | 
told him to come see me in person at my office 
with his special letter to prove it to me. 

When he showed up at my office, he sat 
down and told me that he was retiring. A man 
in his late seventies, he was moving to a 
luxurious Hawaiian resort and wanted to sell 
his system to me before he left forever. Since 
he wanted a very good deal of money, | was 
still very skeptical, but when he showed me his 
system my eyes almost bulged out of my head! 
It was an excellent program that was 
everything that he said it would be. 

But | was still a little skeptical, so | made 
him a deal. If he would let me try it to see if it 
worked as good as he said it did, | would pay 
him what he asked ff it worked. The next day, | 
mailed out the special letter he gave me. 
Within one week, | received a check for over 
five hundred dollars...just for mailing the 
special letter! | immediately called my new 
friend and made him a very generous offer. 
Since then, | mail out that same special letter 
everyday and the money never stops coming! 
Life is really wonderful now that | make an easy 
$500 a day! 


The $500 A DAY system will bring you all 
of the money you need. When you receive my 
$500 A DAY system in the mail, | will give you 
the special letter and I'll even tell you who to 
mail it to. 


This is no "trick" or "scam." 





Everything | am telling you is the 100% 
complete honest truth. RRemember---you just 
mail out the letter | give you and you receive a 
check for up to $500 that's yours to spend any 
way you wish! You don't have to enclose any 
money with the letter either! Plus, you can use 
this system for as long as you want...earn up to 
$500 a day for the rest of your life! 

The best thing about this system is that 
you can get started with such a small 
investment. Just mail the special letter | 
supply, and spend the rest of the day enjoying 
yourself. Imagine what my special letter will do 
for you. You'll be able to provide for yourself 
and your family like never before. Take a 
luxury vacation, buy a new car or a dream 
home...whatever! You'll finally be able to buy 
all the things you've ever dreamed about! 

You don't need any education and no 
matter who you are, regardless of race, 
religion, income, age, or experience, | 
guarantee that you will make up to $500 a day. 
Notice | didn't say you CAN or MIGHT make up 
to $500 a day. | absolutely guarantee that 
you'll either make up to $500 a day with my 
system or I'll rush you a refund by return 
mail! You either make up to $500 a day or it 
costs you nothing. You can't lose! 


WHAT THIS SYSTEM IS NOT 


NOT a chain letter 

NOT a pyramid scheme 
NOT the stock market 

NOT anything illegal 

NOT anything unethical 
NOT a loan program 

NOT any merchandise to stock 
NOT 1-900 numbers 

NOT a scam, con or trick 
NOT making telephone calls 
NOT meeting anyone 


| know you're probably asking yourself 
why | would share such a great system. First, 
there is absolutely no competition whatsoever. 
Even if everybody on your block sends for my 
$500 A DAY system, you can still use it to earn 
$500 a day. Second, as | told you earlier, the 
system was originally shared with me, so why 
not pass it along? Times are tough, so why not 
help a few people change their lives? 

| know that you're probably skeptical. 
This is natural and simply proves you have 
good business sense. But let me ask you one 
question: What if everything I'm saying here is 
true, and you let this opportunity to earn $500 
A DAY for the rest of your life pass you by? 

Wouldn't that be the worst thing to ever 








happen to you? With my 100% money-back 
guarantee, you can't lose! There are no 
"catches"...it's all 100% completely true! There 
are hundreds of new millionaires being made in 
this country every day...why not be among the 
next group? 


I'm so sure that you'll make up to $500 a 
day mailing out my special letter that | am 
going to offer you the most airtight guarantee in 
existence. As soon as you receive the $500 A 
DAY system in the mail, mail my special letter 
right away. If you don't immediately receive a 
check for up to $500, return my materials within 
60 days for a complete refund of your purchase 
price. What could be easier? Fill out the 
coupon below and send it to me with your 
payment of $22. | will rush your order to you 
right away by first class mail, same day 
received. 





Visa/MasterCard/Amex/Discover/Diner's 


1(212) 685-1174 dept. KNN598 


For more information or customer service, 
call (212) 330-8680 anytime! Thank you. 


[ee en ee ee ee ee ee ee ee ee 


City Books 


| 244 5'" Avenue 
| Suite 2290 
New York, NY 10001 


Dear John: | want to receive a check for 
up to $500 each time | mail the special i 
letter you supply. Please rush me your 
$500 A DAY system by first class mail. If 
| don't make up to $500 per day mailing 
your special letter, | can return your 
materials within 60 days for a complete 
refund. On that basis, | have enclosed 
$17 (plus $5 first class s/h, total $22) in i 
check or money order. 


KNN598 


Name 





Address 





City 





State Zip 





co 
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Income From Your PC While You Snooze! 

If you have a PC compatible computer that is not doing 

anything at night, you could be using it to perform a 
valuable, automated service for businesses in your area 
using existing phone lines! 

Operate your own 


Remote Backup Service (RBS) 





+ Perfect Home- or Office-Based Business 
+ Very Low Start-Up Cost 
+ An Excellent Add-On Service 
+ Low Maintenance Business Almost Runs Itself 
Nota Franchise, You Keep Every Cent! 
As hard drive prices come down and the need for space gets 
larger, the requirement to backup your data gets more critical 
just based on volume alone! Create a niche for yourself and 
let it work for you while you sleep! Invest a minute of your 
time and call us to get your FREE TeleBack™ Info Package! 








WEB Software & Consulting, Inc. 
DeLand, Florida 
http://www.websoftware.com 
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MAKE MONEY 
With A COMPUTER 


Start A 


Business At 











Sesame Street. Evéryonecwas 
preparing for the big art’show. 
Erica Brown, ix,) from 
Sarasota, Florida,) was coming to 

ica Was, 















Low Start-Up Cost a 


Sesame Street,” Warner Bros., DC Comics, 
NFL!" Power Rangers,” Where’s Waldo?, 
Marvel Comics 

Religious, Ethnic, Foreign Language Books 
No Computer Experience Necessary 





Family Name Histories 
Personalized Name Certificates 
Personalized Clocks 
Laser-printed Business Cards 


BEST PERSONALIZED BOOKS’ Ane: $00 


Prana nonin 
LOCAL AND INTERNATIONAL TEL: 972 250 1000 * Fax: 9729301010  "Ruacjge? 
www.bestpersonalizedbooks.com 


&; aes 
9) Ranks 167 
Whee JO7 
©CTW Muppets®Henson ™&Saban ®Warner Bros. ™“°NFL "Where's Waldo? "DC Comics ®Marvel Comics *Best’ 
Restrictions apply on language, title, advertising, availability, distribution and international territory. 





Easy Mepicat Bittine 
Easy Price 


$199 


Start making money today. Everything 
is included to open your own business 
now using KIP ClaimPro Software. 


¢ Bill any insurance carrier electronically 

¢ Unlimited patients, providers, and offices 
* Memorize frequently used claims 

¢ Unlimited technical support 

* For Apple Macintosh or Windows 95 


Cau 24 Hrs. 
7 Days A Ween 


MEDICAL OFFICE 


4 ti tet 2 \(800) 782-5480} 
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Make Money 


Build A Business:«"* . &* 


¢ Personalized book programs for your home computer! 
* Choose your own hours CALL 

* Be your own boss 1-800-732-3009 
¢ Mail order & fund raising programs 

¢ McGruff school program 

¢ Financial freedom 

¢ Profit from promoting literacy 


PUBLISHING 
COMPANY’ 
Home of Create-A-Book 


trademarks of Precious Moments Inc. Bamey, BJ, 
and Baby Bop are trademarks of The Lyons Group! 
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“One of the Hottest and Most 


Profitable Businesses of the 90's” 
—FEntrepreneur Start-up Business Guide 









I A New High Income, Home-based 
Business—Processing Health Claims 





National Claims Service offers the most 
; complete package available, including a two 
day training seminar, video training courses, 
I software and a professional start-up pack- 
# age. Previous computer or billing experience 
are not required. Electronic Claims 


i Processing has excellent income potential, | 
working part or full time. 
i Capital required: $4,995 to $8,995. | 


i For our Free Information i 
Packet, Call us Toll Free 


1-800-207-3711 ext. 200 


Visit us on the Internet at http;//www.nationalclaims.com j 


i NATIONAL CLAIMS SERVICE 


5000 Windplay Dr., El Dorado Hills, CA 95762 j 
ee eee ee ee 
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Laser Printer 
Recharging... 


@ Ideal at home kitchen-table Business 
@ Huge demand! @ Growing like crazy! 
@ Customers flock to you 

@ $60.00 - $90.00+ per hour spare time 
@ Easy to lear System 

@ PLUS DNew Free Bonus Marketing 
System — effortlessly and quickly get as 
many customers as you could wish for! 


“| couldn't believe how easy it was to get 
started. | was stunned and thrilled at the 
enormous demand for this service! 
Customers are everywhere and eager to do 
business with me! | have as many customers 
as | could ever want because | save them a 
bundle. That is wi I'm in such demand. 
Best part is | make a hefty 400% profit at the 
same time! | run business right here 
from my kitchen table in my spare time. 
Recharging laser copier and printer 
cartridges is easy and it's fun. Best of all — | 
make four times the money per hour than | 
ever did at my old job! The people at 
LaserPro System took me step by step to my 
own laser recharge business. You owe it to 
yourself to look into it.” 
Ultra low investment just 477.00 
@ Free report reveals facts and 
tells of explosive growth ahead! 
Free report & fact kit. Call 24 hours 
Call now 757-259-0464 = (VHE) 
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Niels quice)nalm(e)na\-melm@)si(e1~) 
Part-Time or Full-Time 
(@Xolanle)i~ial- 1a s\i-m ice lialiaremcelar4 
Huge Volume Buying Power 
1000+ Affiliated Agencies 
Nite <evilare mi icelialialems.arsle] ©) elelA 
Great Travel & Tax Benefits 


97900 


Call Eagle Now! 


America’s Oldest & Largest ITC Agency 
(800) 811-3553 ext. HO85 
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Medical Billing 


Claims Processing 
At Home! 


Become Financially Secure!!! 


Own one of the fastest growing, most 
profitable businesses in America today. 


At ABS, we provide: 
 Leading-edge, easy-to-use 
software, loaded with features 
Extensive 2 day classroom 
training & reference manuals 
¢ Complete marketing plan 


No business or computer experience necessary. \\ 


Investment: $4,995/$8,495 
Financing Available 


Secure your future today! 


Start your own business now! 


Call Toll Free (888) my-own-biz|A 


(888) 696-9624 





Automated Billing Services 
4 Stonehill Terrace . Boston . MA 02136 
visit our website at www.pickABS.com 
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Be in Business for Yourself! 


Our business opportunity will offer you a 
higher quality of life in one of America’s 
fastest growing industries. Getting started is 
simple with our complete program. We pro- 
vide 3 days of extensive training, PC Win- 
dows Software, FREE updates, Manuals, 
Videos and Unlimited Support. 


FINANCING AVAILABLE. 
@ Excellent income potential. 
Wl No experience necessary. 

@ Investment $4,995 / $8,495. 


One of America's 
Fastest Growing 





Call Today Private Companies 
800-322-1139 Ext. 200 
| 7‘ 





ISLAND AUTOMATED MEDICAL SERVICES. INC 


5999 Central Ave., Suite 300, St. Petersburg, FL 33710 
O =e) e O 
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MARKETPLACE 
RATES 


for Home Office Computing 
500,000+ Circulation 


DISPLAY RATES (Effective 3/98 Issue) 
Prepayment Required 
Net cost per column inch per month: 


I Titre, eee sett ats at ok eiedee iets ant nee win eae $695.00 
S Timesaorye cccuatetevel ated oat egiaca ranean ee 590.00 
G Timespecd svn este en Shr soph al chavs Oh atte 505.00 
BD TimGiahe cies lahat vest tee weg Gee eee Ee 480.00 


Add $85 for Reader Service number for all display 
ads under 3 column inches. 
Column width is 23/16” 


Figure 10 lines maximum per column inch. 
Using fewer than 10 lines allows for larger 
typesizes or graphics. 


LINE RATES (Effective 3/98 Issue) 
Prepayment Required 

4 Line Ad (minimum) 

Net cost for 4 lines per issue: 


L Time srvtets east Aad A dee kee. Wsies, she Sate $395.00 
oS PIMOS eestor ane ti ie aarabmenaca tee ae 290.00 
GO Times cies apitien soleus is a shaints reine ives 250.00 
12 Times ai sea eke aaevieds ie, des) ee eae 215.00 


Additional Lines: 
Net cost per additional line per issue: 


DTM ei acar earn ane eal te seer Sat til ale $75.00 
SD TMCS tacertestego tana cia yarn peg ¢ ahesete rs a ete ee 55.00 
G6 Timmesiyers secreture: oulivantacp hres abt, cei ene. ane 50.00 
12 Time are ee ee iitecan ractdych a eteeestetard leaped ty eae 45.00 


FOUR LINE MINIMUM 
Boldface: $35.00 Greyscreen: $40.00 


Maximum of 40 characters per line, including 
punctuation and word spaces. For lines in bold 
type or ALL CAPITAL letters - 36 characters only. 


2nd Color Available 
Yellow, Blue, Magenta 
Call your representative 

for more information 


Marketplace Advertising is not agency 
commissionable. 


We accept Visa, MasterCard, Discover and 
American Express 


1998 DEADLINES: 


SEU I taba Mien gos eae ioledy ae <oonaheeh elles ee keaeee 5/1/98 
PERS SARS ef Nacsa bint char ny eee a an. eae Reem RSE 6/1/98 
DEO Silda pun bat Maser psaace ian cyenles seeatyareiam meee 7/1/98 


For more information about advertising in the 
Marketplace call us today: 


Call Heath F. Eiden 

Account Manager 
888-225-7646 212-547-6393 
FAX: 212-547-6436 

email: heathe@curtco.com 





Call Jennifer DiMatteo 
Account Manager 
800-999-6589 212-547-6394 
FAX: 212-547-6436 

email: jenniferd@curtco.com 





ADVERTISING 
SERVICES 





Reach millions of qualified customers/ 
clients weekly. Affordable. Free Info. 
AdNet Classifieds. 800-458-5580 Ext. 500 





Guaranteed ProfitS or Double Your Money Back. 
Top $1,000,000-Mail Order-Copy Writing-Expert 
Billy Markowitz. WRITES! & places your ad in 
Extremely! Cost-effective 5 million Circulation. 
“To prove my ability FREE, read me your head- 
line, in 10 minutes, it'll be great.” FREE ad 
samples, 20 pg package. Billy 1-888-852-7503 





ASSOCIATIONS 





CALLING ALL SMALL-BUSINESS ASSOCIATIONS 
Home Office Computing and Small 
Business Computing are compiling the country’s 
largest list of local and national small-business 
associations and groups and want to include you. 
If you belong to a group of any size that 
offers help to small businesses, we want to know 
about you. Send us a paragraph 
(sbasoho@aol.com) on your organization and 
information on how to contact you. Include the 
address, phone number, membership size, and 
Web site address. We will include it on our list, 
which will be posted on our online sites. 





BOOKS & 
MANUALS 





CONFUSED? Not sure which personal 
computer to buy? SAVE TIME! SAVE $$$! 
with Smart Shopping Guides. FREE Information: 
1-800-474-6075 www.summitpublishing.com 





BUSINESS 
OPPORTUNITIES 





FREE INFORMATION-No Cold Calling! 
Insider Techniques-Prospects Come To You 
3,000 plus a month F.O.D. 703-904-0005 #169 
http://www.hben.com HBCN: 1-800-248-8840 





Work at Home 
Earn up to $40,000 a year 
as a medical billing specialist! 
Now get free facts on how you can train at home for 
America’s fastest-growing, money-making at-home 
career. Plenty of high-pay office jobs, too! Call Toll-Free 
1-800-388-8765, Dept. MHI48, or write School of 
Medical Claims Processing, Dept. MHI48, At-Home 
Professions, 2001 Lowe St., Fort Collins, CO 80525. 1010 
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Work at Home 
Earn up to $30,000 a year 
typing medical histordes! 


No experience needed. Work the hours you choose. 

The medical profession needs skilled transcriptionists. 
So if you type, or can learn, we can train you at home to 

type medical histories from audio cassettes dictated by 

doctors. Get free facts! Call Toll-Free...1-800-475-0100, 

Dept. MHM48...or write At-Home Professions, 

2001 Lowe, Dept. MHM48, Fort Collins, CO 80525. mw» 





| 
} 
: 
| 
$1,143,775 from my computer making homemade | 
“how-to/biz-op” booklets. Money never stops. | 
Free report. Don Massey, Box 270910-HOB, : 

Ft. Collins, CO 80527-0910. 970-495-4724 24 hrs. 
Visit me at-http://www.masseypub.com | 











FAMOUS MAIL ORDER MILLIONAIRE Reveals his 
money-making secrets. Free hour cassette: | 
Melvin Powers, 12015-H Sherman Road, No. | 
Hollywood, CA 91605. http://www.mpowers.com | 
1 
: 


YOU CAN BE A TRAVEL AGENT 


Immediately start earning your share of the trillion dollars 
spent annually on travel. Our nationwide network allows 


you to work at home or office, full or part time, enjoy travel 


discounts, be your own boss, be on-line with airlines, 
hotels, car rentals and more. FUN and PROFITABLE ; 


Traveler's Choice 2!! for FREE brochure 
Associates 1-800-446-0096 


* Pre-Employment Screening 
* Background Investigations 
* People Finder Service 


A business you can really do . 
for less than $250.00 oe 
Agent Inquiries Welcome U 
Interested? — Voice: 800-350-1063 http:/Awww.acudata.com 
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MAKE MONEY WITH A FAX 
Starting income $4,500/mo. sending faxes to 
physicians from your home or office 
Call 800-777-2565 Ext. H12 
http://www.medafax.com 


a 


“Discover How To Make 
$5,000 per Month Using 


The Internet!” 
Free Report reveals “8 jealously guarded 
marketing secrets” to make a gold mine with 
the Internet. Visit our site for FREE secrets: 


www.aaamarketing.com or call. 


-800-850-0937 Dept.#HOC $= 


CALL Recorded Message 
1 


“THE ULTIMATE MAIL ORDER BUSINESS” 
Own the rights to reprint and sell 750 


‘HOW TO’ books, reports & manuals. On CD-ROM. 


Call 1-800-867-3071 TODAY 
to have FREE info sent. 24 hrs. 

















BUSINESS 
OPPORTUNITIES 


MEDICAL/DENTAL BILLING 


Highest Quality/Lowest Price Software 
No Fee-per-Claim Available 


« Commercial Electronic Claims DIRECT to NEIC 
e Medicare/Medicaid/BlueShield Direct to carrier 
© Call about Windows version availability 
Email: oxford@cinternet.net 
Oxford Medical Systems 513-772-5102 


800-825-2524 24 Hours 





SEE THIS COLOR 
So do your fellow Home Office readers. 
, Communicate with them in color 
Call for details: 800-999-6589 
http://www.smalloffice.com 


OPPORTUNITIES 


MONEY TALKS... *(:),!9%$, WALKS! 


Fifty years of success proves this is the real thing. 4000 


items fill your catalogs — collectibles, toys, tools, inspira- 
tional — all far below wholesale. We warehouse and ship; 
you take orders and make big profits! Our business is to 
make you successful. Send for Free Book and Tape: SMC, 
9401 DeSoto Ave. Dept. 42-109, Chatsworth, CA 91311 





COMPUTER USERS Needed. 
Typing & Word processing from home. 
$45,000/yr. income potential. Call 
1-800-513-4343 Ext B-22585 








EASY WORK! EXCELLENT PAY! 
Assemble Products At Home. 
Call Toll Free 
1-800-467-5566 EXT. 11567 


Work at Home! | 
Be a Medical Bill 
Auditing Specialist! 


Earn up to $40,000 a year! Find mistakes 
in medical bills and pocket up to $50 of every $100 you 
save for patients, corporations and insurance compa- 
nies. We show you what to do, how to do it--guide you 
every step of the way. Get free facts. 


Call 1-800-758-9588 oriaitis oa 


Name 





HOME TYPISTS, 
PC users needed. $45,000 income 
potential. Call 1-800-513-4343 
Ext, B-22586 





TURN YOUR HOBBY, WORK, PERSONAL INTERESTS INTO 
“INSTANT CASH.” Simple recipe for creating 
hot-selling “instant” reports and books in 
just 1 hour. Huge profits. Free Infopak. 

Call 24 hrs - 1-800-894-6084 





EARN BIG MONEY 
Owning your own internet or 900# business 
Call 1-888-850-6114 
www.saturncommunications.com 





Earn $5000 plus Monthly! 
As a Certified Disability Consultant. 
No experience required. Details: 
Call 303-766-1111 www.ssaconsultants.com 





City State Zip 





School of Medical Claims Processing 


At-Home Professions, Dept. MHU48 
2001 Lowe St., Fort Collins, CO 80525 
| lll OT 


Reach “Millions” Absolutely FREE!! 
Amazing, Targeted Email Software. Call 
24 Hrs 800-995-0796, ext 9405 or Fax-on-Demand 
Info at (703) 736-1655, doc 891 







ae Bis Yall kins Watkins Watkins Watkins Watkins Watkins J 
Realize — dream of freedom 
our homebased business. joose how 

when. $40 start. Strong growth, products, & 

support. Featured in Success magazine & 


ranked top 10 by Business Start-Ups mag. 
FREE info pack: 1-800-892-2123 


GFBS Inc. - Independent Watkins Representatives E 
wie ITS Wralhilis Vealhis YYALRINS VYALRils YY dks VPA OLS. 





ua 












EA’ 






faVatkins Watkins Wat) 


FREE DEALERSHIP 
BUSINESS PLANS & MARKETING PLANS 
No Experience Necessary 
FREE Details 1-800-779-6093 





Attention Fax-Machine Owners! 
Learn how to advertise to thousands 
and make big $$S. Free Details 
FOD 1-800-783-7363X728 ID#2156592383 


More Monthly Income NOW!! In Oxyfresh! 
Profit from our 100% e-mail recruiting system. 
You get everything you need to succeed FREE! 

Free report by e-mail: oxyinfo@snet.net 











Mailorder, Internet Profits! Sell Books, 
Tapes, Reports, CDs. Free Catalog 
Mascor Publishing, 1-(800) 781-2219 
http://www.mascorpub.com 


SEE 
THIS 
SPACE? 


So do 1,200,000+ 
Home Office Computing readers. 
Call 
800-999-6589 
for advertising information. 





BUSINESS 
OPPORTUNITIES 





[work AT HOME | 
Use your computer to 
El prepare court transcripts! | 


Earn up to $40,000 a year. No previous 
experience needed. We show you what to E 











do, how to do it. Court reporters need 
Scopists, skilled legal transcriptionists, to 
type their printed legal notes. So if you 
type, or can learn, our experts can train 
you at home to work at home typing court 
testimony. Plenty of high-pay office jobs, 
too! Be ready to work in just 4 months. Get free facts 
and brochure. No obligation! 











J Cal 1-800-593-0100 oz.rsis 
Name Age 

Address Apt 
i City State Zip E 


At-Home Professions, Dept. MHL48 
2001 Lowe St., Fort Collins, CO 80525 


& 


FREE*Unique Electronic Catalog*FREE 
Books, Videos,CD-ROMs w/Reprint Rights 
Reports; plus Secrets to Help Triple Your 
Business! 800-368-5198 (24 hrs) Call Now! 
Visit: http: //www.Success.by.net for Over 
20,000 Software Titles & Online Training! 





DO YOU LIKE CARS? 

Own your own new car consulting business. Hi 
earnings verifiable. Excellent training & 
support. Begin f/t or p/t. Invest. req'd. 

Call M-F (800) 961-4415 http: //www.autozdirect.com 





EARN MONEY Reading books! 
$30,000/yr income potential. 
Details. 1 (800) 513-4343 Ext. Y-22586 





Increase Business! Save Money! Find thousands 
of hidden sources of FREE products & services 
on the internet. All revealed in New Small 
Business CD. 888-871-9764 for FREE details! 





POWERFUL INCOME! 
You Can Earn $1,125 per $1,250 sale, once 
Qualified, by marketing a success-oriented 
Educational Program. Great Sales Support 
Available. Call 800-329-8002 Extension 152 





MERCHANT BANKING ORGANIZATION 








BECOME OUR LOCAL REPRESENTATIVE, ACQUIRING 
BUSINESSES, AND FINANCING THEM. 
MERGERS AND ACQUISITIONS. 1 (800) 939-7524 





International Health Business. 
SERIOUS INCOME 
Recorded Information 800-353-3312 
www.lifepluspartners.com 





Those Seeking a Home Based Business 
No selling, face to face, or cold calls 
1-800-811-2141 ID#48668 or visit 
http: //members.aol.com/Fortune5T/ 





Business Opportunities continued on next page 














BUSINESS 
OPPORTUNITIES 





‘Be a Paralegal 


tow it’s easy to train at home for 
this great career. Be ready to work 
in a law firm in less than a year! 

1 call for Free Literature 24 hours a day: 
| 800-520-4321, dept. mupas  g 


L* -Home Professions, Dept. MHP48, 2001 Lowe Street, Fort Collins, CO el | 


— ee ee eee ee 










BUSINESS 
SERVICES 












Increase Cash Flow, . 


+i =. 


Cardservice International 1-800-238- 3771 
Ask for Garrett or Rose 
Cardservice International 1s s registered agent for Furst Bank of Beverly Hills-Calabasas, (CA, 
Humboldt Bank-Eurelca, CA, Redding Berk of Commarce-Redding, CA. Tehama County 
Bank-Red Bluff, CA All banks FDIC Insured 








INCORPORATION and TRADEMARK services. 
FREE Info. Save Money. All States & offshore. 
INTERNET http://www.corpcreations.com 
800-672-9110 or Fax 305-672-9110 
CORPORATE CREATIONS® 





ACCEPT THE MAJOR CREDIT CARDS! Cost 
effective, no lease required, no monthly 
minimum, processing software available 

call 800-480-6694 





FIRST MONTH FREE...$125 month-Flex-time 
offices, FT service in over 150 cities 
across the U.S. Professional business 
address, personalized phone answering, 
conference rooms, administrative support & 
more. Call Sarah 800-216-9129 for more info. 


ye PC CRISIS LINE 
1-800-828-4358 


Dump the manual, talk to a real person 
Call for a FREE Information Package 
http://www.netbox.com/pccrisis/ 
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INCORPORATE EASILY 
NEVADA AND CALIFORNIA SPECIALISTS 
Low cost, fast, reliable. FREE information 
800-267-7657 or http: //www.corpmakers.com 








BUSINESS 
SERVICES 









Meet your New Personal Administrator 


Successful people know they can't ™ 
do it all. They assign tasks to their 

personal administrators. Everyone 

needs a Virtual Office. With ESA you get more 
done, you have time for the more important things 
in life. Call Now 888-304-7899 Listen to Voice 

On Demand Message #100, leave a message and | 


will call you back or visit our web site at 
www.afsinternet.com for more information. 












MailQrderManager™ 


Onder entry, credit card processing, shipping. A/R, A/D contact management with 
integrated internet e-mail options, inventory management, reporting, list management 
and mailing M.O.M. gives you everything vou need for order taking hy phone, 


mail even the Workd Wide Web in one simple easy-to use and affordable Windows 

program The #1 sclling software solution for direct marketers worldwide! 

Call today for a free brochure or to order our Complete Demonstration Kit! 
1-800-858-3666 


Dyulacomp Corp 150 River Rand, Suite N-1, Montville, NJ 07045 wwwdydacomp.com 








EDUCATION 





LEARN HIGH-PROFIT PC REPAIR-TROUBLESHOOTING, 
SERVICING, UPGRADING AND INSTALLATION. HOME STUDY. 
FREE LITERATURE. P.C.D.I., ATLANTA, GEORGIA: 
800-362-7070 DEPT. JJF247 





PARALEGAL GRADED CURRICULUM. Approved 
home study. Most affordable and comprehensive 
100 years of legal training. Free catalog. 
800-826-9228. Blackstone School of Law. 
PO Box 701449, Dept. HO, Dallas, TX 75370 








LEARN TAX PREPARATION-FULL OR PART TIME 
BUSINESS. APPROVED HOME STUDY. FREE CAREER 
LITERATURE. P.C.D.I., ATLANTA, GEORGIA. 
800-362-7070 DEPT. TPF247 


Pee A MEDICAL TRANSCRIPTIONIST! | 
er ae eta 


FREE LITERATURE: 800-223-4542 | 


Name Age I 


AT Address Phone( _) 
HOME City/State Zip | 


School of Medical Transcription, Dept. YYF247 


PCDI, 6065 Roswell Road, Atlanta,Georgia 30328 
De ed 


WORK 





FINANCIAL 
SERVICES 





FREE CASH GRANTS! 
Never repay, Business Start, Expansion, 
Acquisition, Personal Needs, Medical, Debts. 
Free Information Package. 1-818-377-5217 





LEARN SECRETS OF RE-ESTABLISHING CREDIT 
Check or money order to Electro-Trac 
P.O. Box 109, Auburn, AL 36831-0109 
Only $14.95 (334) 826-6128 
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FINANCIAL 
SERVICES 


MONEY SUPERMARKET! 
Loans - Any Reason, Any Amount! 
Credit No Problem! 72 Hour Processing! 
Brokers Needed! 800-399-7197 X314 


INSURANCE 


Insures Your Computer | 
SAFEWARE Computerowners coverage provides 
replacement of hardware, media and purchased 
__ software. Premiums start at $49 a year for up to 
= $2,000 of equipment. Covers theft, fire, accidental 
damage, power surge and more! 

Call 1-800-800-1492 


SAFEWARE, The Insurance Agency Inc. 
576) N. High Street, PO Box 656. Columbus, OH_ 43085 


















i 
| 
| 
ie 
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INTERNET 


FREE WEB SITE for your store. 
No Computer Needed. WE SELL FOR YOU. 
Our client sells $40,000 a month online. 
Call 800-617-3646 to see if you qualify. 











MAILING LISTS 


HOTTEST OPPORTUNITY BUYERS! NO LIST SOLD 
TWICE, 100% Guaranteed, Labels or Diskettes. 
500/$30: 1,000/$40; 2,000/$70; 5,000/$150. 

MC/Visa 800-583-6245 DATA MAILING SERVICE 








MARKETING 


Build Customer Relationships 
through Database Marketing 
FREE SAMPLE NEWSLETTER 
Call 888-698-2233 Toll-Free 








REAL ESTATE 


WHEEL & DEAL IN REAL ESTATE, OWN YOUR OWN 
MORTGAGE CO. WHOLESALE FUNDS FOR YOUR 
OWN ACQUISITIONS OR MAKE MONEY LENDING TO 
OTHERS. COMMERCIAL/RESIDENTIAL 800-989-0151 








SOFTWARE 


**MAIL ORDER PROCESSING SOFTWARE** 
Order Entry & Printout, Credit Card 
Processing, UPS Manifest, Inventory, 

Mailing Lists. Only $299 - 800-774-6668 





ACCEPT CHECKS BY PHONE/FAX/INTERNET 


Close more sales... Increase Profits... 


Collect Money Due... Stop Slow-Pay Excuses... 
i FREE Web Marketing Newsletter 
MM FREE WWW Order System 
Mi FREE Phone Script 


Only 

$99 
FREE DEMO Download! No-Risk Guarantee 

TurboCheck Software - The Premier 
Phone/Fax/Internet Check Payment System 


Visit http://www. TurboCheck.com/hoc 
Email: sales@turbocheck.com Phone: 619.472.2300 




















SOFTWAR SOFTWARE TONE 
CARTRIDGES 


Save 40% to 60%!!! 











MEMBERSHIP MANAGEMENT SYSTEM s one 
New for Windows & Windows '95 Medical Billing Software 
Clubs, Churches, Organizations and more All HP’s, Epson, Canon, Apple & Others 
FREE BROCHURE—800-546-5966 or : : : & HPIV $49.95, HP5P $39.95, 100% Guaranteed 
903-876-2224 ONLY $299.00 Electronic claim submission, paper Environmental Laser 1-800-442-8391 MC/Visa 
http://www. linkedsoftware.com claim printing, accounts receivable 


tracking, and practice management 


— all in one affordable program! WORLD-WI DE WEB 
+ Used in healthcare practices and billing services D | RECTO RY 














**MAIL ORDER PROCESSING SOFTW. we + 30 days free telephone support 
Onder Entry mimtout Giga and “Adon biling serves prods aval 
i ‘anifes re a service products available 
BESS DES Mauiest a nventony + Windows and DOS versions available SEE THIS SPACE? 
Mailing Lists. Only $299 1-800-774-6688 Danse site Shen ia 
ys * Prices start at $99 for a complete system i} d 1.200.000 B f 
+See us on the Web — www.azmedisoft.com odo |, ’ + Buyers 0 
MEDISOFT (909) 333-4 Business products and services 
Na = 
Patient Accounting (800) 333-4747 http://www.smalloffice.com 
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HOME! Small Business 
COMPUTING Marketplace Advertising Order Form 


(See 1st page of Marketplace for rates and information) 





Please insert my ad times, beginning with the issue. Place my ad under the category. 





Enclosed is my check for $ to cover full payment. 





For American Express, Visa or Mastercard Credit Card Orders: 


Account Number Expiration: Please charge my account $ 





for the above advertising schedule. Signature 








Please attach a separate typewritten page with your ad copy. 











Name Company 








Address City/State/Zip 








Daytime Phone Fax # 








Home Office Computing Marketplace, 156 West 56th Street, 16th Floor, New York, NY 10019 
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Guilty Pleasures of 
the Self-Employed 


Go ahead, gloat about your lifestyle—we promise 


HEN YOU DECIDE TO WORK FROM HOME, YOU 
give up all those delicious guilty pleasures of 
office life. Making personal phone calls on the 
company’s dime. Bringing home office sup- 
plies, or bags of coffee, or the occasional fax machine. 

I don’t think the reality of self-employment hits home 
till the first time you go out and buy yourself a box of 
paper clips. Until that moment, paper clips have simply 
appeared in the office supply closet, left there late at 
night by the unseen Paper Clip Fairy. Suddenly you real- 
ize that the Paper Clip Fairy doesn’t make house calls. 

But there’s no need to despair, my friend. Those of 
us daring—or foolhardy—enough 
to wean ourselves from the corpo- 
rate teat get to wallow in our own 
share of guilty pleasures. 

Like sleep. When I worked 
in an office, my feet had to hit 
the cold, hard floor by 6:30 sll 
a.m. if I was going to make 
a timely appearance. And 











now? My business must open 
by 9 every morning—so that 
means I’m out of bed by, oh, 8:45. 
If I set up the coffee the night before I 
can stretch it to 8:55. 

And what about bathing? For office work- 
ers, it’s just one more chore to be raced through 
on the way to the job. But as a self-employed per- 
son, you can linger until your fingertips turn pruney, 
while listening to a radio station that broadcasts traffic 
reports. There’s a 90-minute delay on the Long Island 
Expressway due to a jackknifed paper clip delivery truck? 
Gee, I guess somebody’s going to be late for work. 

The home office is also a haven for hard-core smok- 
ers. I’ve read countless articles proclaiming the home- 
based business boom is a result of national economic 
conditions, corporate downsizing, computers empow- 
ering the individual—heck, I’ve written my share of 
those articles. But watching a pack of office workers 


BY STEVE MORGENSTERN 


144 MAY 1998 


itll be our little secret 


huddled outdoors one bitter January day just for the 
privilege of sucking down nicotine, I realized where the 
new crop of entrepreneurs is really coming from. 

And for those of us who are electroholics—addicts 
whose pulses race at the thought of acquiring the latest 
wonders of the electronic age—a home-based business 
is a perfect excuse to feed the need. That new lemon- 
scented hard disk, the waterproof shower pager, and the 
rechargeable digital envelope moistener are all vital for 

running my business efficiently. I 
don’t have to justify my pur- 
chases to anyone—except, of 
course, my wife. And if she 
questions my spending, I 
have the kicker ready: “This 

will help me get through my 
work faster, honey, and that 
means more time with you.” 

And then there’s the guilti- 
est, most irresistible pleasure of 
all: Enjoying tales of corporate 
layoffs. Yes, of course I feel bad 
for those folks and their families. 
But I’m paying nearly twice as much in 
Social Security as business employees do. And while 
they pay corporate rates for express delivery, long dis- 
tance calls, and rental cars, I get the rates reserved for 
criminals, sinners, and the self-employed. My health 
insurance premium? It’s enough to make me sick. 

So when another 200 heads are rolling off the busi- 
ness-suited bodies at FatCat Industries, I kind of enjoy 
it. I know it’s wrong. But darn it, if you’re going to take 
on self-employment, you’re entitled to gloat once in a 
while. I may struggle to pay my bills, work seven-day 
weeks, and forget what a paid vacation is, but at least I 
won’t downsize myself out of a job. And if I hear about 
a new wave of layoffs while I’m listening to my clock 
radio in bed at 8:55 a.m., so much the better! @ 





Contributing editor STEVE MORGENSTERN doesn’t really 
feel guilty about working from home. 


HOME OFFICE COMPUTING 





ILLUSTRATION BY GREG CLARK 





BUILT FOR THE ROAD. 
PRICED TO MOVE. 











THE DELL INSPIRON 3000 NOTEBOOK — 233MHz 
PENTIUM PROCESSOR WITH MMX TECHNOLOGY. 


Our Dell* Inspiron™ notebook really puts you in the driver's seat. With a blazing 233MHz 
processor and tons of RAM (up to 144IMB) this notebook gives you what you need to get 
the job done—and then some. Not to mention a big, brillant screen (13.3" XGA), a 128-bit 
graphics accelerator, 3D surround sound, and Yamaha Software Wavetable for knock-out 
presentations. With the Dell Inspiron 3000, you'll have performance in your notebook, 


and because it's from Dell, you'll have money left over in your budget. Give us a call or 


a stop by our website today. And start traveling in style. 


$2599 








x 13.3" XGA Active Matrix TFT Display 
* 32MB SDRAM Memory 

¢ 512KB L2 Pipeline Burst Cache 

* 3.2GB Ultra ATA Hard Drive 


¢ Modular Bay accepts 24X Max"* Variable 
CD-ROM, 3.5" Floppy Drive (both 
included) or Optional 2nd Li-lon Battery 


* 128-bit Graphics Accelerator with 
65K Colors at 1024x768 


¢ Zoom Video and USB Ports 


x Stereo Speakers with 3D Surround 
Sound and Yamaha Software 
Wavetable 


* Smart Lithium lon Battery 

* Cardbus Ready/Fast |R1.1 

* MS°® Office 97 Small Business Edition 
¢ MS Windows® 95/Internet Explorer 


* FREE Microsoft Windows 98 
Upgrade Packet’ 


* 6.9 Pounds*/ Touchpad 
¢ Extendable 1-Year Limited Warranty! 
x Upgrade to 64MB SDRAM, add $199. 





Personal Lease®: $126/Mo., 24 Mos. 
Order Code #800414 


TO ORDER TOLL-FREE 


800-678-1710 


TO ORDER ONLINE 24 HRS./DAY | 
www.dell.com/buydell 


Mon-Fri 7am-11pm CT * Sat-Sun 8am-8pm CT 
In Canada* call 800-839-0148 


Keycode #88129 


Personal leasing arranged by Dell Financial Services L.P., an independent entity, to qualified customers. Amount of monthly lease 
payments above are based upon 24-month lease. All above monthly lease payments exclude taxes which may vary (for example, 
Hartford City, IN sales tax $6.31/month); shipping cost due with first payment; no security deposit required; subject to credit approval 


pentium and availability. Lease terms subject to change without notice. 




















McAfee VirusScan # Microsoft® Windows® 95 ¢ FREE Microsoft Windows 98 Upgrade Packet’ 


Microsoft Internet Explorer 





DELL DIMENSION XPS D300 
300MHz PENTIUM Il PROCESSOR 
FEATURING MMX TECHNOLOGY 


DELL DIMENSION XPS D266 
266MHz PENTIUM II PROCESSOR 
FEATURING MMX TECHNOLOGY 


DELL DIMENSION XPS D233 
233MHz PENTIUM Il PROCESSOR 


FEATURING MMX TECHNOLOGY 
sh 





* 64MB SDRAM Memory 
* 6.4GB Ultra ATA Hard Drive (9.5ms) 


© 1000TX 17" (15.9" v.i.s., .26dp) 
Trinitron Monitor 


* STB nVidia 4MB 3D AGP Video Card 
* 32X Max’ Variable CD-ROM Drive 

* Integrated Yamaha Wavetable Sound 
* Altec Lansing ACS-90 Speakers 


* lomega Zip 100MB Internal Drive with 
Two Cartridges 


* MS Home Essentials 98 with Money 98 
* Dell QuietKkey Keyboard 


$2299 


Personal Lease®: $112/Mo., 24 Mos 
Order Code #500423 








|. 32MB SDRAM Memory 


* 6.4GB Ultra ATA Hard Drive (9.5ms) 
¢ 1000LS 17" (15.9" v.i.s.) Monitor 


¢ NEW Diamond Permedia 2 8MB 
3D AGP Video Card 


© 32X Max’ Variable CD-ROM Drive 


¢ NEW Turtle Beach Montego A3D 
64 Voice PC! Sound Card 


* Altec Lansing ACS-90 Speakers 
¢ MS Home Essentials 98 with Money 98 
* Dell Comfort Key Keyboard 


* Upgrade to an 8.4GB Ultra ATA Hard 
Drive, add $49. 


$1999 


Personal Lease®: $98/Mo., 24 Mos. 
Order Code #500409 





¢ 32MB SDRAM Memory 

* 4.3GB Ultra ATA Hard Drive (9.5ms) 

* 1000LS 17" (15.9" v.i.s.) Monitor 

¢ STB nVidia 4MB 3D AGP Video Card 
* 32X Max" Variable CD-ROM Drive 

* Integrated Yamaha Wavetable Sound 
* Altec Lansing ACS-90 Speakers 

* MS Home Essentials 98 with Money 98 
¢ Dell Comfort Key Keyboard 


* Upgrade to a 1000TX 17" 
(15.9" v.i.s., .26dp) Monitor, add $139. 


* Upgrade to ACS-295 Speakers with 
Subwoofer, add $59. 


$1799 


Personal Lease®: $88/Mo., 24 Mos. 
Order Code #500401 











SOFTWARE 


DESCRIPTIONS 





Microsoft Office 97 Small 
Business Edition includes: 

¢ Word 97 

¢ Excel 97 

¢ Publisher 97 

¢ Outlook 

* Small Business Financial Mgr. 97 
¢ Automap Streets Plus 
Microsoft Home Essentials 98 
includes: 

¢ Word 97 

* Encarta 98 Encyclopedia 

¢ Money 98 

¢ Works 4.5 

* Greetings Workshop 2.0 

¢ Puzzle Collection 


Featured Software: 

¢ TurboTax Deluxe, add $55. 

© Game Pack | (sold with Dell Dimension 
only) includes: Command & Conquer: 
GOLD, Myst and Warcraft II, add $59. 








www.dell.com 





DESKTOP UPGRADES 

e Upgrade from a 6.4GB Ultra ATA 
Hard Drive to an 84GB Ultra ATA 
Hard Drive, add $49. 
« Upgrade from 64MB SDRAM to 
128MB SDRAM, add $199. 
¢ Upgrade from a 32X Max’ Variable 
CD-ROM Drive to a 2X DVD-ROM 
Drive and Decoder Card, add $199. 


26dp) 
v.i.s., .26dp) Monitor, add $149. 








AGP Video Card to the Diamond 
Permedia 2 8MB 3D AGP Video 
Card, add $49. 


Two Cartridges, add $99. 


icrosoft Sidewinder Precision Pro 
Joystick, add $69. 





At-home® Service, add $99. 





e Upgrade from a 1000TX 17" (15.9" v.is., 
onitor to a 1200HS 19" (17.9" 


¢ Upgrade from the STB nVidia 4MB 3D 


omega Zip 100MB Internal Drive with 


3-Pak of 100MB Cartridges, add $39. 


Upgrade to 3-Yr. Next-Business-Day 


PRINTERS/SCANNERS 





HP DeskJet 722C, add $299. 

« HP LaserJet 6Lse, add $429. 

¢ HP OfficeJet 600, add $499. 

e HP ScanJet 5100Cse Scanner, 
add $299. 


POWER STRIPS/SUPPLIES 

APC SurgeStation Pro 872, add $39. 
» APC Back-UPS Pro 420, add $229. 

e APC Back-UPS Pro 650, add $289. 


SOFTWARE 

Quicken Deluxe 98, add $62. 

e Riven (the sequel to Myst), add $59. 
e JumpStart Kindergarten & Ready to 
Read with Pooh, add $69. 

¢ Education Pack | (sold with Dell 
Dimension only) includes: Reader 
Rabbit 1, Math Blaster and Logic 
Quest, add $59. 














eceive featured configuration and pricing. 


ONLINE 
24 HOURS 
PW). \ f 





ACCESS SPECIAL PROMOTIONS 
DESIGN YOUR IDEAL COMPUTER 


CHECK THE STATUS OF YOUR ORDER 
ACCESS 24HR ONLINE TECH SUPPORT 


Visit our website anytime, day or night, to browse or window- 


shop — whatever you need to do to help you decide on your 


next computer system. With Dell's website, you never have to 


pick up the phone. You can custom configure and buy your 


own system online, exactly the way you want. You can check 


on your order status at any time. And you can receive online 


technical support 24 hours a day. We believe it's the easiest, 


smartest way to buy a system. So stop in for a visit today. 


For directions, see the headline. 





De. 


TO ORDER TOLL-FREE 


800-678-1710 














www.dell.com/buydell 


Mon-Fri 7am-11pm CT « Sat-Sun 8am-8pm CT 
In Canada* call 800-839-0148 


Keycode #88130 

























































DELL DIMENSION DESKTOPS 


Common features: # Mini-Tower Model # 512KB Integrated L2 Cache 56K Capable** U.S. Robotics x2 WinModem ¢ 3.5" Floppy Disk Drive @ 2 Universal Serial Bus (USB) Ports # 
Microsoft IntelliMouse®  3-Year Limited Warranty # 1-Year On-site* Service # Lifetime Toll-free Hardware Phone ai 

















* 128MB SDRAM Memory 

© NEW16.8GB Ultra ATA Hard Drive (9.5ms) 
* 1200HS 19" (17.9" v.i.s., .26dp) Monitor 
¢ STB nVidia 4MB 3D AGP Video Card 
* 2X DVD-ROM Drive and Decoder Card 


¢ NEW Turtle Beach Montego A3D 
64 Voice PCI Sound Card 


* Altec ACS-495 Full Dolby Surround 
Sound Speakers with Subwoofer 


¢ lomega Zip 100MB Internal Drive 


¢ MS® Office 97 Small Business Edition 
plus Encarta 98 


* Dell® Comfort Key Keyboard 


$3499 


Personal Lease®: $169/Mo., 24 Mos? 
Order Code #500422 














* 128MB SDRAM Memory 
¢ 8.4GB Ultra ATA Hard Drive (9.5ms) 
* 1200HS 19" (17.9" v.i.s., .26dp) Monitor 


¢ NEW Diamond Permedia 2 8MB 
3D AGP Video Card 


* 32X Max’ Variable CD-ROM Drive 


¢ NEW Turtle Beach Montego A3D 
64 Voice PCI Sound Card 


* Altec ACS-495 Full Dolby Surround 
Sound Speakers with Subwoofer 


* MS Home Essentials 98 with Money 98 
* Dell QuietKey® Keyboard 


$2899 


Personal Lease®: $140/Mo., 24 Mos. 
Order Code #500403 








DELL DIMENSION XPS D333 | DELL DIMENSION XPS D333 — DELL pine XPS D333 _ DELL DIMENSION XPS D300 
333MHzPENTIUM® II PROCESSOR =| 333MHz PENTIUM II PROCESSOR 300MHz PENTIUM Il PROCESSOR - 
FEATURING MMX™ TECHNOLOGY FEATURING MMX TECHNOLOGY FEATURING MMX TECHNOLOGY 





° 64MB SDRAM Dahon 
¢ 6.4GB Ultra ATA Hard Drive (9.5ms) 


* 1000TX 17" (15.9" v.i.s., .26dp) 
Trinitron® Monitor 


¢ NEW Diamond Permedia 2 8MB 
3D AGP Video Card 


* 32X Max’ Variable CD-ROM Drive 
¢ Integrated Yamaha Wavetable Sound 
* Altec ACS-295 Speakers with Subwoofer 


* lomega Zip 100MB Internal Drive with 
Two Cartridges 


¢ MS Home Essentials 98 with Money 98 
* Dell Comfort Key Keyboard 


$2499 


Personal Lease®: $121/Mo., 24 Mos 
Order Code #500407 











* 64MB SDRAM Memory 

¢ 8.4GB Ultra ATA Hard Drive (9.5ms) 

* 1200HS 19" (17.9" v.i.s., .26dp) Monitor 

¢ STB nVidia 4MB 3D AGP Video Card 

¢ 2X DVD-ROM Drive and Decoder Card 

¢ NEW Turtle Beach Montego A3D 
64 Voice PC! Sound Card 

¢ Altec ACS-495 Full Dolby Surround Sound 
Speakers with Subwoofer 

¢ MS Office 97 Small Business Edition 
plus Encarta 98 

* Dell QuietKkey Keyboard 

* Upgrade to 128MB SDRAM, add $199. 


$2799 


Personal Lease®: $136/Mo., 24 Mos. 
Order Code #500408 





OPEN ALL NIGHT 





Common features: 


Modular Options Bay accepts 24X Max" Variable CD-ROM, 3.5" Floppy Drive (both included) or Optional 2nd Li-lon Battery # 512KB L2 Pipeline 





Burst Cache @ Stereo Speakers with 3D Surround Sound and Yamaha Software Wavetable Zoom Video and USB Ports # Smart Lithium lon Battery 

Cardbus Ready/Fast IR1.1 MS Windows 95 @ FREE MS Windows 98 Upgrade Packet’ MS Internet Explorer # Extendable 1-Year Limited Warranty' 
NEW DELL INSPIRON 3200 D266XT | NEWDELLINSPIRON 3200D233XT | DELL INSPIRON 3000 M233XT DELL INSPIRON 3000 M200ST 
266MHz PENTIUM Il PROCESSOR 233MHz PENTIUM II PROCESSOR 233MHz PENTIUM PROCESSOR 200MHz PENTIUM PROCESSOR 
FEATURING MMX TECHNOLOGY FEATURING MMX TECHNOLOGY WITH MMX TECHNOLOGY WITH MMX TECHNOLOGY 





* 13.3" XGA Active Matrix TFT Display 
* 80IMB SDRAM Memory 
¢ 4GB Ultra ATA Hard Drive 


* 128-bit Graphics Accelerator with 
65K Colors at 1024x768 


Leather Carrying Case 

* 56K Capable” K-Flex Modem 

¢ MS Office 97 Small Business Edition 
* 6.9 Pounds*/Touchpad 

* Upgrade to 144MB SDRAM, add $399. 
x Inspiron Port Replicator, add $159. 


$3599 


Personal Lease®: $174/Mo., 24 Mos. 
Order Code #800401 








* 13.3" XGA Active Matrix TFT Display 
¢ 48MB SDRAM Memory 
* 3.2GB Ultra ATA Hard Drive 


* 128-bit Graphics Accelerator with 
65K Colors at 1024x768 


* 2nd Primary Lithium lon Battery 
* MS Office 97 Small Business Edition 
* 6.9 Pounds*/Touchpad 


add $99. 
* 56K Capable** x2 Modem, add $149. 


$2999 


Personal Lease®: $145/Mo., 24 Mos. 
Order Code #800406 





* Upgrade to 80MB SDRAM, add $199. 
* Upgrade to a 4GB Ultra ATA Hard Drive, 





* 13.3" XGA Active Matrix TFT Display 
¢ 32MB SDRAM Memory 
¢ 3.2GB Ultra ATA Hard Drive 


* 128-bit Graphics Accelerator with 
65K Colors at 1024x768 


¢ MS Office 97 Small Business Edition 
* 6.9 Pounds*/Touchpad 
* Upgrade to 64MB SDRAM, add $199. 


* Upgrade to a 4GB Ultra ATA Hard Drive, 


add $99. 
x Leather Carrying Case, add $99. 


$2599 


Personal Lease®: $126/Mo., 24 Mos. 
Order Code #800414 





* 12.1" SVGA Active Matrix TFT Display 
* 32MB SDRAM Memory 
* 3.2GB Ultra ATA Hard Drive 


¢ 128-bit Graphics Accelerator with 
16 Million Colors at 800x600 


¢ MS Home Essentials 98 
* 6.4 Pounds’/Touchpad 
* Upgrade to 48MB SDRAM, add $99. 
* Deluxe Nylon Carrying Case, add $69. 
* 56K Capable** x2 Modem, add $149. 


* Upgrade to a 4GB Ultra ATA Hard 
Drive, add $99. 


$2199 


Personal Lease®: $107/Mo., 24 Mos. 
Order Code #800412 





Pricing is not discountable. tFor a complete copy of Guarantees or Limited Warranties, please write Dell USALP., Attn: Warranties, 
One Dell Way, Round Rock, TX 78682. ‘Each Dell Dimension XPS D series system or Dell Inspiron notebook, with Windows 95 
factory installed, shipped after 4/1/98 and prior to 9/1/98, will be eligible for a free upgrade to Microsoft Windows 98 when 
available, subject to terms and conditions contained in Windows 98 upgrade packet shipped with system. Length of offer subject to 
change. “System weight with floppy drive or CD-ROM in options bay. .4On-site service provided pursuant to a service contract with a 
third-party provider. May not be available in certain remote areas. 
vary depending on line conditions. Due to FCC limitations, speeds in the U.S. are less than 56Kbps. **x2 products are capable of 
56Kbps downloads. Due to FCC rules that restrict power output, however, current download speeds are limited to 53Kbps. Upload 
speeds are limited to 33.6Kbps, Actual speeds may vary depending on line conditions. tAfter initial purchase, in order to achieve 
the maximum capacity, the 16MB memory module provided with the system must be replaced with an optional 64MB memory 
module. ~Backwards compatible CD-ROM products include CD-ROM, CD-Audio and CD-Recordable. *Prices and specifications 
valid in the U.S, only and subject to change without notice. The Intel Inside logo and Pentium are registered trademarks and MMX is 
a trademark of Intel Corporation. MS, Microsoft, IntelliMouse and Windows are registered trademarks of Microsoft Corporation. 
Trinitron is a registered trademark of Sony Corporation. Dell, the Dell logo, Dell Dimension and QuietKey are registered trademarks 
and Inspiron isa trademark of Dell Computer Corporation. ©1998 Dell Computer Corporation. All rights reserved 


Veer 


™*24X Max/10X Min. "32X Max/14 4X Min. "Actual speeds may 


Reference the appropriate order code tor 


°Personal leasing arranged by Dell Financial Services L.P., an 
independent entity, to qualified customers. Amount of monthly lease 
payments above are based upon 24-month lease. All above monthly 
lease payments exclude taxes which may vary; (for example, 
Hartford City, IN sales tax °$8.45/month). Shipping cost due with first 
payment. No security deposit required; subject to credit approval and 
availability. Lease terms subject to change without notice. 





































A STAR IS BORN. 
(WAY UNDER BUDGET.) 


DELL DIMENSION® XPS D300 
300MHz PENTIUM” Il PROCESSOR 
FEATURING MMX™ TECHNOLOGY 





* Mini-Tower Model 

* 64MB SDRAM Memory 

¢ 512KB Integrated L2 Cache 

¢ 4.3GB Ultra ATA Hard Drive (9.5ms) 


* 1000TX 17° (15.9" v.i.s., .26dp) 
Trinitron® Monitor 


* STB nVidia 4MB 3D AGP Video Card 


¢ DVD Multimedia Subsystem: 
2X DVD-ROM Drive and Decoder Card 


\ ¢ NEW Turtle Beach Montego A3D 
\ ‘ 64 Voice PCI Sound Card 


« Altec Lansing ACS-495 Full Dalby 
\ Surround Sound Speakers 
with Subwoofer 


bee me © 56K Capable** U.S. Robotics 
\ . x2 Modem 


m ° MS° Office 97 Small Business Edition 
\ plus Encarta 98; McAfee VirusScan 


¢ MS Windows” 95/Internet Explorer 


* FREE Microsoft’ Windows 98 
Upgrade Packet) 


« Dell® Comfort Key Keyboard 
¢ MS IntelliMouse* 

¢ 3-Year Limited Warranty’ 

¢ 1-Year On-site* Service 


$2599 


AFFORDABLE DVD TECHNOLOGY Personal Lease®: $126/Mo., 24 Mos. 
IN A LOADED DELL DIMENSION SYSTEM. me Order Code #500425 





Imagine a PC system that plays theater quality video 


and Dolby digital high fidelity sounds — sharper and 


® 
smoother than laser discs. And not just in 30-second DSLL 


clips. Or even 30-minute clips. But for over two full 
TO ORDER TOLL-FREE 


hours. Now picture all this on your desktop for only 
$2599. Dell introduces the Dell Dimension” XPS with 
Digital Versatile Disk technology. Boasting second generation DVD (the version that’s backwards-compatible 
with existing CD products*), this system's premium multimedia features. include a 4MB AGP video 
card, a high-performance 64 voice sound card and Full Dolby Pro-Logic, USB-Controlled, Altec Lansing Mon-Fri Zam-11pm CT * Sat-Sun 8am-8pm CT 
} ; Ue ‘ ee In Canada* call 800-839-0148 
surround sound speakers, complete with subwoofer. So give us a call or visit our website. Isn't it time ees 
Keycode #88128 


you had blockbuster performances at matinee prices? 


Reference the appropriate order code to receive featured configuration and pricing. 


° Personal leasing arranged by Dell Financial Services L.P., an independent entity, to qualified customers. Amount of monthly lease payments 
above are based upon 24-month lease. All above monthly lease payments exclude taxes which may vary (for example, Hartford City, IN sales 
tax $6.31/month); shipping cost due with first payment; no security deposit required; subject to credit approval and availability. Lease terms 
subject to change without notice. 





